BOOSTER REFRIGERANT 


diminating doorway hot spot, speeding up tempera- 

® reduction when doors are closed and eliminating 

img in transit, ‘‘DRY-ICE'’ evens out temperature 

$, maintains uniform cold dry temperatures. 

nelis” into pure carbon dioxide, which helps to pre- 
meat bloom and color. Compact low-cost bunkers 
Omple quantities for longest routings. 


TRUCK REFRIGERANT 


A-1 quality products are delivered in A-1 condition—in 
**DRY-ICE"' refrigerated trucks. Payload is increased — 
delivery costs per pound are reduced. Trucks can be 
quickly refrigerated, kept uniformly cold at predeter- 
mined temperatures. Your trucks can be ‘‘DRY-ICE"’ 
equipped at surprisingly low cost. 


PROTECTS SHIPMENTS 


Convenient, dependable, economical and sanitary 
that's the story of ‘‘DRY-ICE'’ briefly told for packag: 
meats. It occupies minimum lading space, assures cold: i 
more uniform temperatures. No moisture — no soggy 


messy product. A small block of “DRY-ICE" is sufficie |] 


to refrigerate and preserve meat products firm, d 
and in good color. 
























BUFFALO STUFFERS 


speed up your stuffing department, 
lower costs and increase profits. 





The easy operation of the quick 
opening, leakproof cover and the 
improved method of rapidly returning 
the piston to refilling position saves 
time and increases production. The 
piston can be quickly adjusted with- 
out removing from cylinder. 


GUARANTEED 
LEAKPROOF 
PISTON 


Guaranteed leakproof operation pro- 
tects your products. Extra heavy safety 
ring and massive construction through- 
out protects your workers and assures 
years of dependable, low cost service. 


A BUFFALO representative will glad- 
ly explain the many more outstanding 
features that mean more profitable 
operation. 








JOHN E. SMITH’S SONS COMPANY | = 


5O BROADWAY BUFFALO, N. Y. 


ll Dexter Park Ave., CHICAGO 
612 Elm St., DALLAS ¢ 5131 Avalon Bivd., LOS ANGELES ¢ 44 Hobomack Rd., QUINCY, MASS. © 360 Troutman St., BROOKLYN, N. Y. 
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Corn cooker filler equipped with motorized valve which 
is actuated by remote non-indicating. temperature 
controller installed at the Monmouth Canning Co. 
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Brown Recording, Indicating and Controlling Thermometers—due.to their accuracy, 
simplicity and ruggedness—more than meet the fast-growing demands for exact 
and higher standards of measurement and control. They are the choice of many 
leading manufacturers in the food industry because they can be depended upon 
to hold temperature within the desired limits. 


_ Brown Thermometers are furnished as mercury, ges or vapor actuated types, one 
two or three pen models. Electric and air operated controllers for temperature 
processes from—40° F. to 1200° F. Wherever Brown Thermometers have been put 
in charge; reduction’ in spoilage, improved quality and increased output have 

_ quickly followed. : 





Without obligation our engineers will be glad to recommend the proper Brown 









Brown Non-Indicating Temperature Controller ‘Thetitiometet and Minneapolis-Honeywell Control System for modernizing your 
The thermostatic element is a self-contained unit con- . : process temperatures. Write the Brown Instrument Company, a Division of 
ae of a housed bellows capillary tube and bulb. Minneapolis-Honeywell Regulator Company, 4445 Wayne Ave., Philadelphia, 
po yard — Fadl es apie a Pa. Offices in all principal cities. Toronto, Canada: 117 Peter St.—Amsterdam-C, 
equipment used in the processing of foods, Furnished Holland:- Wijdesteeg 4 — England, Wadsworth Road, Perivale, Greenford, 


as electric or pneumatic temperature controllers... Middlesex—Stockholm, 16, Sweden: Nybrokajen 7. 


Brown THERMOMETER CONTROLLERS 


AFALe 


MINNEAPOLIS-HONEYWELL CONTROL SYSTEMS 
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CERELOSE 


PURE DEXTROSE SUGAR 


Helps Develop and Protect Color in Meat 





In fresh sausage Cerelose protects the desired color. In all | 





- 
kinds of sausage Cerelose, pure Dextrose sugar, helps to 
develop that good color. Many meat packers are enthusi- 

z astic in their praises of Cerelose. They recognize that this 


pure Dextrose sugar is an aid in the fixation of color. They 


also appreciate its economy. For further information write: 


CORN PRODUCTS SALES COMPANY 


333 NORTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 
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2 (ellophane WINS GREATER 


CONSUMER ACCEPTANCE” 


“Ww: continue to find,” says Cleveland Pro- “We have been wrapping Wiltshire prod- 
vision Company, “that whenever we _ uctsin ‘Cellophane’ for years. Long merchan- 
package any new members of our Wiltshire _dising experience with it tells its own story: 
family in ‘Cellophane,’ they immediately gain *tThe attractive sparkle of ‘Cellophane’ 
greater consumer acceptance. Our two latest catches the shopper’s eye; its 100% visi- 
Wiltshire additions are bulk pork sausage bility lets her see what she’s getting; the 
packed in gaily colored bowls with sparkling bright label impresses our brand name and 


‘Cellophane’ d 5 oth : f reminds the customer to buy again. And, 
ee tops and several other ty pes naturally, ‘Cellophane’ cellulose film af- 
loaves with an overall wrap of eye-catching fords that extra plus of protection that our 
‘Cellophane’ cellulose film. products—and customers—demand.’’ 


PACKAGING IDEAS: We'll gladly help you work 
out new packaging ideas for your line. No obligation 
Just write: “Cellophane” Division, Du Pont, Wilming- 
ton, Delaware. . e O 


TRADE 
DU PONT ON THE AIR—Listen fo “Cavalcade of America” every “Cellophane” is a trade-mark of 


Tuesday, 9 p.m., E.S.T., National Broadcasting Company networks. E. I. du Pont de Nemours & Co. (Inc.) 
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@ To attract buyers, food must not only 
taste delicious, it has to look that way ! 

And to make sure your sausage products 
come up to snuff on both counts, you can't 
make a safer choice than Armour’s Natural 
Casings ! 

The reasons for that are simple! 

Armour’s Natural Casings cling tightly to 
the sausage meat, giving it a fresh, well-filled 
appearance that looks appetizing. 

And Armour’s Casings are natural pro- 
tectors of the juiciness and flavor of your 
products .. . qualities that make them sell. 

Furthermore, the porous texture of 
Armour’s Natural Casings helps you to 
achieve that delicate, tangy flavor that has 
made smoked sausages such a favorite in this 
country. That's because these carefully 
selected and graded casings permit the great 
smoke penetration you want. 

Your Armour Branch House can fill your 
casing needs to a “T™...why don’t you ‘phone 
today for up-to-the-minute price quotations 
and fast, efficient service? 
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PACKERS ARE NOT TO BLAME 


FOR PRESENT LOW HOG PRICES 


By W. S. CLITHERO 


N RECENT months there has been considerable 
I criticism of hog prices. Producers have felt 
that hog prices are too low and there have been 
many statements to the effect that the packers are 
to blame for the low prices and that the packers, if 
they wished, could do something to raise the price 
of hogs. 

I am certain that no one familiar with the facts 
can feel that the packers are responsible for pres- 
ent low prices, but I do want to give you my views 
on the present situation. There are certain definite 
economic facts which are responsible for the present 
level of hog prices and the packers should not be 
blamed for something over which they have no 
control. 

Why have hog prices during the last four months 
averaged 25 per cent under the levels of a year ago, 
and why are they currently 383% per cent under a 
year ago? 

The simplest and most correct answer is that hog 


PACKERS GET LESS FOR PORK 











prices are 33 per cent below last year because 
product prices are that much lower. 

Currently, ham prices are 20 per cent below a 
year ago; picnic prices are 28 per cent below a 
year ago; bacon belly prices are 33 per cent below 
a year ago; D. S. belly prices are 45 per cent below 
& year ago; loin prices are 27 per cent below a year 
ago, and lard prices are 6 per cent below a year ago. 
What are the reasons why product prices are so 





Hog prices are 33 per cent below 1939, says 
W. S. Clithero, vice president of Armour and 
Company, because product prices are that 
much lower. In a statement originally made 
at a discussion between packers and commis- 
sion men, he points out that packers have had 
to induce consumers to eat 23 per cent more 
* pork in the face of normal supplies and 
steady prices of other foods. Demand for fat 
cuts has not responded satisfactorily to price 
reductions. The war has not been beneficial. 
Inventories have reached the point where 
packers cannot afford further accumulation. 


much below the levels which prevailed last year? 
The factors which are most important, in my 
opinion, are as follows: 

Pork meat and lard production for the first three 
months of this fiscal year was 23 per cent higher 
than during the same period last year. I know 
everyone appreciates the difficulty of making con- 
sumers eat this additional quantity of pork. Other 
meat production has been about 4 per cent higher 
than in 1939. 


Wholesale food prices have actually averaged 
about 1 per cent below the levels which prevailed 
during the same four months last year. This, I 
believe, is the crux of the problem. With no change 
in the prices of other foods, we have had to make 
the consumer eat 23 per cent more pork. This could 
be done only by sharply lower prices. Steady whole- 
sale food prices indicate that there was no shortage 
of other foods. To move the additional supply of 
pork, total food consumption had to be increased. 


Production and Payrolls 


If other food prices had been going up we could 
have maintained pork prices on a higher level, 
but consumers have not been willing to spend more 
money for pork as long as they could buy other 
foods in the usual quantities at no increase in cost. 
Consumers have been willing to spend only about 
the same number of dollars for pork, and since the 
quantity was 23 per cent higher, the price per 
pound had to be about that much lower. 

Everyone remembers that business was at high 
levels this winter, but it is easy to forget that since 
December business activity has been declining rap- 
idly. The factory payroll index of the Bureau of 
Labor Statistics reached a peak of 104 in December ; 
now it is down to about 96, and the prospects are 
for a further decline in March. 


Rapidly declining business always has a bearish 
effect on our business because everyone gets ex- 


(Continued on page 35.) 

















HOTEL-RESTAURANT SUPPLIER 


@ Must Provide Meats to Fit Exacting 
and Varying Needs of Customers 


house occupies a unique and in- 

teresting position in the meat indus- 
try. It has been developed to meet the 
needs of hotel, restaurant and club chefs 
and managers for an unfailing supply 
of uniform, high quality meats. Usually 
the hotel and restaurant supply house 
does no slaughtering and does very little 
or no processing. It buys carcasses and 
cuts, in the grades its customers de- 
mand, and these are conditioned and 
broken down to meet numerous exact- 
ing specifications. 

Purchase of carcasses and cuts of de- 
sirable quality wherever they may be 
available, handling the meat to enhance 
tenderness and flavor, and distribution 
of the meat in wholesale cuts and con- 
sumer’s portions in the condition, sizes 
and weights required by individual cus- 
tomers, are among the important func- 
tions of the hotel and restaurant supply 
house. 


Meat Cuts Custom Made 


It is a business of infinite detail, in 
which almost every cut sold is custom 
made. In the plant of the Williams 
Meat Co., Kansas City, Kas., for ex- 
ample, each steak is cut after the cus- 
tomer’s order is received. Uniformity 
in portion size and weight is assured by 
having the same steak cutter prepare all 


Ties hotel and restaurant supply 


orders for a particular customer. Equal 
care is taken with orders for other pro- 
ducts so as to comply exactly with each 
customer’s specifications. 


This company is one of the larger 
hotel and restaurant supply houses in 
the Central West. It purveys the fa- 
mous “Kansas City Meats” and distri- 
butes its products to high class hotels, 
restaurants and clubs from coast to 
coast. The business is housed in a new, 
modern plant amd employs about 175 
workers. 


Countrywide Distribution 


In addition to buying, conditioning 
and distributing fresh meats, the com- 
pany also processes smoked meats, 
manufactures sausage and ready-to-eat 
specialties and jobs poultry, butter, 
cheese, canned meats, shortening and 
nationally-known brands of ham, bacon 
and meat specialties. 

Distribution is obtained through six 
salesmen located in strategic consuming 
centers throughout the country, seven 
local salesmen, five driver salesmen and 
the use of a 12-page illustrated weekly 
catalog and price list, which is mailed 
to a large list of customers and selected 
prospects. A portion of the catalog and 
price list of October 30, 1939 is shown 
in an accompanying illustration. This 
issue listed and priced oVer 900 separate 
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HOME OF "KANSAS 
CITY MEATS" 


(See opposite page.) 
1.—Aerial view of plant of 
Williams Meat Co. 
2.—L. M. Williams, president. 
3.—Curing cooler. 
4.—Ham pumping room. 
5.—Sausage meat preparation 
room. 


6.—Smokehouses and cooking 
tanks, 


7.—Sausage packing cooler. 
8.—Cutting and boning room. 
9.—Steak room. 
10.—Air-conditioned 
cooler. 
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items, including steaks, wholesale cuts, 
processed and canned meats, cheese and 
other meat and food items. 

Orders are received via telegraph, 
telephone and mail. The company en- 
courages customers to order by mail 
whenever possible. Orders are delivered 
to the customer’s door in shipments ag- 
gregating 50 lbs. or more.. Shipments of 
less than 50 lbs. are sent collect. Orders 
are packed in barrels and fibre shipping 
boxes. 


Grading and Shipping 


All prices quoted in the catalog are 
net and not subject to any discount. 
Each item in an order is check weighed 
and packed full 16 oz. to the pound. 
Buyers are encouraged to weigh in 
every shipment and to report any short- 
age immediately. All packages of fresh 
meats are refrigerated with solid carbon 
dioxide and the firm guarantees its con- 
dition on arrival. The first order must 
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be accompanied by suitable credit re- 
ferences, otherwise shipment is made 
C.O.D. All accounts are payable weekly 
unless special arrangements are made 
with the credit department. 

U. S. government graded and Williams 
graded meats are sold. Company’s 
grades are “Perfection,” “Dependable,” 
“Reliable” and “Saverite.” These cor- 
respond to U. S. top prime, U. S. top 
choice, U. S. top good and U. S. top 
medium respectively. M. S. (money 
saver), a fifth Williams grade, is 
carried for the institutional trade. 

Williams Meat Co. was organized in 
1921. The new plant, designed by Carl 
F. Schloemann, St. Louis, Mo., was com- 
pleted on December 1, 1936. It was 
planned particularly to fit the needs of 
a hotel and restaurant supply house. 
Its layout, while simple compared with 
that of a slaughtering and processing 
plant, admirably meets the company’s 
requirements and undoubtedly will be 
interesting to many in the meat indus- 
try whose contact with businesses of 
this kind has been limited. 

The building is L-shaped and two 
stories high. There is a basement under 
about one-half of the area. Stairways 
and an elevator connect the three floor 
levels. Outside walls are of concrete. 
Layouts of first and second floors are 
shown in the accompanying sketch dia- 
grams. 


Plant Layout 


Processing departments, including 
curing cooler, sausage manufacturing 
room, cooking room and smokehouses 
are on second floor. Products are 
transported from sausage manufactur- 
ing room to smokehouses, cookers 
and showers on cages by overhead 
rail. General office, freezer and equip- 
ment washing facilities are also 
located on this floor. Sausage is stuffed 
and linked under refrigeration; a tem- 
perature of 50 degs. F. is maintained 
in sausage manufacturing room. 

Aging cooler and shipping room, bon- 
ing and cutting room and retail market 
occupy the greater part of the first floor. 
Poultry is handled in a section sep- 
arated from the rest of the plant by a 
solid partition. Sterilamps are installed 
in aging cooler to inhibit mold and bac- 
teria growth. Mr. Williams reports that 
they are valuable for this purpose. 
Brine spray refrigeration is employed 
in all coolers. Views in various depart- 
ments of the plant are shown in accom- 
panying illustrations. 

Steam for processing and for heating 
the building and smokehouses is gen- 
erated at 30 Ibs. pressure by a Kewanee 
gas-fired boiler. Two 15-ton and one 12- 
ton Baker ammonia compressors supply 
refrigeration needs. Boiler, compressors 
and brine cooler are installed in the 
basement. Water for all plant purposes 
and for cooling the general office in 
warm weather is taken from a 40-ft. 
well on the premises. 

Officers of the company are: L. M. 
Williams, president; J. G. Jirak, vice 
president; C. H. Gardner, secretary, 
and J. H. Edmondson, treasurer. 
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Sausage Drive 
Intense Interest 


IVESTOCK groups, agricultural 
schools, commission men and con- 
gressmen and senators from agri- 

cultural states are among the numerous 
organizations and individuals who have 
voiced enthusiastic approval of the cur- 
rent pork sausage link advertising cam- 
paign being sponsored by the Institute 
of American Meat Packers. As the 
campaign progresses, using the broad 
coverage and intensive reader interest 
of Life magazine as its principal 
weapon, more and more interest is being 
expressed. 

Following are typical examples of the 

encouraging comments which have come 
to the attention of the Institute: - 


Division of Animal and Poultry Hus- 
bandry, University of Minnesota.—“It 
should do a satisfactory job in creating 
more demand for sausage. I hope the 
results will be sufficient to encourage 
meat packers to make a big effort on 
pork advertising.” 

Iowa Berkshire Breeders Association. 
—“It is gratifying to see the interest in 
selling pork products, and never have I 
seen as much interest in the selling of 
farm products. We of the Iowa Berk- 
shire Breeders Association are behind 
you 100 per cent strong.” 


Senator Capper Comments 


Senator Arthur Capper of Kansas.— 
“I have received the complimentary 
copy of the February 26 Life, of which 
you wrote, and I want to congratulate 
you on your extremely interesting ad- 
vertisement of pork sausage. It is one 
of the most appealing and convincing 
advertisements I have ever seen. I am 
looking forward to seeing the future 
advertisements of the Institute.” 


Sioux Falls Stockmen’s Exchange.— 
“Have shown it (the first ad) to a num- 
ber of friends. Some who were not in 
any way interested in the livestock in- 
dustry, commented on the attractive ad 
and it started them asking questions on 
the consumption of pork products. “We 
must all cooperate in every possible 
manner to increase the sale of pork and 
pork products. It will help the producer, 
the packer and incidentally, the com- 
mission men.” 


College of Agriculture, University of 
Nebraska.—“I want to compliment the 
Institute for preparing the advertise- 
ment on sausage. It is attractive and 
dignified and should do much to get 
people back to pork.” 

St. Paul Live Stock Exchange.—“If 
that ad does not promote the purchase 
of more pork sausage I cannot conceive 
of anything that would. It has resulted 
in additional purchase of pork sausage 
in my own home and I hope it does so 
in every other home in the United 
States.” 


W. S. Jacobsen, Congressman from 





in High Gear; 
Indicated 


Iowa.—“I am indeed very glad to know 
of your Institute’s particular and spe- 
cial efforts to make better known to 
the public the qualities of agricultural 
products, and I shall look forward with 
pleasure to securing the issues of the 
magazine you mention, and knowing of 
your attempts to provide better outlets 
for agricultural products.” 


Ad “Makes Mouths Water™ 


Colorado State College of Agriculture 
and Mechanic Arts.—“Saturday night I 
was in the home of friends who sub- 
scribe to Life. My hostess made it a 
point to open the current issue to the 
sausage ad and ask me if it didn’t ‘make 
my mouth water.’ I must confess that 
it did.” 

Indiana Farm Bureau, Inc.—“T believe 
the advertising you are doing will do a 
great deal to stimulate the price of 
pork.” 

Senator Ernest Lundeen of Minnesota. 
—“I greatly appreciated your kindness 
in sending this to me, and I assure you 
that the pork sausage ad was indeed 
unique and interesting.” 

National Live Stock Exchange.— 
“This ad should, without question, bring 
good results.” 

Iowa Crop Reporters’ Association.— 
“TI must say that it is a very fine piece of 
work and the results should be good. 
As a producer of hogs I am very 
much interested in anything that will 
increase the use of pork products.” 

Kansas State College of Agriculture 
and Applied Science.—“The advertising 
that appeared in the February 26 issue 
of Life magazine should be most effec- 
tive in helping to bring to the attention 
of the general public the advantages of 
pork sausage as a food. Advertising of 
this kind should be helpful in moving 
the large surplus of pork at this time. 
Your Institute is rendering valuable 
service to swine producers through such 
advertising.” 

Texas Agricultural Association.—“I 
received a copy of the February 26 Life 
magazine, in which you had a very spa- 
cious and attractive advertisement on 
pork sausage. I am sure that the ad- 
vertisement will increase the sale of 
pork and will be of unestimable benefit 
to the producers and is greatly appre- 
ciated by the farmers.” 

The second Life magazine advertise- 
ment, which appeared in the March 11 
issue, came to the attention of approxi- 
mately 20 million readers last week, 
and the store advertising material was 
displayed in thousands of stores 
throughout the country. The second 
period of the campaign now is in full 
swing, with meat packers, retailers, 
restaurants, hotels, railroads and other 
agencies continuing to feature pork sau- 
sage links prominently. 
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has aroused enthusiastic re- 
sponse from the company’s 
salesmen, dealers and consumers has 
been tested for the past five months by 
the C. A. Durr Packing Co., Utica, N. Y. 

Called “Durr’s Good Times,” the 
medium is a four-page monthly publi- 
cation of tabloid size (approximately 
11% by 17 in.), printed in several colors. 
While possessing general reader appeal, 
many of its features promote Durr 
products directly or indirectly. Cost 
of the publication is very low in propor- 
tion to the results produced, company 
executives report. 

Although the entire arrangement of 
the paper is changed with each issue, a 
number of features of known value are 
continued from month to month. The 
front page is usually devoted to a large 
illustration of one of the company’s 
meat products, accompanied by a calen- 
dar of the month and “teaser copy” en- 
couraging the reader to examine other 
pages for interesting and instructive 
information. 


Publication Features 


Since the company has full control of 
the publication, it has an opportunity 
to utilize the four pages in a variety of 
ways and to incorporate as much selling 
appeal for Durr products as it wishes. 
No member of the family is neglected— 
housewives, mothers, fathers, children— 
all find features of interest in “Good 
Times.” 

Homemakers reading the February 
issue, for example, found a number of 
tested recipes which had been submitted 
by readers and for which prizes were 
given. Ginger Rogers, popular movie 
star, contributed an article on “Making 


A NEW advertising medium which 
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Housewives enjoy read- 
ing “Durr’s Good 
Times,” monthly publi- 
cation of the C. A. Durr 
Packing Co., Utica, 
N. Y., for it is attractive 
in form and contains 
much helpful informa- 
tion on health, menus 
and other topics of in- 
terest to the consumer 
family. The February 
issue, shown in this 
photograph, carried 
news that the company 
was adding vitamin D 
to its line of Mohawk 
Valley frankfurters. 


the Most of Your Looks.” Chevalier 
d’Eon, mysterious figure of 18th century 
France, was the subject of an article. 
Another feature told about tests 
which had shown the preference of chil- 
dren for bacon, while Dr. William A. 
Brady, noted health authority, con- 
tributed helpful information on the high 
food value and digestibility of pork. 
Keeping an eye on the future, the 
company devotes considerable space 


Durr's Monthly Paper 


Builds Consumer Sales 






each month to features of interest to 
children, including colored comics, 
puzzle clubs and other contests. Toys 
and small money prizes are given to 
contest winners. Another regular fea- 
ture, “What Children Are Saying,” is 
used for clever remarks made by 
youngsters; the firm pays $1 for each 
saying accepted for publication. 


Health Angle Featured 


D. J. Harrison, secretary and treas- 
urer of the company, writing on the 
general subject “Here’s to Your 
Health,” has covered such information 
as the value of meat in the diet, menu 
planning, meals recommended for build- 
ing sturdy health in children and simi- 
lar topics. In the February issue, when 
Durr announced the addition of vitamin 
D to its Mohawk Valley frankfurts, Mr. 
Harrison’s article tied in by explaining 
the value of this vitamin in the diet 
and telling how the frankfurts were 
processed to include this valuable food 
element. 


As good evidence that the new 
medium is being favorably received by 
consumers, the company points out the 
strong response to its contests. Prizes 
are given each month for the best 
recipes calling for ham, bacon, sausage, 
frankfurts or lard. 


In a recent competition for juvenile 
readers, 125 toy gliders were given to 





HOW PACKER CEMENTS CONSUMER GOOD WILL 


Center spread of February issue of “Durr’s Good Times” shows variety of subjects con- 

tained in this unique publication. Bach issue features: several contests in which readers 

vie for merchandise and small cash prizes. The company reports remarkably strong 
competitions. 





response to these 
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boys and girls who completed the state- 
ment, “People who appreciate fine 
quality prefer Durr’s Mohawk Valley 
meat products because—.” The char- 
acters Johnny Porker and Perky Porker 
are used to lend a personal appeal to 
the children’s contests. 


The Durr company has found “Good 
Times” particularly valuable in keeping 
its 4,000 dealers acquainted with com- 
pany advertising activities and as a 
manual for its salesmen. The salesmen 
use the front page of the publication 
each month as a window poster in their 
dealers’ stores. 


Valuable in Dealer Contacts 


Distribution is one of the important 
factors in the success of the publication. 
Each issue is distributed by company 
salesmen to their dealers; the latter 
pass the copies on to consumers. Dealers 
like the plan because they feel the com- 
pany is doing something to help in- 
crease their sales, not only sales of 
Durr products, but also of many other 
items. Salesmen have found that the 
publication gives them a fresh point of 
contact and conversation each month 
with their dealers, and is also effective 
in lining up new prospects. 

After experimenting with “Good 
Times” for five months, the Durr com- 
pany believes it a highly desirable meth- 
od of reaching consumers and dealers 
at low cost. 


“Knowing how difficult it is for the 
average packer of our size, whose dis- 
tribution is only sectional, to find a 
medium of promotion which will pro- 
duce tangible, traceable results suffi- 
cient to justify the cost,” states E. C. 
Whitney of the Durr organization, “I 
thought that other packers might be in- 
terested in knowing of our: discovery 
and our experience with it.” 





GIFT PACKAGE MAKES HIT WITH CONSUMERS 


ACKERS and sausage manufactur- 

ers seeking a new, novel, and effec- 
tive method of promoting the sale of 
hams as gifts, whether during holiday 
seasons or throughout the year, might 
well consider the “satchel” type con- 
tainer which did such a good job for 
several packers during the 1939 Christ- 
mas season and will probably appear 
again at Easter. 


One design of this kind of carton, 
used by H. C. Bohack & Co., Inc., Brook- 
lyn, last Christmas, was illustrated and 
described in the January 27 issue of 
THE NATIONAL PROVISIONER. This com- 
pany is planning to use the same pack- 
age during the coming Easter season. 











TYING IN WITH PREPARED MEATS CAMPAIGN 


Visking Corporation is suggesting that dealers use this type of display to derive maximum 

benefit from its new promotional program devoted to nine popular prepared meats. The 

sausage and ready-to-eat products will be featured in a full-page. color ad in the May 3 
issue of Life magazine. 


Page 14 


A similar gift container, which differs 
in details of design and construction 
from the Bohack package, is credited 
with selling 21,000 hams for the Hy- 
grade Food Products Corp., Wheeling, 
W. Va., last Christmas. 

“Take an everyday commodity like 
ham (in this case a top quality West 
Virginia ham), package it in a novel, 
attractive. box and back it up with 
smart merchandising and the result is 
a surprising sales record in a highly 
competitive market,” Hygrade execu- 
tives say. 


Carton Colors and Design 


_ The corrugated box which played 
such a large part in the Hygrade mer- 
chandising feat is a luggage type con- 
tainer in a brown, linen weave, all-over 
pattern striped in light and dark green. 
Handle is stapled to box and fits through 
a die-cut hole in top panel.. Inside of 
box is black printed in green and white. 
An outline map of West Virginia em- 
phasized the brand name, while the 
phrase “Holiday Greetings” tied the 
package in with Christmas promotion. 
The container was designed and pro- 
duced by the Hinde & Dauch Paper Co., 
Sandusky, O. 

“This package was new to our trade 
and to the ham buying public in gen- 
eral,” says H. F. Stillwell, Hygrade 
sales manager. “It met with tremen- 
dous acceptance, which we believe was 
mostly due to the novelty and beauty 
of the package as played up in our ad- 
vertising.” 

Reproductions of the package open 
and closed were featured on special 
Christmas letterheads and other pro- 
motional literature. 

Each ham was wrapped in parch- 
ment paper and an overwrap of printed 
transparent cellulose. It-was nested in 
the container in shreddéd transparent 
cellulose. Six packages were shipped in 
a master carton. : 
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Profit of Swift 
International Was 
Over $3,362,000 











GLIMPSE into the realities of the 
European war, from the stand- 
point of meat supplies being purchased 
by England and France, is afforded by 
the annual report to shareholders of 
Swift International, 
which was made 
public on March 13 
by President Harry 
McLerie. The re- 
port reveals con- 
solidated net earn- 
ings of the company 
for the year ended 
December 31, 1939, 
as 14,813,912.81 
Argentine pesos, 
equivalent to about 
$3,362,758.25 as of 
that date, when the 
peso’s free market 
HARRY McLERIE rate was 22.7¢c in 
American money. 
Four quarterly dividends of 50c each 
were paid during the year, totaling ap- 
proximately $3,000,000. 

Total current assets of Swift Inter- 
national as of December 31 were given 
as $35,293,867.16, and current liabilities, 
$10,842,237.32. Pointing to an increase 
in product inventories of 11,807,822 
pesos (about $2,680,375.59) over the 
previous year, Mr. McLerie stated: 

“This is due to including in inven- 
tories a large part of the products 
requisitioned by the British and French 
governments for which settlement had 
not been completed at the close of the 
fiscal year. As part of the earnings are 
due to higher inventory values, 1,750,000 
pesos ($397,250) have been appropri- 
ated to reserve against inventory price 
decline.” 





Exchange Reserve Intact 


Mr. McLerie said that the loss on 
conversion to Argentine pesos of the 
net current investments in foreign cur- 
rencies amounted to about $1,007,858, 
caused by the decline in English sterling 
since the outbreak of the war and the 
depreciation of the Brazilian milreis. 
The foreign exchange reserve of 17,- 
573,798 pesos, as shown on the 1938 
balance sheet, was preserved intact, and 
depreciation rates used in 1938 were 
retained. 


With reference to the influence of 
the European conflict on the company’s 
operations, Mr. McLerie observed: 


“The company’s business has been 
affected considerably by the European 
war. Shortly after the outbreak of hos- 
tilities, the British government requisi- 
tioned all meat supplies in and afloat 
to the United Kingdom and commenced 
negotiations for meat contracts with 
Argentina, Uruguay and Brazil. In the 
interim, until these contracts were com- 
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pleted, regular shipments were con- 
tinued at the request of the British 
government, the meat was taken over 
on arrival at destination and later on, 
a satisfactory settlement was made. 

“Contracts were then arranged for 
agreed periods in which the company is 
now participating. In Australia and 
New Zealand, the company’s output at 
all plants has been sold at satisfactory 
fixed prices for a period of one year 
through the respective governments in 
those countries. 


British-French Purchasing 


“French government requirements 
are handled by the British under a uni- 
fied buying agreement. All contracts 
with the two governments are on an 
f. o. b. basis, the buyer assuming all 
risks of shipment. We consider the con- 
tract prices are fair and should enable 
us to continue operations with a reason- 
able margin of profit. Business with 
other European countries is adversely 
affected, but we continue to trade with 
buyers in neutral countries, largely on 
an f. o. b. plant basis, buyer arranging 
the necessary freight with payment 
made before shipment.” 

Current operations of the company 
are on a profitable basis, said Mr. Mc- 
Lerie, “but with present abnormal and 
distressing conditions in Europe no ac- 
curate forecast of prospects is possible. 
However, we will follow the same 
sound, conservative policies to protect 
the company’s interests and maintain 
its high standing, and we expect to con- 
tinue to do a good volume of business 
with remunerative results.” 


Consolidated income and surplus ac- 








PRODUCT IN 
NEW CONTAINER 


Wilson & Co. tamales in sauce are now 
being marketed in this glass container of 
pleasing design, produced by Anchor- 
Hocking Glass Corp. Minor changes have 
also been made in the attractive label. Prod- 
uct is sealed with an Anchor cap. 








count statement of the company, known 
officially as Compafiia Swift Inter- 
nacional, and subsidiary companies for 
the year ended December 31, 1939, is as 
follows, based on the Argentine peso’s 
free market rate of 22.7¢ as of that 
date: 


INCOME ACCOUNT 


Income from operations, after adjust- 

ment of exchange on current trans- 

actions, but before charging depre- 

ciation and interest...........6-+00- $4,730,930.84 
Provision for depreciation and for 

amortization of leasehold proper- 

CEO. nanny amelie scseniocenensgendess 915,245.39 


Net gain from operations........ $3,815,685.45 
Other income: 
Interest and dividends received; 
gain on sale of marketable securi- 
CIOS cccccciccccccccccccscesesess 1,011,682.48 


$4,827 ,367.93 
Prerccccccdevcveccccccccececs 455,613.06 


Net income for the year before charg- 

ing exchange loss on translation to 

Argentine currency of the net cur- 

rent asset values of foreign sub- 

sidiary companies...........ssee+. $4,371,754.87 
Exchange loss on translation to Ar- 

gentine currency of the net current 

asset values of foreign subsidiary 


COMMPOREDD oo 9 cbtibesiéneleecneseked es 1,007,858.21 
Net income for ye@P......scccssececs $3,363,896.66 
Net income applicable to minority 

WGOPONE oi victesetnesaesceaeeie te 1,138.41 
Net income accrued to company..... $3,362,758.25 


EARNED SURPLUS ACCOUNT 
Earned surplus at December 31, 1938.$10,423,088.63 
Net income for the year, as above... 3,362,758.25 
Reinstatement of trade investment 


previously written off............. 36,857.54 
Provisions created in former years not 
POGUE. ac te cece tc chinbabedeacsse 142,024.59 
$13,964,729.01 
Deduct: Appropriations to reserve for 
inventory price decline and legal 
VORSEVSD WITS. ccc ccncecessecesseese 512,822.96 
$13,451,906.05 
Deduct: Dividends paid in cash during 
1939+-each dividend equal to 50c 


U. &. POP GRAF. ccccvccecccsvesesrcs 2,952,135.00 
Earned surplus as December 31, 1939.$10,499.771.05 


General meeting of the company’s 
shareholders will be held in Buenos 
Aires, Argentina, on April 25, 1940. 


Operating Companies 


Operating companies and plants con- 
trolled by Compafiia Swift Internacional 
through ownership of share capital in- 
clude Compafiia Swift de La Plata; 
Compafia Swift de Montevideo; Com- 
panhia Swift do Brazil; Swift Austral- 
ian Company (Pty.), Limited; and Swift 
New Zealand Company, Limited. These 
companies have operating plants at 
La Plata, Rosario, Rio Gallegos and San 
Julian, Argentina; Montevideo, Uru- 
guay; Rio Grande, Rosario and Cam- 
pinas, Brazil; Gladstone and Townsville, 
Australia; and also in Wairoa, New 
Zealand. 


Directors of Swift International in- 
clude Charles H. Swift, Harry McLerie, 
A. A. Burns, R. J. Gillies, J. 0. Hanson, 
Seldon T. James, O. R. Kresse, H. H. 
Luning, W. McCurdy, Harry C. Pratt, 
G. A. Procter, F. Six and Guy C. Whit- 
ney. Officers are Charles H. Swift, 
honorary president (corresponding to 
chairman of the board); Harry McLerie, 
president; J. O. Hanson, O. R. Kresse, 
H. H. Luning and F. Six, vice presi- 
dents; and R. J. Gillies, secretary- 
treasurer. 
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MOTOCO Indicating Ther- 
mometers have rigid stem 
for direct mounting or 
capillary tubing for remote 
reading. Priced from 


$20. 


MOTOCO Recording Ther- 


mometers are priced from 


$31. 








HOW TO AVOID 


. .. Excessive Heating & Cooling Costs. 


HOW TO SAFEGUARD 


. .. Against Spoilage in Processing. 


HOW TO INSURE 


. . . Consistent Quality for Your Products. 


For one simple, inexpensive solution to 
all three problems... use Motoco 
Indicating and Recording Thermom- 
eters to keep important, cost-saving 
temperature facts visible. 

It's wasteful to guess in food process- 
ing...and unnecessary when Motoco 
Thermometers cost so little. They should 
be installed at every point in the plant 
where temperature is a factor. 

Motoco construction eliminates all 
levers, hairsprings, gears and other 
delicate parts which would be subject 
to wear and adjustment. This results 
in most dependable performance. 
Motoco Thermometers can be ob- 
tained in a variety of standard scale 
ranges to meet individual requirements. 

Made and guaranteed by an organ- 
ization that pioneered in the develop- 
ment of the dial thermometer, and that 
has long specialized in the manufac- 
ture of precision thermometers for in- 
dustries where accuracy is essential. 


Write today for our free illustrated folder showing models 
and sizes. Moto Meter Gauge & Equipment Division, The 
Electric Auto-Lite Company, Chrysler Bldg., New York, N. Y. 


mMmorocad 





INDUSTRIAL THERMOMETERS 
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Committee Suggests 
Wagner Act Changes 


HOROUGH revision of the Wagner 
labor relations act has been recom- 

mended to the U. S. House of Repre- 
sentatives by the Special House com- 
mittee which has just completed an 
investigation of the law and its admin- 
istration by the National Labor Re- 
lations Board. Following is an outline 
of the amendments: 

1.—Create a new National Labor Re- 
lations Board of three members. 

2.—-Separate the investigatory, prose- 
cuting and judicial functions of the 
board. Provide a new office of admin- 
istrator to handle investigations and 
prosecutions; board would hear and de- 
cide complaint cases and act in repre- 
sentation cases. 

3.—Eliminate the board’s power to 
initiate action toward a collective bar- 
gaining election; a move for such an 
election could be made only by an em- 
ployer and his workers. The board’s 
services could not be invoked in a con- 
troversy between unions over the type 
of bargaining unit. 


Judicial Review Asked 


4.—Provide for court review of board 
decisions in representation cases. 

5.—Protect freedom of expression of 
opinions by employer provided that 
there was no threat of discrimination, 
intimidation or coercion. 

6.—Provide that rules of evidence in 
federal courts shall govern “so far as 
practicable” in board proceedings. 

7.—Provide that board’s findings shall 
be based on preponderance of evidence. 

8.—Provide that courts shall be bound 
by board findings unless such findings 
are clearly erroneous, or are not sup- 
ported by substantial evidence. 

9.—Define the term “collective bar- 
gaining” so that it shall not be con- 
strued as compelling or coercing either 
party to reach an agreement or to make 
counter-proposals. 

10.—Amend definition of term “em- 
ploye” so that it will not include, for 
purposes of reinstatement orders, any 
employe who has wilfully engaged in 
violence or unlawful destruction or 
seizure of property. 

11.—Provide six months statute of 
limitations on bringing charges of un- 
fair labor practices. 

12.—Provide six months statute of 
limitations on back pay awards. 

138.—Provide that trial examiners’ 
intermediate reports shall be final un- 
less exceptions are taken. 

14.—Provide for employer petitions 
for elections. 

15.—Provide that certification orders 
shall be effective for one year. 

16.—Provide that holding of elections 
shall be mandatory in certain instances. 

17.—Forbid the National Labor Re- 
lations Board to engage in mediation, 
conciliation, or statistical work. 
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Dual-Purpose Loaf 


An Eastern sausage manufacturer 
wants a formula for jellied veal loaf. 
He writes: 


Editor THE NATIONAL PROVISIONER: 


Have you a formula and directions for making 
jellied veal loaf? If so, we should like to have 
you send them to us. 


The Torino style jellied veal loaf 
described below is a dual purpose prod- 
uct: It may be served as a regular cold 
jellied loaf or it may be broken up and 
heated by the housewife to make a deli- 
cious veal stew. Manufacture of such a 
dual purpose product gives the proces- 
sor an opportunity to go after two kinds 
of buyers instead of one: The consumer 
who wants a ready-to-eat specialty and 
the housewife who wants a quick-serve, 
hot meat dish. 

MEAT.—The formula calls for 150 
lbs. of fresh boneless veal. Sinews are 
removed and the meat is cut into 2-in. 
pieces. The veal is placed in a steam- 
jacketed kettle with: 


6 Ibs. fresh onions (1% lbs. pow- 
dered onions) 

2 Ibs. 10 oz. salt 

4 oz. white pepper 

water to cover 


Cook the meat for 1 hour and 40 min- 
utes, or until tender; remove the meat 
and strain the broth. Take 5 qts. of the 
strained broth and mix in the following 
ingredients: 

2% lbs. powdered gelatine 
6 oz. refined corn sugar 
8 oz. salt 
8 oz. delicatessen seasoning 
8 Ibs. cooked and cooled egg shell 
macaroni 
1 gal. tomato juice heated to 100 
degs. F. 
14% oz. 90 grain vinegar 


Many packers have found it conveni- 
ent to use ready-prepared or specially- 
prepared seasonings in the manufacture 
of their loaf products. Such seasonings 
insure that each batch of product will 
be seasoned correctly and in uniformity 
with other lots of the same kind of loaf. 


PACK AGING.—Add the cooked veal 
to the macaroni-broth mixture and stir 
well. Stuff by hand in artificial casings 
with a wide mouth funnel. Force loaves 
into N.F. 10 mold loaf pans. Cool the 
loaves in running cold water and hold 
in the cooler overnight to chill. 

This loaf may also be stuffed in an 
open pan and the bottom decorated with 
Pickles, carrots and pimiento, making a 
very attractive product for the meat 
dealer’s display case. Appearance of the 
loaf may also be varied by adding some 


sodium nitrate before the meat is put in 
the kettle, 
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How Smithfield Style 
Baked Loaf Is Made 











Any new way in which pork can be 
utilized, particularly the fat cuts, should 
be of interest to the packer who is try- 
ing to keep the large 1940 volume of 
pork moving. Smithfield style baked loaf 
is a distinctive product which contains 
over 50 per cent pork and includes S. P. 
belly trimmings. 

MEATS.—The formula for a 200-lb. 
batch of this product calls for: 


90 Ibs. lean pork trimmings 
40 lbs. veal clods 

20 Ibs. S. P. belly trimmings 
50 Ibs. veal trimmings 

10 lbs. dry milk solids 


Lean pork trimmings and veal clods 
are cured in the same manner as for 
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A Complete 
Formula Book on 


SAUSAGE 
And Meat Specialties 


—A volume of practical ideas on the 
layout and equipment of sausage 
plants of varying size; descriptions of 
materials used in sausage and meat 
specialty manufacture; formulas and 
operating directions; discussions of 
operating troubles and means of 
overcoming them, and an outline of 
major regulations prevailing in con- 


trol of sausage manufacture. 


> Place your order now for this Vol- 





ume 3 of the Packer’s Encyclopedia. 











The price postpaid is $5.00. 
THE NATIONAL PROVISIONER 


407 So, Dearborn St., Chicago, IL 


Enclosed is check or money order for 


$5.00 for copy of ‘‘Sausage and Meat Spe- 
cialties."’ 











New England ham sausage and are 
ground through the 1-in. plate. S. P. 
belly trimmings are dried and smoked 
and then ground through the %-in. 
plate. Cured veal trimmings are chop- 
ped in the silent cutter with the dry 
milk solids and 10 or 12 Ibs. of shaved 
ice. 


Meats are then placed in the mixer 
and mixed for six to eight minutes with 
the following seasoning ingredients: 


8 oz. cane sugar 

2 oz. refined corn sugar 

3 oz. maple flavoring 

8 oz. delicatessen seasoning 


GLAZE.—The meat mixture is filled 
into greased 6-lb. loaf pans and 
smoothed with a dome-shaped top. Long 
cloves are stuck in the tops of the loaves 
and they are brushed lightly with a 
mixture made from the following ma- 
terials: 


2 Ibs. cane sugar 
8 oz. paprika 
8 oz. glucose 
1 Ib. gelatine 
2% Ibs. boiling water 


Put the loaves in the oven and bake 
at 300 degs. F. for 30 minutes; then at 
250 degs. for 1 hour and 45 minutes. 
Drain out juice and remove loaves from 
pans. Place loaves on screens and smoke 
at 100 degs. F. for 40 or 50 minutes. 
Hold at room temperature overnight 
and wrap next morning in transparent 
cellulose, parchment or other suitable 
material. 


UTILIZING SALTY PORK 


An Eastern packer has a small quan- 
tity of hams which were inadvertently 
cured in pickle of high strength. He 
wants to know if anything can be done 
to reduce the saltiness of such product. 
He writes: 


Editor THE NATIONAL PROVISIONER: 

We have some skinned hams which are very salty 
in spite of much soaking. Is there any way we 
can handle them to remove some of the salt? 

If the hams are still salty after much 
soaking there is little than can be done 
with them. Of course, they could be 
sold as second or third grade at a dis- 
count, but even this procedure would 
be risky as such unsatisfactory product 
might affect the reputation of the 
packer’s regular brands. 


The meat can best be used for sausage 
after boning. When used in manufac- 
ture of meat loaves, frankfurts, minced 
ham or similar products, it should be 
combined with fresh meat with addition 
of very little, if any, salt. A small sup- 
ply of such hams could be very advan- 
tageously used in sausage and would 
yield a good product. , 
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John J. Felin, Jr., Scion of 
Packing Family, Dies at 39 


John J. Felin, jr., vice president of 
John J. Felin & Co., Philadelphia, died 
suddenly on March 10 in Jewish Hospi- 
tal, Philadelphia, after an illness of one 
week. He was 39 years old. 


Mr. Felin was the sole surviving son 
of John J. Felin, founder of the com- 
pany bearing his name and president of 
it until 1929, when he died leaving an 
estate in excess of $1,000,000. Another 
son, William E. Felin, who succeeded his 
father as president of the firm, died of 
pneumonia in 1937 at the age of 40. 


John J. Felin, jr., joined his father’s 
firm in 1922 after graduating from 
Georgetown University. Prior to becom- 
ing vice president three years ago, he 
had served as assistant treasurer of the 
company. Mr. Felin is survived by his 
mother, Mrs. Elizabeth Felin; his wife, 
Isabelle Briggs Felin; a son, John J. 
Felin, 3d; an aunt, Miss Mary A. Felin, 
who is head of the M. A. Felin chain 
of retail meat stores, and two sisters. 


Frye Packing Co., Seattle, 
Will Construct $200,000 


Packing Plant in Honolulu 


Frye Packing Co., Seattle, Wash., is 
planning to construct a meat packing 
plant in Honolulu at a cost of approxi- 
mately $200,000, according to Charles 
H. Frye, president of the company. Mr. 
Frye was in Honolulu recently and se- 
lected a site for the proposed plant with 
a frontage of 500 feet and a depth of 
200 feet. 


Smoking meat and processing sausage 
and other products will form part of the 
business to be carried on in the new 
plant. Facilities will also be provided 
for the refrigeration of meats and other 
perishable products. The Frye Packing 
Co. has maintained a provision center 
in Honolulu for many years. 

An interesting sidelight in connection 
with this proposed plant in Honolulu, 
which is not generally known outside 
Hawaii, is the fact that there are many 
large island ranches in the territory. 


SAFETY AWARDS TO PACKERS 


Among winners of certificates -of 
merit for perfect safety records during 
the twelfth annual New Jersey state- 
wide interplant safety contest, conducted 
by the N. J. Department of Labor, were 
the New Jersey plants of Swift & Com- 
pany, Armour and Company, and the 
Cudahy Packing Co.; also the Jersey 
City Stock Yards Co., United Pure Meat 
Products, Inc,, and J.-W. Beardsley’s 
Sons. The contest covered the last three 
months of 1939. 
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P. ersonalities and Events 








L__Of the Week 





Nathaniel Pincus, vice president of 
Bernard S. Pincus, Inc., Philadelphia, 
has returned to his office after a three 
weeks’ trip visiting packing plants in 
Pennsylvania, Maryland, Washington, 
D. C. and Illinois. Mr. Pincus reports 
that one of the highlights of his trip 
was the three days he spent going 
through Chicago plants. 

M. L. Rosenthal, Detroit representa- 
tive of the Transparent Package Co., 
spent a week at the Chicago headquar- 
ters. 


E. O. Brickman, president of the Illi- 
nois Meat Co., has returned to Chicago 
after a sojourn in Florida since around 
the first of the year. 

With his liking for American customs 
still undiminished, Ray Stephenson of 
Hess-Stephenson, well-known brokers, 
returned to Chicago early this week 
after a trip to Old Mexico which 
centered about Mexico City and envi- 
rons. He reports that the matador- 
abattoir method employed down there is 
much slower than the American way, 
but Mr. Stephenson adds that it has a 
lot more showmanship to it. 

W. H. Malpass, beef department, Can- 
ada Packers, Limited, Toronto, Canada, 
was a visitor to the Chicago offices of 
THE NATIONAL PROVISIONER this week. 


Max Denerstein, by-products depart- 
ment, Lincoln Farms Products Corp., 
New York, is enjoying the attractions of 
Florida these chilly days. 

R. S. Risley, manager of the East 
Cambridge, Mass. branch of John Mor- 
rell & Co., visited in New York last week 









and spent considerable time with East- 
ern district manager E. L. Cleary. Mr. 
Risley also visited the Brooklyn branch. 

H. A. Mady, president, Carstens Pack- 
ing Co., Tacoma, Wash., has launched 
a $150,000 building and improvement 
program which will equip this company 
to manufacture and process a complete 
line of canned meats. 


Fred Krey, president of the Krey 
Packing Co., St. Louis, Mo., is spending 
the last days of winter sojourning in 
Los Angeles, Cal., with Mrs. Krey. His 
golf games with A. O. Luer, president 
of the Luer Packing Co. in Los Angeles, 
are the talk of the town. 

H. Harold Meyer, president of the 
H. H. Meyer Packing Co., Cincinnati, 0. 
and treasurer of the Institute of Ameri- 
can Meat Packers, is now enjoying a 
trip to Honolulu with Mrs. Meyer. 


Herbert H. Moore, well-known Chi- 
cago by-products broker, died suddenly 
of a heart attack on March 14 at the 
age of 54. Mr. Moore, who had been in 
the brokerage business for over 20 
years, had been in ill health for the 
past year. 

John A. McKee, attorney for Armour 
and Company for 24 years, died sud- 
denly last week of a heart attack while 
driving from his home in Flossmoor, 
Ill., to Chicago. Mr. McKee was born 50 
years ago in New Castle, Pa., was 
graduated from Washington & Jeffer- 
son College and obtained his law degree 
at the University of Pennsylvania. Sur- 
viving are his widow and two brothers. 

Al Wallmo, provision sales manager, 
Oscar Mayer & Co., Madison, Wis., was 
a popular visitor on the floor of the 
Chicago Board of Trade last Tuesday. 

The many friends of Barney Odell 
don’t have to look twice to know that 
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NEW EASTERN MEAT PLANT 
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Architect’s drawing of the building to be constructed in Somerville, Mass., for the Brighton 


Dressed Beef and Veal Co. The plant was designed by Morris Fruchtbaum, architect and 


engineer of Philadelphia, Pa. 
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he has been South. He’s greeting them 
through one of the finest coats of tan 
seen in these parts for some time. Back 
in his office at Odell & Whitting, Chi- 
cago brokers, he reports having had a 
fine time down Biloxi way. 

Paul I. Aldrich, president and editor 
emeritus of THE NATIONAL PROVISIONER, 
who is basking in the Arizona sun at 
Litchfield Park, reports having had a 
most welcome visit from Herman Lind- 
ner, president of the Lindner Packing 
& Provision Co., Denver, Colo. Mr. 
Lindner, with Mrs. Lindner and Mrs. 
Albert Klingstein, wife of the vice 
president of the company, have been 
spending a few weeks in Arizona en 
route to the Pacific Coast on Mr. Lind- 
ner’s annual vacation trip. 


D. B. Jerolaman, secretary-treasurer, 
Foell Packing Co., Chicago, has been 
elected to the board of directors of the 
Junior Traffic Club of Chicago. 

William J. Stange, president, Wm. J. 
Stange Co., Chicago, is now in Cali- 
fornia on a combination business and 
pleasure trip. Stopping at the Ambas- 
sador Hotel in Los Angeles, Mr. Stange 
has been spending considerable time re- 
newing old acquaintanceships on the 
West Coast. 


Phil Tovrea, president of the Tovrea 
Packing Co., Phoenix, Ariz., is spending 
some time in California in connection 
with his cattle and sheep operations at 
Phoenix. 

Dan Gallagher, popular Chicago pro- 
vision broker, will return home next 
week after spending some time enjoy- 
ing himself in Florida. 

Morris Gordon, president, and Hugo 
Jassny, general manager, Acme Packing 
Co., Seattle, Wash., are being congratu- 
lated on the fine progress their company 
has been making. They have just com- 
pleted an extensive rebuilding program 
and are now considering the addition of 
new smokehouse equipment. 

Max Salzman, head of the Salzman 
Casings Corp., Chicago, is back home 
after spending six weeks on the West 
Coast. 

Bill Mueller, West coast representa- 
tive of the John E. Smith’s Sons Co., 
Buffalo, N. Y., has just been released 
from the hospital and reports that he 
is feeling much better. 

A. A. Levinson, general sales man- 
ager, Glidden Co., Chicago, started on 
a combined business and pleasure trip 
to California and the West, but reports 
that thus far he has not succeeded in 
finding any time for pleasure. 

Ira Marland, casing expert with John 
Morrell & Co., Ottumwa, Ia., made a 
flying trip to Chicago this week. 

Thos. E. Behrendsen of the Packers’ 
Hide Association, left early this week 
for ten days of rest and relaxation at 
Hot Springs, Ark. 

“Mike” Lilienthal, of the Lilienthal 


Co., Chicago by-products brokers, re- . 


turned this week from two weeks’ va- 
cation in Florida. 


“Pete” Golas, Superior Packing Co., 
Chicago, has just returned home most 
reluctantly after several enjoyable 


IN GRAVER CO. 
SALES COOLER 


Dewey Graver, secretary, 
H. Graver & Co., Chi- 
cago, inspects the beef 
sales cooler of the com- 
pany’s new and enlarged 
plant, whose opening 
was announced last week 
in THE NATIONAL 
PROVISIONER.A 
later issue will carry 
floor plans and addi- 
tional scenes of the 
plant. (National Provi- 
sioner Photo.) 


weeks spent in Florida’s_ sunshine. 

O. B. Joseph, president, James Henry 
Packing Co., Seattle, Wash., is being 
congratulated by many of his friends 
on the exceptionally effective advertis- 
ing job he has been doing in Seattle 
newspapers, tying in with the I.A.M.P. 
pork sausage campaign. 

The name of the Star Packing, Inc., 
Shenandoah, Pa., will be. changed to 
Eagle Packing, Inc. in the near future 
and the business will be run on a coop- 
erative basis, according to reports. All 
assets of the Shenandoah Abattoir Co., 
Shenandoah, Pa., have been sold to Top 
Packing, Inc. This company, in turn, 
has leased all its properties and equip- 
ment to Eagle Packing, Inc. 

Tim Morrow, advertising manager of 
the Transparent Package Co., Chicago, 
is a mighty proud husband these days 
because his wife, Kay Morrow, has just 
auditioned for the Chicago Civic Opera 
with such successful results that she 
will be numbered among the artists ap- 
pearing in the 1940-41 season. 

Frank C. Sauer, Standard Hide Co., 
Pittsburgh, stopped off in Chicago last 
weekend on his way home after a trip 
to the Hawaiian Islands. 

Pureta Sausage Co., Sacramento, Cal., 
is installing a new sausage kitchen at a 
reported cost of $80,000. 

William Greenhouse of Reneé Packing 
Co., Syracuse, N. Y., was in Buffalo this 
week looking over sausage plants for 
ideas to be used in building an addition 
for sausage manufacturing. 


In the News 40 Years Ago 


(From The National Provisioner, March 17, 1900.) 


The rapid succession of two such im- 
portant moves in the meat industry as 
the establishment of a Chicago plant by 
Schwarzschild & Sulzberger Co. of 
New York, and the lease of the Eastman 
plant in New York City by Swift & 
Company is a most gratifying sign of 
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healthy life in the trade. If firms of 
such sagacity and enterprise are con- 
vinced that the time for further ex- 
pansion has arrived, it is perfectly safe 
to assume that conditions are healthful 
and promising. Leaders in the meat 
packing industry have also concluded 
that while there are still marked differ- 
ences, both in the manufacture and sale 
of meat between the East and West, 
such differences are no longer big 
enough to preclude operations in both 
sections by the same parties. East and 
West are rapidly coming nearer to each 
other and are bound to be practically 
one within a reasonable time, not only 
politically, but also commercially. 

Anderson Fowler, president, Anglo- 
American Provision Co., Chicago, has 
purchased controlling interest in George 
Fowler & Son Co., Ltd., Kansas City 
packinghouse. George Fowler, who di- 
rected the big Kansas City house, has 
been in poor health for some time and 
has been ordered to take a long rest. 
Management of the Kansas City plant 
will fall upon the shoulders of S. A. 
McLean, jr., vice president and general 
manager of the Anglo-American Pro- 
vision Co., who has been so successful 
in making money for that concern. 


In the News 25 Years Ago 


(From The National Provisioner, March 13, 1915) 


Official government reports of exports 
of meat and dairy products for the 
month of January, 1915, and the past 
seven months, indicate the effect of the 
European war on this trade. Beef ex- 
ports have increased heavily through 
army orders, while exports of fats, and 
to some extent those of hog products, 
have fallen off. 

Meat product exports in January 
were four million dollars more in value 
than a year ago, while for the seven 
months—practically covering the war 
period to date—export values were 


(Continued on page 40.) 
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YORK Sectional Air Conditioners provide:— Flex- 
ibility of capacity with 1, 2 and 3 fan units.— 
Flexibility of selection with coils of brine, chilled 
water, or direct expansion ammonia.— Flexibility 
of installation by rotating fan section for vertical 
or horizontal air discharge with either duct or 


cowl outlets.—Flexibility of application by pro- 


York Industrial Air Conditioners For viding either dry coil units for normal storage 


v FLEXIBILITY 
v SAVINGS 
v~ RUGGEDNESS 







Knob bolts permit re- 
moval of panels with- 
out tools. 


refrigeration 
air conditioning 





application or wetted surface units for applica- 
tions such as meat cooling rooms where frosting 
problems are acute or where definite control of 
temperature and humidity is required. 

Savings in initial investment by reduction of 
installation costs.— Savings in valuable floor space 
because of compact design.—Savings in operating 
expense because of efficient coil design permitting 
high back pressure operation.—Savings in build- 
ing maintenance by eliminating wet sloppy room 
conditions detrimental to insulation.—Savings in 
building costs by eliminating of costly spray or 
coil bunkers. 








Coils fabricated from 
% inch full weight 
bare steel pipe, hot- 
dip galvanized. 













For full information on the complete line of York Sectional 
Air Conditioners . . . for human comfort or industrial applica- 
tion . . . look in the classified section of your phone book for 
the York trade-mark. 

YORK ICE MACHINERY CORPORATION, YORK, PA. 
Headquarters Branches and Distributors throughout the World 


Headquarters for Mechanical Cooling Since 1885 


See the latest York equipment at the showroom of the York Branch or Distributor nearest you 





Refrigeration and Air Conditioning for every Industrial Application »« Comfort dir Conditioning for 
every type of Store, Restaurant, Office, Hotel, Institution or Residence + Marine Refrigeration and 
Air Conditioning » Yorkaire Automatic Heating « Refrigeration for every Commercial Use; Hotel 
and Restaurant Refrigerators; Beverage Dispensing Equipment + FlakIce Machine — Ribbon Ice 
in 60 Seconds + Dairy and Ice Cream Plant Equipment + Refrigeration Accessories and Supplies. 
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MEAT 
PLANT 
REFRIGERATION 


A Complete Course for 
Executives and Workers 
Prepared by— 











—The National Provisioner 


Questions and 
Answers 


HE first 32 questions and answers 

in this review series were published 
in the March 9 issue of THE NATIONAL 
PROVISIONER. 

These questions enable the student 
to check on the thoroughness with which 
he has absorbed information in recent 
lessons, and are particularly designed 
to help him determine which lessons he 
should review before continuing his 
study of the subjects in future issues. 

Packers, meat plant engineers, and 
packinghouse workers interested in re- 
frigeration, even though they may not 
be students of the Provisioner course 
in meat plant refrigeration and air con- 
ditioning, will find much practical in- 
formation on the theory and cperation 
of meat plant refrigerating systems in 
the answers to these questions. 


Begin with Question 33 


33.—What are the advantages of an 
injector? 

A—Sudden increase in piston rod 
temperature might ruin the packing. 
When piston rod runs hot, the temper- 
ature may be brought back to normal 
by easing up packing pressure and ap- 
plying injector. There is a high ratio of 
compression with low suction pressure 
and the discharge temperature may be- 
come excessive. In such event, liquid 
cooling is used to avoid breaking down 
of ammonia gas, breaking down the 
cylinder lubricant, and to prevent stick- 
ing of discharge valves. 

34.—What is superheat? 

A.—The heat above that correspond- 
ing to the pressure, as shown by a 
pressure gauge. 

35—Can gas at a temperature of 
minus 30 degs. F. be superheated ? 

A—Yes. 

_36.—What is effect of a broken piston 
ring on a compressor? 

A.—Discharge temperature increases; 
the cylinder may be scored. 





37.—How can it be determined 
whether or not a piston ring is broken? 

A.—Pull out piston and examine 
rings. 

38.—What is the function of a lantern 
in a packing gland? 

A.—It permits relief of gas which 
leaks from the high side. It also is 
the point at which ammonia is injected 
to cool the rod. 

39.—Why cannot steam packing be 
used on ammonia compressor rods? 


A.—It is too hard and not sufficiently 
elastic, and probably would score the 
rod. Principal ingredient of steam pack- 
ing is asbestos; this material does not 
stand up satisfactorily under repeated 
applications of high and low temper- 
atures. 

40.—How can the lineal speed of an 
ammonia compressor piston be deter- 
mined? What is the maximum limit of 
speed? 

A.—Determine r.p.m. of compressor. 
Multiply twice the length of stroke by 
r.p.m. to get speed in feet per minute. 
Maximum speed is 600 ft. per minute. 

41.—How can oil be introduced into 
crankcase of a duplex compressor work- 
ing at a pressure higher than atmos- 
phere? 

A.—Pump it in. 

42.—Can a duplex ammonia compres- 











Are You Interested in 


PLANT 
MODERNIZATION? 


Upon completion, the new plant 
of the Girard Packing Company, 
Philadelphia, was described as “five 
years ahead of its time.” 

THE NATIONAL PROVISION- 
ER now has available reprints of the 
complete story of this modern pack- 
ing plant, including floor plans and 
details of the many innovations 
which distinguish it. 

Until the supply, which is limited, 
is exhausted, they can be had for 25c 
each, remittance in stamps if you 
prefer. Fill out the coupon below: 
The National Provisioner, 

407 So. Dearborn St., Chicago, Ill. 

Please send me reprint on the new Girard 


plant. I am a subscriber to The National 
Provisioner. 


(Enclosed find 25c in stamps.) 
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sor be used as an air compressor? 
A.—Yes. 


43.—What is the direction of rotation 
of a vertical duplex ammonia compres- 
sor? 

A.—Generally, clockwise. 

44.—Can a vertical duplex ammonia 
compressor be operated backward? 

A.—No. 


45.—How is a vertical duplex am- 
monia compressor pumped out when 
the ammonia cylinders must be opened 
for inspection? 

A.—Close suction valve and operate 
machine until it is pumped out, as indi- 
cated by suction gauge. 

46.—What is a false head on an am- 
monia compressor? 

A.—The spring loaded head placed 
under true head and designed to release 
the pressure in case slugs of ammonia 
are trapped in cylinder. 

47.—What is a poppet valve? A 
feather valve? Are there any other 
types of ammonia valves? 

A.—A poppet valve is a spring loaded 
valve which has a stem. A feather valve 
is of the plate type. It is very light in 
weight and wafer thin. Another type 
of ammonia compressor valve is the 
ring plate design. 

48.—Why is a scale trap used and 
where is it installed? 

A.—It prevents scale and welding 
beads from entering the cylinder where 
they would cause damage. The scale 
trap is installed on the suction side. 

49.—What is a suction check valve 
and what is its purpose? 

A.—It is a valve operated by hand 
from outside the building in which the 
compressor is installed. A suction check 
valve prevents escape of ammonia into 
the engine room in case a cylinder head 
is blown off or broken. 


50.—What is a discharge check valve 
and its purpose? 

A.—It prevents pressure of discharge 
gas from backing up into the discharge 
valves. It also prevents ammonia in 
the condenser from draining into engine 
room in case a cylinder head is broken 
or blown off. This valve operates auto- 
matically. 

51.—What is an oil trap and where 
is it installed? 

A.—This trap is installed on the dis- 
charge side close to the compressor. It 
removes entrained oil from discharge 
gases. 

52.—What is the source of the oil 
which collects in a refrigerating sys- 
tem? 


A.—It is oil introduced into the 
cylinder for lubricating purposes. 


53.—When there is a battery of com- 
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Students, it's elementary 
that the prime requirements of cold storage doors are 
ruggedness, ease of operation, and efficient insulation. 
But today another factor is important. What is it? 


Beauty. 
Right! Now tell us the reason why. 


Because modern plants are built for appear- 
ance as well as utility, and cold storage doors 
must harmonize. 


That's the answer! Now, what cold storage doors, long- 
famous for ruggedness and good insulation, have new 
effortless operation and new streamlined beauty? 


Jamison-built cold storage doors. 
Correct! And how has this been accomplished, students? 


Jamison engineers and Paul Cret stylists have 
designed a new easy-operating "Model W 
Wedgetight" Fastener 
and a new flow-lined 
“Adjustofiex” Hinge. 

Class passes 100%]! 
And don't forget, students, 
there's no increase in price! 
For collateral reading get a 
copy of the new Jamison 
Bulletin 122. It's free. Write 
to the Jamison Cold Storage 
Door Co., Hagerstown, Md. 
Branches in principal cities. 
Jamison, Stevenson & Victor Doors 








0085 — 


4% & 


Jamison Standard Track Door 
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On our pay roll... 
but he works for you! 


To Westinghouse, our salesman is your 
representative. You will find him alert to 
your interests, to help your engineers and 
production managers select electrical 
equipment best fitted to your needs. 
And... for the unusual job, where spe- 
cialized knowledge is required, he will 
obtain for you the co-operation of a group 
of Westinghouse engineers, skilled in meat 
packing methods and equipment. To 
them, he will furnish the facts from which 
they can recommend practical equipment 
that will pay you lasting dividends. 
You can obtain this type of electrical 
representation from your local Westing- 
house office. We suggest that you try it, 
for any electrical need. Westinghouse 
Electric & Manufacturing Company, 
East Pittsburgh, Pa. 
























Ask our local 
office for de- 
tails about Westing- 
house drip-proof, 
splash-proof motors 
and control especially 
designed for meat 
packing service. 


J-94262 


Westinghouse (Ww 


ELECTRICAL PARTNER OF INDUSTRY 
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pressors, why is it desirable to have 
suction and discharge gauges on each 
machine if there are gauges on main 
suction and discharge lines? 

A.—tThese gauges will indicate any 
trouble which may develop in the indi- 
vidual machines. 

54.—How many types of oil are used 
to lubricate a steam-driven ammonia 
compressor ? 

A.—Three—engine, cylinder and ice 
machine oils. 

55.—How many types of oil are used 
to lubricate a motor-driven compressor ? 
A—Two—motor and ice machine. 


EDITOR’S NOTE.—Another list of 
questions and answers will appear in the 
next issue. 


PACKER AND FOOD STOCKS 
Price ranges of listed stocks, week 
previous to March 13. 


—Week ended March 13.—March 6. 
Sales. High. Low. Close. Close. 


Amal. Leather... .... eves Cees re 1% 

Amer. H. & L. 2,300 5% 5 5 5% 
Do. Pfd. ..... ene eawe ose ein 34% 

Amer. Stores... 500 13 13 13 

Armour Ill..... 7 6% 5% 5% 


17, 
Pr. Pfd.. 3,700 57 54 54 
Pfd eoee eee ecee ones 


Do. Del. Pfd. “200 110 109% 109% 1 
Beechnut Pack. .... peice eas ee 
Bohack, H. ©.. 700 2 2 2 


Bravo BSERak& 
PRRRARR 


Childs Co...... 900 6 5% 5% 
Cudahy Pack... S500 14% 14 14 
Do. Pfd. .... 40 70 69 69 
First Nat. Strs. 1,800 45% 44 44 45% 
Gen. Foods..... 8,900 48% 47 47% 48% 
. Pfd. .... 4,600 117 116% 117 116 
Glinden Co..... 1,010 18% 17% 18% 18% 
. Pid. 44 44 43 
Gobel Co....... 3,600 3% 8% 3% 3% 
Gt. A. & P..... 109% 1 109 
Do. Ist Pfd. 75 134 131% 131% 134 
Hormel, G. A.. aie <aaic 35 
Hygrade Food.. 400 3 2 2% 2% 
Kroger G. & B. 3,500 31% 30% 31% 30% 
Libby McNeill. . 550 7% 7% 7% 7% 


.&H 
Morrell & Co.. aa 
Nat. Tea.......27,800 Ty 6% 6% 6% 
Proc. & Gamb.. 4,800 69% 68 69% 69% 
Do. Pr. Pfd.. 290 114% 113% 114% 113% 
Rath Pack..... een — eacnce ite 34 
Safeway Strs...12,500 52% 50% 52% 50% 
Do. 5% Pfd.. 210 110% 110% 110% 110% 
Do. 6% Pfd.. 30 112 112 112 113% 
Do. 7% Pfd.. 190 115 115 115 114 
Stahl Meyer... 100 1% 1% 14 1% 
Swift & Co.... 5,400 23% 22% 22% 23 
 - 1,700 32 31% 32 32 
Teens PSR... cece iniae ene —— 8 
U. S. Leather.. 500 5% 5% 5% 55 
bt Bovccscce 820 10% 9% 9% 10 
Do. Pr. Pfd.. 200 62% 61% 61% £63 
United Stk Yds. 200 2% 2% 2 2% 
Do, Pfd. .... 500 7 7™% 7™ 
Wesson Oil..... 1,300 24% 22% 22% $i} 
eas ison ie nan ove 
Wilson & Co 7,800 6 5% 5% 5% 
ee 67 64 64 62 


FINANCIAL NOTES 


Directors of Rath Packing Co. have 
declared a dividend of 25c on the com- 
mon stock, payable April 1 to share- 
holders of record March 20. 

A dividend of 50c per share has been 
declared on the common stock of John 


Morrell & Co., payable April 25. Books: 


close March 30. 


Directors of Union Stock Yards of 
Omaha have authorized a quarterly 
dividend of $1.00 on the stock of the 
organization, payable March 31 to share- 
holders of record March 21. 





PRODUCE IN COLD STORAGE 


Cold storage holdings of butter, 
cheese, and eggs on hand March 1, 1940, 
with comparisons: 





FROZEN POULTRY STOCKS 


Stocks of frozen poultry. on hand 
March 1, 1940 compared with 1939 and 
the five-year average. 











Mar. 1, 
Mar.1, Mar. 1, Sy. av. Mar. 1, 
1940. 1939. 1935-39. Mar. 1, Mar. 1, om. av. 
Mibs. Mibs. M lbs. R FA 1 : ~39. 
Butter, creamery....... 18,278 92,780 30,190 e f 
Butter, packing stock... 5 56 72 Broilers ............ 8,743 9,289 12,282 
Cheese, American....... CM EMD RRR SI wo 2-250 00902 — 1S 6 hl 
jn... 4.489 5444 4,854 Roasters ............ 21,812 26,718 25,734 
Cinna een at Sek WK bce vekcwrs es 20,387 «18,891 18,477 
Cheese, Limburger...... 931 659 eez Turkeys ............ 63,756 26,958 26,271 
Candin. 8 eter ace ase 2,675 2,991 2,166 
TR ceicwaeeaese< 9,874 7,658 6,134 Miscellaneous ....... 14,121 20,247 16,913 
Egg, shell, cases........ 81 165 163 Unclassified Poultry.. 7,105 a . 
ME SEs ohkss.000s es 37,474 44,476 50,680 
Eggs, frozen, case DO. sscwiarwiaved 144,743 116,229 113,431 
er 1,071 1,271 1,448 


Total case equivalent Carried under ‘‘miscellaneous’’ poultry previous 
both shell & frozen.. 1,152 1,436 1,611 to Jan. 1, 1940. 
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CASE HISTORY of ICE SAVIN 


27 TONS OF VILTER PAKICE {¢- 
BRIQUETTES EVERY 24 HOURS 


On J oeeTon \ 


For Icing Refrigerator Cars and Trucks, 
a large Ohio Meat Packing firm installed 
two 25-ton Pakice Machines and 
Briquette Presses. One year later an independent 
Engineering Firm made a careful plant analysis 
of the operation to prove its worth to the owners. The results were amazing 
from the standpoint of LOW ICE COSTS — but typical of Vilter Paklce Costs. 






An average of 27 Tons of Pakice Briquettes were produced every 24 hours 
at a cost of only $1.37 per ton... And this cost included equipment cost and 
depreciation, fixed charges, water, supplies and repairs, and power. 


*Can YOU Buy Ice for $1.37 per Ton? 


Vilter PAKICE at this lower cost provides 
BETTER Refrigeration— whether you use it 
in its original Crystallform for Vegetables 
or Sausage Making, or whether you need 
Pakice in Briquette form for Car and 
Truck Icing. Let us prove Pakice Savings 
in YOUR Plant. The coupon will bring 
Actual Figures. 


*Vilter Pakice Equipment is made in daily 
capacities of 4, 1, 2%, 5, and up to 30 
tons in 5-ton increments. Briquette Attach- 
ments available on units from 15 to 30 
tons capacity. 


PAKICE IS TIME PROVEN 


Bane a en ee Smee ee ee ce ee en a ee a eee my 


THE VILTER MFGs. COMPANY 
218 So. First Street, Milwaukee, Wisconsin 


Send us more details on Savings with Vilter PAKICE and 
Briquettes, to fit the following-conditions: 
Car Icing Tonnage: Daily .... Annvally.... 
Sausage Making Tonnage: Daily .... Annually... . 
Water: Temperature .... Cost... 
Power: Volts.... Phase.... Cycle.... 
Cost per K. W.H..... 
Present cost of ice perton.... 





with Briquette Press 





THE VILTER MFG. COMPANY Name 
2118 So. First Street, Milwaukee, Wisconsin Address 
Offices in Principal Cities 














City State | 
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JUST WRITE THE QUANTITY 
Layne Well Water Systems 


Will Fulfill Your Needs 


le, over half a century,-the 
Layne Organization has been 
designing, building and install- 
ing municipal and industrial 
well water systems. Today 
about seven of every ten instal- 
lations bear the name of Layne. NIES 
Such a record denotes the high- pac a gna aan. 
est in engineering skill and am ire-Civmac co... wemnwe, To. 
uncompromising standard of  Wrne-Nontnean co..misnawaxa, Ino 


Lavne-Loursiana Co. Lace CHARLES. LA. 


quality. Layne.New Yoas Co. . NEw Yoax City 


ano Pitre@umacn .....-. 
LayYne.NorTHwest Co.Mitwauxas, Wis 


Whatever your water needs  cimeomoco. . . . coumeus. ono 
may be, provided geological sc. °. : “Tene. 
formation does not prohibit, ccc i oun weansaxa 


yug-Westean CO. OF MINNESOTA 
+ « + = Menem. 


Layne will adequately fulfill sxctcnr & 


your needs in a contract that Semen NnScrs. | 


pre-specifies the cost per mil- Tomo tS “*™Gntano. canaoa 
lion gallons. Furthermore 
based upon past records, a Layne Water System 


assures you of the most years of service at the lowest | 


upkeep cost. 
Any City, Factory, Paper Mill, Oil Industry, Rail- 
road, Irrigation, or other business official, may secure 


a complete file of bulletins, catalogs and folders on 
Layne Well Water Systems, without obligation, by 


addressing, 
LAYNE & BOWLER, INC. 
Dept. X, Memphis, Tenn. 


pine 


Pumps & WELL 
WATER SYSTEMS 


For Municipalities, Industries, 
Railroads, Mines and Irrigation 








Page 24 


PRAGUE POWDER 


Registered U. S. Patent Nos. 2054623, 2054624, 2054625, 2054626 


‘An Approved, Safe, Fast Cure’ 


for HAMS, BACON, PICNICS, BEEF TONGUES, 
BRISKETS, CANNED MEATS & SAUSAGE MEATS 





This is an Artery 
Pumped Ham 


eo This is 
PRAGUE POWDER 


a distinctive cure 


We advise Artery Pumping 
for quick distribution of 
pickle. The “high color” is 
Ora a Ee set while the meats are yet 
<< > ia young. The hams are tender 
and mild. The natural meat 
juices are retained. These 
weights are not lost. 


See our “BIG BOY” 
line of Pickle Pumps 


i a a 
| 
Se 





| No. 3 Heavy Duty 
$320.00 

No. 4 Standard 

| $200.00 

| No. 7 Small Size 

$87.50 












BIG BOY 
Does a big job 


THE GRIFFITH LABORATORIES 
1415-31 W. 37th St., Chicago, Illinois 


Canadian Factory and Office 
lIndustrialSt., Leaside, Toronto 12, Canada 
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U. S. Lard Stocks Set New All-Time 


High on March 1 at 258 Million Lbs. 


TORAGE stocks of lard in the United 
States on March 1 were the largest 
on record, totaling 258,029,000 lbs. and 
exceeding the previous all-time high of 
September 1, 1933, by 33,553,000 Ibs. 
Stocks of meat on March 1 were greater 
than those of a month earlier and larger 
than holdings on the same date last 
year and the five-year average for 
March 1. 

Pork in cure and in the freezer on 
March 1 totaled 648,225,000 Ibs., which, 
while showing a slower rate of accumu- 
lation than lard, stood highest since 
June, 1937. 

Lard holdings on March 1 showed an 
increase of 27 per cent during the 
month, were 59 per cent above the Jan- 
uary 1 stocks and more than double 
the five-year average for that date at 
126,732,000 lbs. This total was also more 
than double the 125,281,000 Ibs. on 
hand March 1, 1939. 


Special Aid Is No Chezk 


This rapid accumulation of lard was 
in spite of government buying for re- 
lief, the low price of lard, sales to soap- 
ers and special merchandising effort to 
promote use of lard by consumer. Ex- 
port buying of lard during the last few 
months has been greater than a year 
ago, but increase in sales has been com- 
paratively small in relation to the vast 
increase in lard production. 


Pork holdings showed an increase of 


59,624,000 lbs., or 10 per cent, compared 
with February 1 stocks, and were 106,- 
087,000 lbs., or 19 per cent above March 
1, 1939. Pork stocks were only 7 per 
cent above the five-year average for the 
month at 603,700,000 Ibs. 


Frozen and cured trimmings for use 
in sausage and meat loaf manufacture 
totaled 106,254,000 lbs., or an increase 
of approximately 38,000,000 Ibs. over 
March 1, 1939, and 20,000,000 lbs. above 
the five-year average. Stocks of beef 
in cure at 74,678,000 lbs., while under 
the five-year average, showed a decided 
increase over the short stocks of 46,- 
727,000 lbs. on March 1, 1939, when 
there was a marked scarcity of plainer 
cattle for manufacturing purposes. 


MEAT AND LARD STOCKS 


Mar. 1, °40 Feb. 1, °40 5-Year av. 
Ibs. Ibs. Mar. 1—lbs. 


Beef, frozen.... 60,394,000 64,023,000 72,919,000 
IR CUPC..c0c0s 10,320,000 * 997,000 14,858,000 
Cured ........ 3,964,000 553,000 5,937, 

Pork, frozen. --296,4 15,000 oss" 432,000 217,121,000 
D.8. in cure. 48,106,000 48,923,000 42,453, "000 
D.S. cured.. : 88, 633, 82,024,000 36,880, 000 
$.P. in cure. 7155, 799,000 150,475,000 176,978,000 
S.P. cured... .109,272,000 98, 747,000 130,268,000 

Lamb and Mutton 


frozen ....... 4,465,000 4,412,000 4,434,000 
Frozen & Cured 

Trimmings, 

Ge. swossceye 106,254,000 103,682,000 86,223,000 
OO een 258,029,000 202,175,000 126,732,000 


Product placed in 
cure ee 
Beef, frozen.... 12 7172, ,000 9, 458, 000 12,332,000 


Feb., 1940 Feb., 1939 5-Year Av. 


Beef placed 

im CUFC.....0- 4,706,000 4,523,000 4,953,000 
Pork frozen..... 92,517,000 50,334,000 48,661,000 
D.S. pk. put 

im Cure....... 43,080,000 36,571,000 34,365,000 
8.P. =. ue 

in cure....... 170,202,000 133,653,000 127,759,000 
L amb & Srati on 

TPOBER 2c. ces 1,516,000 673,000 705,000 





HOG CUT OUT RESULTS 


Pct. Price Value 





wt. x alive 

—— 180-220 lbs. 
Regular hams ............ 14.00 11.3 $ a 
ET ... 5.60 8.0 
Boston butts ..... Pare 10.0 d 
Loins (blade in)... .. 9.80 11.8 3 
Bellies, S. P..... ‘ ee 8.5 -94 
PENS We bos 0 co cs disaeh aaee eae wan 
Fat backs ........ .. 1.00 3.4 -03 
Plates and jowls.......... 2.50 3.0 -08 
8 RR a es 2.10 4.7 10 
P. S. lard, rend. wt.......12.40 5.1 .63 
DUE oes ebeski wees dive 1.60 6.1 -10 
Trimmings ........ .-. 3.00 4.9 «15 
Feet, tails, neckbones. buoap 2.00 des -04 


Offal and miscellaneous... .... eee -22 
TOTAL YIELD AND Me aged 
VALUE 








eetwbvecessends 69.00 $ 5.88 
Cost of hogs per cwt..... $ 5.36 
Condemnation loss ...... -03 
Handling and overhead. 58 
~— COST PER CWT. 
POE Suh on ssiccksees $ 5.97 
Sonnets VALGS .... .5 000% 5.88 
Loss per cwt..... apr $ .09 
Loss per hog............ 18 





Loss on light and medium butchers was 7c and 8c smaller this week, with 
loss on heavies increasing 1c per cwt. Decline in hog prices of from 7c 
to 18¢c per cwt., compared with declines of 3c to 4c in total product values. 
Hog prices and product values from THE NATIONAL PROVISIONER DAILY MAR- 
KET SERVICE; cutting percentages from actual tests in Chicago plants. 


live per per cwt. 
Ib 


IMPROVE AT CHICAGO 


Pet. Price Value Pet. Price Value 
live per per cwt. live per per cwt. 























wt. Ib. alive wt. Ib. alive 
220-240 Ibs. ——270-300 Ibs. 

13.70 11.3 $ 1.55 13.50 11.3 $ 1.53 
5.40 7.8 42 5.10 1.7 .89 
4.00 9.8 .89 4.00 9.1 36 
9.60 11.3 1.08 9.10 10.6 -96 
9.70 8.0 78 3.10 6.3 -20 
2.00 4.3 -09 9.90 4.3 43 
3.00 3.6 Be | 4.50 4.3 -19 
3.00 3.0 -09 3.30 3.0 -10 
2.20 4.7 -10 2.10 4.7 10 
11.00 5.1 56 10.20 5.1 52 
1.60 6.0 -10 1.50 5.9 .09 
2.80 4.9 -14 2.70 4.9 -14 
2.00 nee -04 2.00 eee -04 
suns 22 pee 22 
70.00 $ 5.67 71.00 $ 5.27 

$5.33 $ 4.96 
.08 -03 
-50 45 

$ 5.86 $ 5.44 

5.67 5.27 

$ .19 $ .17 

44 -48 


















FSCC PURCHASES LARD 


According to the Washington. office 
of the Institute of American Meat Pack- 
ers, the Federal Surplus Commodities 
Corp. has purchased 9,954,000 Ibs. of 
lard from offers of approximately 18,- 
000,000 Ibs. 


Fat back purchases by the FSCC were 
reported at about 1,500,000 Ibs. 

Lard was bought from the following 
packers: 

Roberts & Oake, Inc.; Wilson & Co.; 
Agar Pkg. & Prov. Co.; Swift & Com- 
pany; Oscar Mayer & Co.; Hunter Pkg. 
Co.; Hammond Standish & Co.; Hygrade 
Food Products Co., Detroit and Wheel- 
ing; Hughes Curry Pkg. Co.; Emge & 
Sons Co.; Kingan & Co. 

Armour and Company; Home Pkg. 
& Prov. Co.; Chas. Sucher Pkg. Co.; 
Lake Erie Provision Co.; Wilmington 
Provision Co.; Wm. Schluderberg-T. J. 
Kurdle Co.; Albert F. Goetze, Inc.; 
John A. Gebelein, Inc.; Jacob Dold 
— Co.; Cudahy Pkg. Co.; Keefe Pkg. 

0. 

East Tennessee Pkg. Co.; Ohio Pro- 
vision Co.; King Pkg. Co.; John J. Felin 
& Co.; Rath Pkg. Co.; Theurer-Norton 
Prov. Co.; Frye Pkg. Co. 


PORK PRODUCTS EXPORTS 


Exports of provisions from Atlantic 
and Gulf Ports for week ended March 9, 
1940, as far as segregation is available: 


TOTAL EXPORTS BY PORTS* 


Bacon and 

Pork, Hams, Lard, 
From Bbls. M Ibs. M Ibs. 
se 165 1,269 627 
New Orleans...... oes wees 1,043 
Total week........ 165 1,269 1,670 
Previous week..... ave 1,340 2,967 
2 weeks ago....... ons arr 1,366 
Cor. week 1939.... 95 3,412 3,515 

SUMMARY NOV. 1, 19389 TO MARCH 9, 1940. 
1939, to 1938, to 
1940 1939 
NEE Te ee 135 50 
Bacon and Hams, M Ibs....... 25,760 78,920 
SR, Ue I 62s icksuneauaskied 36,960 73,352 


*Export data not available from Canadian ports. 


MEAT IMPORTS AT NEW YORK 


Imports for the period February 29 to 
March 6, inclusive, at New York: 


Point of Amount, 
origin Commodity Ibs. 
Argentina—Canned corned beef............ 156,582 
Brazil—Canned corned beef................ 540 
Canada—Fresh chilled calf livers...... ve 120 
—Fresh frozen ham................ 27,0389 
—Fresh frozen beef tongues........ 19,567 
—Smoked sausage ..........0..-.-.. 392 
——WMROROE BRCM ccc cswccvevccscs 4,164 
Cuba—15 fresh frozen beef carcasses...... 8,840 


Denmark—Smoked sausage ............... 
France—Liverpaste in tins................ 
Holland—Cooked sausage in tins. 
Sa ee a errs 





CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
week ended March 9, 1940, were: 


Week Previous Same 

Mar. 9 week week '39 
Cured meats, Ibs.16,478,000 15,152,000 12,790,000 
Fresh meats, Ibs.61,976,000 64,174,000 47,717,000 
Tae, | SRR: exes 2,204,000 3,434,000 3,787,000 





The National Provisioner—March 16, 1940 








Page 25 











CHICAGO PROVISION MARKETS 





CASH PRICES 


Based on actual carlot trading Thursday, 
March 14, 1940 














Green. *s.P. 
a eee 13 13% 
= Pai eee earn hie fo 85 5 12% 13% 
| Rima he etete eS RS. 11% 12% 
DT decunkkeereeee tweeter 11% 12% 
De GGG 22.0ts ivasseccuc 11% +e 
BOILING HAMS 
Green. *Ss.P. 
)  Beereerece rrr rte reer 11% 12% 
+ PDR CROSSE 115 12% 
SEE wicdKdevecenseaendéus 11% 12% 
NN ain a veg kira $00 eA 115 
BE BE do cbedstecdbesvs 11% 
*S.P. 
14% 
14 
13% 
13 
13 
13 
12 
12% 
ll 
PICNICS ° 
Green. *s.P 
Gea ecoversevaniassetéaee 8% 8% 
Gee cccsecdpieccecccesses 8% 8% 
NeaneaesoeweuarrSeens 8% 
SE. sddnceehinequteedaaet 7% 8% 
SE ececéha tints escsecees ™ 8% 
8/up, No. 2’s inc.......... ™ 
Short shank %@*c over. 
BELLIES 
(Square cut seedless) 
*D.C. 
10% 
9%@ 9% 
8% 
8 
7% 
7% 
*Quotations represent No. 1 new cure. 
GREEN AMERICAN BELLIES 
ED - cicacedanasagessenuaVawhdbdéecisctse 5% 
DDL -ivas coaais f0o pete ened ate eaten ee 5 
D. 8, BELLIES 
Clear. Rib. 
5% 
5% 
5 
4% 
4% 
4% 
4% 
5% 
5% 
5% 
. 5% 
IE Sie oe pla ee dra 5S du Re diensGd ae sdod 5% 
OTHER D. 8. MEATS 
Regular plates 5 
Clear plates 4 
D. 8. jowl butts 3% 
Ss. P. jowls 3% 
Cy NOR, 6 0.0 c0.ces vivaerrepesis 44@ 4% 
Sy SEs. a cous sicdavceseanexnuy 384 @ 3% 


CHICAGO LARD PRICES 


Prices of cash, loose and leaf lard on 
the Chicago Board of Trade: 
Cash. — Leaf. 





6.20n 5.25b 
. 6.17ax 5: ari 5.25n 
6.15ax 5.1 5.12%n 


Wednesday, Mar. a8... : 5.95n 5. l0ax 5.12%n 
Thursday, Mar. 14... 5.95ax 5.10n 5.00n 
Friday, Mar. 15....... 5.774%n 4.90ax 4.87%n 


Packers’ Wholesale Prices 








Refined lard, tierces, f.o.b. Chgo..... @ 7.12% 
Kettle rend., tierces, f.o.b. Chgo..... @ 8.12% 
—_ kettle 

, tierces, f.o.b. Chgo @ 8.12% 
wenteni, tierces, f.o.b. Chleage. . @ 7.87% 
Shortening, tierces, c.a.f @10.00 
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FUTURE PRICES 


SATURDAY, MARCH 9, 1940. 


Open. High. Low. Close. 
LARD— 
a aes éeee 6.15b 
May 6.35 soe0 soee 35 
July 6.55 ace ates 6.55ax 
Sept. 6.75 6.75 6.70 6.70b 
Oct. ... 6.75 6.75 


Sales: May, 9; July, i: Sept., 16; Oct., 4; total, 
48 sales. 

Open interest: Mar., 1; May, 1,518; July, 862; 
Sept., 689; Oct., 60; total, 3,130 lots. 


CLEAR BELLIES— 


Mar. ‘ Ib 
May 5.87% 5.87% 
Ga: gee. ane 

MONDAY, MARCH 11, 1940. 
LAR 
Mar. - 6.15 — nmi 6.15ax 
May - 6.27% 6.27% 6.25 6.25 
July . 6.50 6.50 6.45 6.45 
Sept . 6.67% 6.67% 6.65 6.65ax 
Oct. ... 6.70 wees 6.70b 


ork Mar., 1; May, 17; July, 28; Sept., 24; 
, 2; total, 72 sales. 


go interest: Mar., 1; May, 1,506; July, 872; 
Sept., 693; Oct., 59; total, 3.131 lots. 


CLEAR BELLIES— 


Mar. ... 5.25 were eau 5.25ax 
| none aren 5.87%ax 
a ee rele dees 6.70ax 
TUESDAY, MARCH 12, 1940 

LARD— 

TERR, coe sees aces 6.10ax 
May ... 6.25 6.27% 6.20 6.20b 
July ... 6.45 6.47% 6.40 6.40ax 
Sept. .. 6.65 6.65 6.60 6.60ax 
Oct. ... 6.70 ae ane 6.70ax 


Sales: May, 10; ety, 2; Sept., 20; Oct., 1; 
total, 43 sales. 


Open interest: Mar., 1; May, 1.505; July, 875; 
Sept., 700; Oct., 59; total, 3,140 lots. 


CLEAR BELLIES— 


Mar. ... 5.25 “00 eosie 5.25n 
Behe eces jenn whee 5.8744ax 
GE ove vies outs “ne 6.70ax 


WEDNESDAY, MARCH 13, 1940. 
LARD— 


\ Pee pees acne 5.95ax 
May ... 6.15 6.17% 6.00 6.02%4b 
July ... 6.35 6.37% 6.22% 6.25b 
Sept. .. 6.55 6.57% 6.421% 6.45 
Oct. ... 6.60 6.60 6.521% 6.52%b 


Sales: May, 63; July, 53; Sept., 86; Oct., 7: total, 
209 sales. 


Open interest: Mar., 1; May, 1,473; July, 861; 
Sept., 736; Oct., 60; total, 3,131 lots. 


CLEAR BELLIES— 





Bee, oem gene aeae 5.25n 

May ... 5.75 5.77% 5.75 

July 6.50 abate 6.50ax 
THURSDAY, MARCH 14, 1940 

LARD— 

eae nectiiet ee 5.92%ax 

May ... 6.10 6.10 6.02% 6.05 

July ... 6.30 6.30 6.25 6.25 

Sept. .. 6.50 6.50 6.45 6.45 

Ge, ade weds ¢oee eae 6.521%4b 


Sales: May, 31; July, 20; Sept., 27; total, 78 
sales. 


Open interest: Mar., 1; May, 1,463; July, 870; 
Sept., 753; Oct., 60; total 3,147 lots. 


CLEAR BELLIES— 


|S ae = weme 5.25n 
seers oneé owas 5.75n 
See <se cone wee aes 6.50ax 
FRIDAY, MARCH 15, 1940. 
LARD— 
ae gene nike 5.72%ax 
May ... 6.00 6.00 5.80 5.85ax 
July ... 6.25 6.25 6.02% 6.05b 
Sept. .. 6.45 6.45 6.22% 6.25ax 
Oct. 6.50 6.50 6.32% 6.32 %ax 
CLEAR BELLIES— 
Mar 5.25n 
Pe £66 (aes 5.70ax 
Ma ‘teu “vs os 6.40ax 


Watch the Classified Advertisements 
page for bargains in equipment. 





Provisions and Lard 











REND in the pork and lard markets 

was somewhat mixed this week 
with lard futures going to new lows, 
light joints declining fractionally in the 
carlot market and backs and bellies 
showing some small gains. 

LARD.—Combination of inside and 
outside factors was too much for lard 
futures and values dipped to new lows. 
Decline in lard began Monday under 
pressure of packer and commission 
house selling. Prices were about steady 
Tuesday with packer support offsetting 
cash house selling induced by the disap- 
pointing February cotton oil consump- 
tion. 

There was a sharp decline at midweek 
under liquidating sales by longs; U. §. 
lard stocks increased to a new record 
and were much larger than expected. 
Weakness in grains and Russo-Finnish 
peace were other depressing factors and 
packer support failed to check the de- 
cline. Lard was a little firmer Thurs- 
day in sympathy with grains and cotton 
oil, but the closing was barely steady. 
Thursday’s close was 22% (March) to 
27% points under last Friday. 

Demand was good at New York and 
the market was lower with futures. 
Prime western was quoted at 6.40@ 
6.60c; middle western, 6.40@6.50c; 
New York City in tierces, 6@6%c, tubs, 
6% @6%c¢; refined continent, 6% @6%c; 
South America, 6% @6%c; Brazil kegs, 
6%@6%c; shortening in carlots, 9%e, 
smaller lots, 9%c. 

CARLOT TRADING.—Green regular 
hams were available at the market this 
week with little interest shown. The 8/10 
and 10/12 green regulars were marked 
down %c but balance of list was un- 
changed. The 8/10 S. P. regulars were 
lc lower. There was considerable inter- 
est in green skinned hams late last week 
and some trade early this week; later in- 
quiries were more quiet with buyers 
talking lower prices and the 12/14 and 
14/16 down %c. S. P. skinned hams were 
easy with light and mediums %c lower. 
Inquiries were moderate for light green 
picnics and heavies were lower on sales 
of 8-lb. and up at 7%c and 7%c. 


Fresh and frozen green bellies were 
available at the market with some sell- 
ing pressure on the light end; light 
cured bellies sold higher with 6/8 at 
10%ec and 8/10 at 9%c. Market on 
D. S. bellies strengthened late last week 
and has been firm ever since; there 
were sales, particularly of 25/30, at 
%e advance over last Friday. Market 
for D. S, fat backs was quiet but steady; 
light and mediums were held at pre- 
mium over the list; 12/14 and 14/16 ad- 
vanced %c on sales. 

FRESH PORK.—The Chicago market 
had a rather weak tone early in the 
week and loins lost %c; there was per- 
sistent demand for Boston butts and 
these advanced 1c to 11%c. The 8/10 
loins were quoted Thursday, after %4¢ 
recovery, at 13c. Boneless butts were 
steady and skinned shoulders steady. 
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. WHOLESALE FRESH MEATS Fresh Pork and Pork Products 
Pork loins, 8-10 Ibs. av... 18% 18 
8 Carcass Beef Picnics. wencanneeeseess 18 
Week ended Cor. week, Skinned shoulders ...... 
March 13, 1940. 1939. DIE, i. nig.s-caceeeees 32 
d per Ib per Ib. Soase yee Vis seach reas s " 
t — ac Bt wccccccvccscces 
d — eae pena 18% @19 20 @20% Boston butts ........... 1” @lj 
Ge TD, <6 vg-oc2 peereses 18% @19 20 @20% Boneless butts, cellar 
" GOO-2G0D  ...ccccccccces 18%4@19 20 @21 tzim, SE hes, AUER o~ orf 
r tive steers— CKS cccccccccccccccces 
n “0-600 seseseeesesees WHOICH 17 SI Neck bons sss ees ees. : % 
eeeesreesessees 15 % 
y g00-2000 2.0L KGICK 17 GIT Bye hones 8 ii 
iteers— a >See 4 a 
e M00. 600 se eeeeeeee --144@1% 1144%4@15 Kidneys, Rae 6 $16 
- 600- 800 ...... -14 14% 14% . DE iare Scheie s.moissd a 'aietwie . g'0 
)- 800-1000 .... ++ eee eeeee 14 14% 14% SE. 5-548 neq ere aednas 7 9 
Heifers, good, 400-600....15 @16 16 pe DEE. stteebteaesangawens 4 ¢ 4 
Cows, 400-600 ........... 10% @1l% 12 @13% oe paiatet'eme Cekaleee ee ‘ 4 
arters, choice....21 @22  j jjj§-§ @24 $ Heads ........seeseceeees 
Kk — quatua, choice.....13 @14 Sisy Chitterlings ............. 6% $ Hd 
S. Beef Cuts WHOLESALE SMOKED MEATS 
‘d Steer loins, prime........ unquoted unquoted Fancy —* ay 14@16 Ibe., 
d Steer loins, No. : aeerndinn b tt b 4 - parchenent pe m ee i iis snes ec ..-16%@17 
» Steer loins, No. 2........ 2 ‘ancy skinn ome, 8., 
h Steer short loins, prime. .unquoted unquoted COONENE DOE <6 i 5 cc anaee de) ccssxes 18 
Steer short loins, No. 1... @43 @35 Standerd reg . Daan, 14@16 Ibs., plain. 15% 16 
id Steer short loins, No. 2... @35 a 28 Picnics, 4 ., short shank, plain.. 13 
Steer loin ends, (hips).... @24 @25 Picnics, 4 : Ibe.” long shank, plain... 1 
of Steer loin ends No. 2.... $2. ‘ 4 veney Lp 6@8 Ibe. D Bacocceeeees Or" 
= re ae atte wisi. tice tanda: acon, pe Dimim...ccccce 
‘ = aa loins... .. st @20 @20 No. 1 beef sets, smo 
mn Cow loin ends (hips). 16 @17 Insides, 8 Mr aikaacisaaens see 35 @36 
y Steer ribs, prime......... unquoted unquoted Outsides, 5@9 Ibs...... RR 35 
: Steer ribs, No. 1......... @3 @22 Knuckles, 5@9 Ibs............--ee0e- 34 
to Steer, ribs, No. | @19 @20.. Cooked hams, choice, skin on, fatted. 27 
No. 2....-+++- @12% @15 Cooked hams, choice, skinless, fatted.. 30 
Cow ribs, No. 3 @12 @13%  Gooked picnics, skin on, fatted 22 
Cow r Dh Meanede cee D 00) picnics, p Latted....cccee 
id Steer rounds, pee weeeee ae “ear Cooked picnics, skinned, fatted....... 22 
oe me. 1...... y 
8. Steer rounds, No. 2...... @15% @16% VINEGAR PICKLED PRODUCTS 
@ Steer chucks, Fags 9 teeeee eee oy bear “5714 Pork feet, 200-Ib. wt... paatea ec tgasceceeses $15.78 
Steer chucks, No. 1...... @ £ Lamb tongue, short cu — woccoee oe - 
C; Steer Game, No. 2...... 13% 7 Regular tripe, 300-2. bbl bapestereresese nina 33-35 
Cow rounds ........ oneycomb tripe, 200-Ib. bbl...............- . 
1S, ow foe eae eececceees un : % Pocket honeycomb tripe, 200-Ib. bbl......... 26.00 
1 PIATEH 2. wee e ee cceee 
; a se... 4 : @ 9 BARRELED PORK AND BEEF 
S, a, po. 2 eeiawbers.ow a S10 Clear fat back pork: . aie 
WY BAVOS ENGS......--.- OCOD ccc ccccccccccccccce . 
Cc, Steer navel ends......... 5 e 9 80-100 aieame 5 ee 10.50 
Fore DE ckeeuvesssacies 8% 10% 100-125 pieces 10.00 
eS eee @ 6% @ 7% Clear plate pork 25-85 pi 12.00 
ar Strip loins, No. 1 bnis @55 60 WE Cakes 6 nae toa wans 12.00n 
- Strip loins, No. 2........ $3 50 Brisket bork 17.00n 
‘is Sirloin butts, No. 1...... 25 28 Plate j 16.50 
Sirloin butts, No. 2...... @20 @2 Extra onto bee: Bees 16.50 
10 Beef tenderloins, No. 1... @65 @55 
ed Beef tenderloins, No. 2... @55 45 SAUSAGE MATERIALS 
a — Riad a6d . pany 4 (Packed basis.) 
n- Flank steaks ............ 2 20)~=SséRegular pork trimmings................ * 
re Shoulder clods’........... @16 @16% Poe fiat gn oR etd Ke On 
| Hanging tenderloins ..... @17 Si Extra lean pork trimmings 95%........ 12 @124% 
T- lneides, green, 6@8 pe... @18 Sit Pork cheek meat (trimmed)............ 1% 
e8, n, °_ 2  |-™ , Ce wn <2.~<0senesenebieeweee bene Oem 
: Cowie, rem owe me. Git GI Bk Nt nner : 
i Native boneless bull meat (heavy) SRR 18% 13% 
“. Beef ene -v' Oe . MPI Seis. ccciccrsscicnscrs 124 @ 12% 
rs aad “ated lil ba ld @9 @10 Ne SS See Sy ees 11% 
nd Tongues ©<---c2.ccsccs.. QS @2 = Beet cheeks (trimmed).--... cscs ng Te 
re Sweetbreads ............ os y +4 Dressed canners, 350 Ibs. and up........ @ 9% 
or Shoah teins SOE Saad @10 @10 gg ee ee ececces aorab 
° ———— r. bologna bulls, S. and up....... 4 
en cee ee H. C........ eum ei Pork tongues, canner trim, fresh........ @ 7% 
es DUG gvicncbesesceute< @ 9 @10 DOMESTIC SAUSAGE 
Veal (Quotations — aad grades.) 
Choice caréass .......... @1T 16 @17 Pork sausage, in 1-Ib. carton........... 20% 
re Good carcass ............ 15 @16 14 @15 Country style sausage, fresh in link. 154 
Good saddles ........... 20 @21 20 @21 Country style sausage, fresh in bulk... ; 12% 
ll- I ERR: @14 13 14 Country style sausage, smoked.......... 19 
ht Medium racks ........... 10 @l1 14 Frankeursern, - a: comings Rieder’ 5 = 
rankfurters, in ho; RES SS 
at Veal Products Bologna in beef bungs, choice. .......... 16 
Brains, D ccccvccveces @10 10 ologna in m les, choice......... 
on Rweetbreads ih dtthemesie @30 36 ya sausage = = — on gE ie ied i 
EEE Hace bonvneuese 5 55 ver sausage in hog bungs............. 
ek — L b @ e ee ef liver sausage in > bungs..... or 
re am Head cheese .......ccccccccessccscscens 
: Choice lambs ............ @19 @17 New England luncheon specialty........ @20 
at Medium lambs cpus hans @18 16 Minced luncheon specialty, choice....... 18 
cet Choice saddles .......... @23 19 Tongue & blood..... .................. @17 
Medium saddles ......... @22 @18 RE ee ee Pe ee @17 
ly; OEE oiccceecceve als @13 RRA eae @16 
re | pee SE  ccwceseces @l14 eu a ee ae eee @20% 
‘: th cc¢sveteesse @32 3 
.d- Lamb tongues ........... @17 @16 DRY SAUSAGE 
Lamb kidneys ........... @15 @20 pt te choice, in hog bungs.......... oo 
I fo coe s-dSlab eg Weeebhieeuchivetacu 
Mutton =e ee 3 ee ee ee @26 
cet Heavy sheep ............. 7 @9 pee RNA tat Mh at tee Ne @26 
she Light jon agate aaa a G0 @10 a ee @30 
weary SD vecccteucee 29 @12 a a. poageneel I hog bungs.... Git 
'- Light saddles ............ 13 @l4 . Salami, new con Dads vosev one 
va! prea g 5 @ 6 Frisses, choice, in hog middles......... @29 
ind ME ED oo woncseecee @i7 @7 Genoa style salami, choice............. @36 
/10 Muttem lege .......00000. @138 @i4 | REE Pee a ere @26 
Mutton loins ............ @10 @10 Mortadella, new condition............. @18 
be SE oa ccccees cue @ 6 @ 5 GOIN « GaWen GaeutwdSenerescecscusséee @36 
Sheep tongues ........... @10 @12% ROMER SEN ING os bcs 0b0-0'5' Ch.00:s'nd awe @28 
ere Sheep heads, each........ @i1 @10 Witetils GOMES. ooo oonc cc ircscceccece @40% 
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CURING MATERIALS 
Nitrite of soda (Chgo. w’hse stock). 
In 425-Ib. 





bbis., delivered................ $ 8.75 
Saltpeter, less than ton lots: 
Dbl. refined granulated............... coven TD 
Small crystals .......... evecesces ecccccee OOO 
awe. sees oneceeeeces oo 
Dbl. rfd. ‘oe nitrate of soda.............. 2.90 
Salt, - rs 1 an eat at of 80, 000 Ibs. 
only, f.o. cago, per ton: 
Granulated ........ wbbbbiadwhSeds cvcce oe 7.20 
REE, SOUL 060 secaah Sessa dysopaveven 10.20 
Me ksascecesacédaee bast Chairs esars --» 6.80 
Su; 
—% 96 basis, f.o.b. New Orleans.... @2.85 
Standard n., f.o.b, refiners (2%).. @4.50 
Packers’ curing sugar, 250 Ib. bags, 
f.o.b. Reserve, , Serer 4.10 
Dextrose, in car lots, per cwt. (Cotton) . 3.64 
Te WEE WO tie cos mews 6hua bese ease 3.59 


SAUSAGE CASINGS 
(F. 0. B. Chicago.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 


Domestic rounds, 180 pack........ .16 
Domestic rounds, 140 pack........ .33 
Export rounds, wide Tait ehe Bit spy wig. oct 42 
Export rounds, medium........... .24 
Export rounds, narrow............ .39 
Bs. BW av ba enc cccwseee sic -06 
og 2 Saeeeene MA Dek Mane Eee ace - 

0. ihn’ koe kdichebsaeee6 R 

E. en aiesegeeiaero™ -08 
MIGEIOS, FOGGIAE «2.02. cccscccee -50 
Middles, eabeet, — 2@2% in... -55 
Middles, select, extra, 2% in. & up. .80 

Dried bladders: 
EE i, ME eke vescssecatanion -75 
po ee 8 ae -60 

SRD OB, WH. Bere cckwccccscccccses 35 

EO Py CEs vec ceseeccacecene -25 
Pork casings: 

2 faa 2.15 
Narrow, special, per 100 yds......... 2.10 
) i EE Fea 1.60 
PS, PIN a wie. dno.0'0 504.0. 00 cine 1.40 
py FE Oe 1.30 
Extra wide, per 100 yds.............. .90 
NE I a asin di6.6 cin 6 4in.0's'0-0%0 waacese 18 
Large prime bungs................... .14 
Medium — ED Wibbin-acb s .&:b\nitia sme 07 
Small pi aca ons 500.0 Regie eeie® 08% 
rr ee 14 

SPICES 


_ (Basis Chicago, original bbls., bags or bales.) 
Whole. Ground. 
19% 














Alem. I 66.5500 a néceiesnien ee 3 
Chill ee s 23 
POWGGE «2.0... A 23 
Cloves, Amboyna 35 
anzibar ..... 19% rt 4 
Ginger, Jamai 14 18 
African ... 10 14 
Mace, Fancy 64 72 
East India . ‘ 58 66 
Bast & West India Blend eo 60 
Mustard flour, fancy....... on 25 
| Se ey ey ais 19 
Nutmeg, fancy Banda. 24 29 
> eR eee 21 25% 
East & West India Blend 22 
Paprika, Spanish 42 
‘ancy Hungarian 38 
No. 1 Hungarian 35% 
Pepper, Cayenne. . 44 
Red No. 1. 21 
Black Malebar ... 10 14 
Black Lampong ..... 6 7 
Pepper, _— REE 9% 12 
Muntok .. 9% 13 
Packers oe 12 


Ground 
Whole. for Saus. 
COR GR on vgs od 6550 08sk eee 14% 19% 
Celery seed, French................ 22 26 
Commas S608 ccc iiccgec ccs ccscecccce 20 25 
Coriander Morocco bleached........ 7 


Coriander Morocco natural No. 1.... 61% "gy 


Mustard seed fancy yellow.......... 21 
p RR eee 14 
Marjeram, French .........cccccecs 28 
EOSIN RR SE ae A 12 
Sage ee Daetiae ci. o:ci cic ésate 12% 16 
“| Rr 11% 15 


(Continued on page 28.) 




















MARKET PRICES 
New York 


DRESSED BEEF 





City Dressed. 
Ghefes, wOtive, BOBUF. <0... ccicccccccce 17% @18% 
Cee, WMI, BR es 6 cc ccccccccesucis 17%@19% 
Native, common to fair................. 16 @17 


Western Dressed Beef. 


Native steers, 600@800 Ibs............. 18 @19 
Native choice yearlings, 440@600 Ibs...17 @18 
Good to choice heifers.................. 16 @l17 
Good te choice COWS............0...200. 14 @15 
Common to fair cows.................. 13 @l4 
PO I OUR rcitiee davevccsccade 13 @14 
BEEF CUTS 
Western. City. 
S| rere 23 @24 21 @23 
No re) 20@ 21 20 @21 
ot fee ee @19 19 @20 
Sy ne cescccsveces 32 @36 36 @40 
in Oe 6 c's navceviee ve 26 @32 30 @35 
3 2a 20 @24 23 @2 
No. 1 hinds and ribs..... 20 @21 21 @24 
No. 2 hinds and ribs..... 18 @19 19 @21 
YS @lj @lj 
pS Sere @l6 @16 
eS @i5 @15 
No. 1 chucks..... @i @15 
Sf eee @i4 @l4 
No. 3 chucks.......... ‘ @13 @13 
City dressed bolognas.................. 13%@14% 
Rolls, reg. 4@6 Ibs. av..... ..-48 @20 
Rolls, reg. 6@8 Ibs. av...... --28 @25 
Tenderloins, 4@6 Ibs. av. ....50 @60 
Tenderloins, 5@6 Ibs. av. ....50 @60 
Shoulder clods SikalbdiPathands does aiden ober 16 @18 
DRESSED VEAL 
OE pccbabadds knecdséudedémentescshdens 16%4@18 
PEE Sees cevcedesecseeunncsssseteees 15 @16% 
ME athe vane ecdctNeepecusoceqeunth 14%@15% 
DRESSED SHEEP AND LAMBS 

Genuine spring lambs, good............ 19144@20% 
Genuine spring lambs, good to medium. ee 19% 
Genuine spring lambs, medium.......... @18% 
Fee re 10 @ll 
I MERE dbo weranssien's cetmsdvéd os 9 @10 


DRESSED HOGS 
Hogs, good and Ea (110-140 Ibs.) 
Pe GE OE PE Us css cecccvecee $ 8.25@ 9.00 
Pigs, small lots 160. 110 Ibs.) 
HOU GIRS DORE BE Bie ccc ceccccccccs 10.00@11.00 


FRESH PORK CUTS 





Pork loins, fresh, Western 10@12 Ibs. ..12144@13 
Shoulders, Western, 10@12 Ibs. av.... 104@11% 
Butts, regular, Western. htinlh die a 0005 oee 12 @13 
Hams, Western, fresh, 10@12 lbs. av...14 @15 
Picnics, Western, fresh, 6@8 Ibs. av.... 9 0 
Pork trimmings extra lean............. 14 @14% 
Pork trimmings, regular, 50% lean..... 7 @7% 
SEE. Sb. kb GugeribascévekeeRebrnawee 9 @10 
COOKED HAMS 
Cooked hams, choice, skin on, fatted..... @33ec 
Cooked hams, choice, skinless, fatted..... @35ec 
SMOKED MEATS 
Regular hams, 8@10 Ibs. av........... 19% @20 
Regular hams, 10@12 Ibs. av........... 19 @20 
Regular hams, 12@14 Ibs. av....... ...18 @19 
Skinned hams, 10@12 Ibs. av........... 20 @21 
Skinned hams, 12@14 Ibs. av........... 18%@19 
Skinned hams, 16@18 Ibs. av........... 174% @18 
Skinned hams, 18@20 Ibs. av........... 174%@18 
Picnics, 4@6 Ibs. Pad Sth ain ee od Oda eso or 13 @l14 
a! OE ere 1: 24@13 
City pickled belies. ‘s@i3 ie eae 15 @16 
Bacon, boneless, Western........... ..17 @18 
Bacon, boneless, city........ ..16 @17 
Rollettes, 8@10 Ibs. av...... ..17 @18 
Beef tongue, light....... iad kaw ane ae! ee 
Be CE I 4 Cnc cree cievescadccce 23 @24 
FANCY MEATS 
Fresh steer tongues, untrimmed....... 16¢ a pound 
Fresh steer tongues, l. c. trimmed....28c a pound 
I Uc cciceencee cacesedees 30c a pound 
ee 70c a pair 
SE EE, Wivedcens cacuwenéé cdaced 12¢ a pound 
EE ave cagedestudescnenaeden 4c each 
EAC. GE | Re<Ghe vendseccasinc es deen 29¢ a pound 
RS SRE Se ree re 16e a pound 
Beef hanging tenders.................30¢ a pound 
BO OE dine ddedates cr debavaedesees 12¢ a pair 
BUTCHERS’ FAT 
8 Dp bbet enh beeondd pee seeneahe $1.75 per cwt. 
EE Mi kedas +50 40s Ktbatordeces 25 
Baad anion a <-id nia dite Aoteel 3.25 per cwt 
Terre eee 2.75 per ewt. 


GREEN CALFSKINS 
59 or 12%: 12% 14 14-18 18 up 





2.85 3.25 3.70 
2.55 290 2.95 3.30 
2.35 2.70 2.75 .... 
2.20 2.55 2.60. .... 
115 1.50 155 1.75 
1.15 1.50 155 1.75 
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WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed 


meats, quoted by the U. S. Department 


of Agriculture, Agricultural Marketing Service, on March 13, 1940: 





Fresh Beef: CHICAGO BOSTON NEW YORK PHILA, 
STEER, Choice:* 
CE. cance ctcvenussiade ooo’ SO |’ centincwscs . , jebekeskene>.— eee 
EG ga. ccik Kaeare tad naan a ee $16.50@17.50 $17.50@18.00 
ge. Ses oes ee 15.00@17.00 be 50@16.50 16.50@17.50 17.00@18.00 
PE dawionccesguusue cared 15.00@16.50 50@16.50 16.00@17.00 17.00@17.50 
STEER, Good: 
SY pccewesvceacernesete DAR — * vecritecie — “vegeseves. ~ oe 
ee es Te Yh eee eee 14.50@16.00 15.00@16.50 
PR ctheedaccseog ecru nels 13.00@15.00 14.00@15.50 14.50@ 16.00 15.00@16.50 
gk Se 13.00@15.00 14.00@15.50 14.50@15.50 15.00@ 16.50 
STEER, Commercial:* 
CP -cpccecnecnemieekaeans See iéi«#sC cen sacepuas 13.50@14.50 13.00@15.00 
4. EE SR 12.00@13.00 13.00@14.00 13.00@13.50 13.00@15.00 
STEER, Utility:* 
EY CE tities chedadenwens toe AB 5 rrr rer Tre 12.50@13.00 _............ 
COW (All weights): 
CED obciveneseccgebeendon p Ler eer eee res eee 
EY ct Lal aet cows 0240 -eane basa 10.50@11.00 11.50@12.50 11.50@12. 11.00@12.00 
DT. sasetvecheaveanecee’ caaws 10.00@ 10.50 10.50@11.50 10.50@11.50 10.50@11.00 
 tntaexaGhitin cn cote oseaes ee la beeskeese § _seeetences |” aeumaene 
Fresh Veal and Calf: 
VEAL (All weights) :? 
ED s&s eucoecees .. 15.50@17.00 16.50@18.00 17.00@18.00 16.00@17.00 
SN a8 5.t:denlense veaes ; . 14.00@15. pod 15.00@16.50 15.00@17 00 15 ooane 00 
EE ee aes 12.50@14. 14.00@15.00 14.00@15.00 14.00@15.00 
EE Sb een as 2's es ; 10,50@12.50 12 Sogls, 00 13.00@14.00 13.00@14.00 
CALF (All weights) :* * 
SL: ccugekcunventdse Git pees sites 0 levechaaeed “2 (yactnaeeces | lain 
Se aoaen EE "ccc coeds = . <eneedccea: hn eRe 
Medium ...... ‘= <s  kiwetectien " “seeeeeeasa  — “een 
CE Wid Sede po aslans SRE, i hcwccccevs © dleaeendeaag’ | —— wie 
Fresh Lamb and Mutton: 
LAMB, Choice: 
38 Ibe. down.......... .. 18.00@19.00 18.50@19.50 19.00@ 20.00 19.00@20.00 
ee, co oeaneee se .. 17.00@18.00 18.00@19.00 - 18.00@19.00 18.50@19.50 
.. 4 Seer . 16.00@17.00 17.00@18.00 17.00@18.00 18.00@19.00 
LAMB, Good: 
MRS did en dds eccntcwe te 17.00@18.00 17.50@18.50 18.00@19.00 18.00@19.00 
ES his boseen sce .. «s+ 16.00@17.00 17.00@18.00 17.00@18.00 18.00@18.50 
46-55 Ibs. ..... Serer tre | 16.00@17.00 16.00@17.00 18.00@18.50 
LAMB, Medium: 
All weights .......... 15.00@ 16.00 15.50@17.00 16.00@18.00 17.00@18.00 
LAMB, Common: 
BP GD o.ccscsaiveevewssesde 14.00@15.00 14.50@16.00 pe hk 
MUTTON (Ewe), 70 Ibs. down: 
PE notSGdssexeenckead teagan cabs 8.00@ 9.00 10.00@11.00 10.00@11.00 
EE cna wie ons teeameetneeent 7.00@ 8.00 9.00@10.00 9.00@10.00 
REED Sbncccagsccdnecenceusure 6.00@ 7.00 8.00@ 9.00 8.00@ 9.00 


Fresh Pork Cuts: 





LOINS: 

CO  . kratrccicckccesnebsetee 12.00@ 13.00 12.50@13.50 12.00@13.00 12.50@13.50 

SUE ie entensaecagacieune tid 12.00@ 13.00 12.50@ 13.50 12.00@ 13.00 12.50@13.50 

SF. bbsscea bance néneeues de 11.50@12.50 12.00@13.00 11.50@12.50 12.00@13.00 

DE. awcadcoccetenesvexsuwe 10.50@12.00 11.00@12.00 10.00@11.00 11.00@12.00 
SHOULDERS, Skinned, N. Y. Style: 

Oe T wes- cccccceden+<conecs  £ Sr errr ree 10.00@11.00 10.00@ 11.00 
PICNICS: 

> SE TR. -cnceecedcccéavednseses 8.50@ 9.00 BOOED 0 ltcecesesee = a 
BUTTS, Boston Style: 

BRE Kccccceccccvncccestese Ct A eee 11.50@12.50 12.00@12.50 
SPARE RIBS: 

EE Since. da sccnqsucscees ee Ge ieeecceose =§=— ss pee eancend cca 
TRIMMINGS: 

PD ccc cecesdectcceviccessse MEE | eenseiewoue, > sinewedaceat le 


‘Includes heifer 300-450 Ibs. and steer down to 300 Ibs. at Chicago. *‘‘Skin on’’ at New York and 
Chicago. “Includes sides at Boston and Philadelphia. 





SPURRING EASTER HAM SALES 


Encouraging results achieved by Wil- 
son & Co. last year with special post- 
cards recommending the company’s 
Certified hams for Easter led to an ex- 
tension of the idea on a national scale 
this year, the advertising department 
reports. Illustrated with a photograph 
of a Wilson ham attractively packaged 
in an Easter over-wrap of cellophane, 
the cards are of two general types, the 
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text of one being addressed to retailers 
and the other to the retailer’s customers. 


Wilson sales representatives handle 
the distribution of the cards, mailing 
the retail variety to their accounts in 
order to stimulate stocking up on the 
company’s hams in preparation for 
Easter buying. Cards intended for the 
retailer’s customers are given to the 
dealers, who mail them out over their 
own signatures. ‘ 
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Demand Lighter for Tallows 
and Greases; Trend Easier 


Large soapers display less interest in 
later deliveries; no particular pressure 
from producers—Lard easiness a de- 
pressing factor—Unsold March and 
April tallow reported hanging over 
market—By-products easier. 


TALLOW.—The tallow market at 
New York this week was moderately 
active but steady. Compared with a 
week ago, prices were unchanged, with 
extra 544c delivered. Demands were not 
as aggressive as heretofore, and large 
soapers were displaying less interest in 
taking hold of later deliveries. Despite 
these trends, plus weakness in lard and 
other allied markets, there was no par- 
ticular pressure of tallow offerings from 
producers. Nevertheless, sentiment is a 
little skeptical, as reports indicate that 
some unsold March and April tallow is 
overhanging the market. Indications 
were that possibly 500,000 Ibs. of tal- 
low was sold during the week. 


According to reports at New York, 
soapers have taken about 600 tanks of 
loose lard thus far, but confirmation of 
this was difficult to secure. However, 
the trade expects that additional large 
quantities of lard will find their way to 
the soap kettle because of its relative 
cheapness. 

At New York, edible was quoted at 
5%c nominal; extra, 54%4c delivered and 
special, 54%c. 

At Liverpool, foreign tallows were 
unchanged for the week at 24s 6d. 

The tallow market at Chicago this 
week was weak and irregular on con- 
tinued lard easiness, absence of any ac- 
tive demand for nearby shipment, and 
a lighter interest for deferred. Large 
buyers this week showed a disposition 
to drop out of the market temporarily 
and look on; demand in other directions 
was meager. Prime was offered late in 
the week around 5c, Chicago, but inter- 
est for prompt was very limited. Ac- 
cording to a generally credited report, a 
tank of small packer prime sold early 
in the week at 4%c, Chicago. Edible 
was offered late in week at 5c, Chicago, 
with some interest at 4%c; offered day 
before %c higher. Special tallow last 
reported sold at 5%c, delivered East, 
equal to 4%c Chicago basis. Quota- 
tions on Thursday at Chicago: 


ME WIP Sons oc cakncactoke oS¢ser ees 4%@ 5 
ee ren ee 4%@ 5 
RIOD. vinainnas oeadactaindives 4%@ 5 
a ea eee @ 4% 
NI 0 ke Cae bates Soper taaE @ 4% 


STEARINE.—The market for oleo 
stearine was quiet, steady and un- 
changed at New York throughout the 
week. The 6%4c level which has ruled 
for some time was still quoted. 

At Chicago, demand was moderate 
but the market steady; prime oleo was 
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unchanged at a price of 5% @6c. 

OLEO OIL.—Trade continues quiet at 
New York and interest routine but the 
market was steady. Extra was quoted 
at 7c; prime, 65@6%c, and lower 
grades, 6% @6éce. 

At Chicago, demand was only fair 
and the market steady. Extra was un- 
changed and quoted at 7%c. 

LARD OIL.—Demand was slow at 
New York and prices were lowered an 
average of %c. No. 1 was quoted at 
8%c; No. 2, 8%c; extra, 8%c; extra No. 
1, 85sc; winter strained, 9c; prime burn- 
ing, 9%c, and prime inedible, 9c. 

Lard oil quotations at Chicago were: 
No. 1, 8c; No. 2, 7%c; extra, 8%c; 
extra No. 1, 8%c; extra winter strained, 
8%4c; special No. 1, 8%c; prime edible, 
9%c; prime burning, 9c; and prime in- 
edible, 8%c. Acidless tallow oil was 
quoted at 7%c. 

(See page 33 for later markets.) 

NEATSFOOT OIL.—Demand was 
slow at New York and the market was 
lowered sharply. Cold test was quoted 
at 17%c; extra, 85%c; No. 1, 8c; 
prime, 8%c, and pure, 13%c. 

At Chicago, cold test was quoted at 
18c; extra, 8%c; No. 1, 8c; prime, 8%c; 
and pure, 12%c. 

GREASES.—The market for greases 
at New York was moderately active, 
very steady and about unchanged. The 
last business in yellow and house was 
at 4%c and that figure was bid, with 
producers’ ideas steady at the 5c level. 
Consumers were not inclined to come up 
for supplies, but offerings were not 
pressing. Steadiness in tallow served to 
offset lower lard and cottonseed oil. 

Export demand apparently holds up. 
During the week ended March 9, New 
York cleared 372,800 Ibs. of greases. 


At New York, choice white was quoted 
at 5% @5%c; yellow and house, 4%@ 
5c, and brown, 4%4c. 

The Chicago grease market this week 
shared the weakness and irregularity of 
the tallow market, influenced by slug- 
gish demand and weakness in lard. Of- 
fered early in the week at 5c, Chicago, 
white grease slumped later; sales were 
reported at midweek at 4%c, Chicago, 
with offers on Thursday at this level, 
Chicago, and 4%c, Cincinnati. Tank 
yellow grease sold at midweek at 4%c, 
Chicago, with additional sales at this 
level later in week, a decline of about 
Y%e from levels prevailing late last 
week. Some brown grease sold this 
week at 4%c, Chicago, or %c below 
prices late preceding week. Thursday’s 
grease quotations at Chicago: 


Choice white grease.................005 @ 4% 
RE aA bios Ga oagict ete shiek 45%@ 4% 
as hans tniktakadewimoee @ 4% 
Yellow grease, 10-15 f.f.a.............. @ 4% 
Yellow grease, 16-20 f.f.a.............. @ 4% 
SI nis 5.66 hain 00 00.8 <cedmoaicoue 414@@ 4% 





BY-PRODUCTS MARKETS 


Chicago, March 14, 1940. 

Waiting situation prevails throughout 

much of by-product list, with quotations 
steady to nominally lower. 


Blood. 


Blood easier; quotations given here 
are asking prices. Some buyers’ ideas 
considerably lower. 


Unit 
Ammonia. 


WD nS Sckacecwecch caene ese $ 2.90@ 3.00 
Digester Feed Tankage Materials. 


Slow and nominal market, ranging 
below last week’s quotations. 


Unground, 11 to 12% ammonia........ $ 2.85 
Unground, 6 to 10%, choice quality... 3.00: 
EAMGUE WEE. cs Sis oschedaeek cco 1.75 


Packinghouse Feeds. 


Increased activity reported in country 
dealer trade on packinghouse feeds. 
Quotations unchanged from last week. 


Carlots, 

Per ton. 
60% digester tankage................ 2 45.00 
50% meat and bone scraps............ 47.50 
SOUL «eeu cantweedes cepesccceess -00 
Special steam bone-meal.............. 45.00 


Bone Meals (Fertilizer Grades). 
Bone meals unchanged and nominal. 


Per ton 
Steam, ground, 8 & 50............... $ 30.00 
Steam, ground, 2 & 26............... 30.00 


Fertilizer Materials. 
Fertilizer materials market nominally 
unchanged. 
Per ton. 
High tankage, d, 
{oa % ead ane aa $ 2.75 & 10¢ 


Bone tankage, ungrd., per ton. aaesin 20.00 
SE GR 6b epctadivnaseis’ 2.25 


Dry Rendered Tankage. 


Sales of low test cracklings reported 
during week at 75c, Chgo., and 72%4c, 
mid-East point; easier trend toward end 
of week. High test sales last reported 
at 70c, Chgo. 

Per ton. 
Hard pressed and expeller unground, 
up to 48% protein (low test)....... $ ee | 


above 48% protein (high — petece 
Soft pred. pork, ac. grease and 


+ ge MR aescyecsectecaceeances @47.50 
Soft |. beef, ac. grease and 
pid ae WR. cd tevncweatvsscoctiuure 35.00@37.50 


Gelatine and Glue Stocks. 
This market quiet and unchanged. 


Per ton. 
I, 5 sins ccecedeberdacee $18.00@20.00 
GE, Sn cn cc cs ctrcenesstsates 18.00 
Cattle jaws, skulls and knuckles..... 35.00 
Sg OO Se eee 13.00@14.00 
Pig skin scraps and trim, per lb., Le.l. 38% 3% 
Bones and Hoofs. 
Per ton. 
Bowed ahins, BAUR. << isc icccccciewed $ 57.50 
BEE: carcorcqvesroses on 52.50 
Wiek GRR Is 6c Sevccrcctcaccetee 47.50 
MR cncvasgecssccsgeease 42.50 
Blades, buttocks, shoulders & thighs.. 42.50 
a ree ee 55.00 
black and white striped........ $2.50 
Dae DGD. 5 ds sacvesecisestesherseate 20.00@22.50 
Animal Hair. 


Animal hair market was without 
change this week. 


Winter coil dried, per ton............ $30.00@35.00 
Summer coil dried, BOP BOB... eo cvcccecs 22.50@25.00 
Winter —— Rae 6%@ 7c 
Winter processed, gray, aaa epaaaian oe: ;3e 6c 
Summer processed, GOS TOs soci ccces 3 3%c 
CREED UN ccc viscw cect ecovees ces 2%@ 2%c 

























































FERTILIZER PRICES 


BASIS NEW YORK DELIVERY. 


Ammoniates 


Ammonium sulphate, bulk, per ton, 
basis ex-vessel Atlantic ports, —, 


Cb. FU Be crncesile drspeescencs~ 28.00 
Blood, dried 16% per anit........... 3.00 
Unground fish scrap, = 114%4% am- 

—. 16% B. 'P. L., f.0.b. fish 

SROUOED. ccaconddbeenccenveuwnséesss 4.25 & 10c 
Fish a foreign, Prag ammonia, 

10% B. P. Re res 52.00 


March chigmsent neat bi omaunenanne: 04 52.00 
Fish scrap, —, 7% ammonia, 


% A. P. A., f.0.b. fish factories. . 2.50 & 50c 
Soda nitrate, %, per ton: bulk, March 
to June, 1940, inclusive, ex-vessel 
Atlantic and Gulf "Re 27.00 
“> i Eee 28.30 
in 100-Ib. Sane pubabthereveneseoeese 29.00 
Fertilizer tankage, ground, 10% am- 
monia, 10% B. P. L. bulk.......... 2.90 & 10c 
Feeding tankage, . oe 10-12% 
ammonia, 15% B. ee 2.90 & 10c 
Phosphates 
Foreign bone meal, seme 3 and 50 
bags, per ton, c. eet een Sores, @32.00 
Bone meal, raw, 4% and 50%, in 
Wn, Oe Gy Gh mvcccescescasesce @31.00 
Saperphuaphete, bulk, f.o.b. Balti- 
more, per ton, 16% flat............. @ 8.50 
Dry Rendered Tankage 
50/55% protein, unground............ T5e 
60% protein, unground............... 75e 


EASTERN FERTILIZER MARKETS 


New York, March 13, 1940. 


Local tankage and blood market at 
New York was very inactive the past 
week and very little trading was done. 
Feed buyers are not buying very heavily 
and fertilizer buyers are slow to come 
into the market. 

Cracklings are quoted at 75c and the 
trade looks for lower prices. Dried blood 
is not moving very freely and stocks are 
accumulating. The demand for bone 
meal continues. 


The fertilizer season is now getting 
under way and better demand for ma- 
terials is looked for in this direction. 


COTTONSEED PRODUCTS 
EXPORTS AND IMPORTS 


Exports and imports of cottonseed 
products for six months ending Jan. 31: 


1940 1939 
Exports: 
Oil, crude, Ibs........ 3,844,447 100,805 
Oil, refined, Ibs........ 7, tr = 1,850,370 
Cake and meal,tons... 13,783 
Linters, running bales. 16 Sr 116,872 
Imports: 
Oil, crude,® Ibs....... none none 
Oil, refined,* Ibs....... 4,103,597 35,991,284 
Oake and meal, tons... 4,174 2,228 
Linters, bales......... 36,094 17,238 


*Amounts for February not included above are 
2,790,287 pounds refined, ‘‘entered for consump- 
tion,”’ and 2,829,837 refined, ‘‘withdrawn from 
warehouse for consumption.’’ No cottonseed oil 
was ‘‘entered for warehouse.’’ 


TALLOW FUTURE TRADING 

Mon., Mar. 11.—Close: May 5.20 b; 
July 5.25 b. 

Tues., Mar. 12.—Close: May 5.20 b; 
July 5.25 b. 

Wed., Mar. 13.—Close: Mar. 5.15 n; 
May 5.20 n; July 5.25 n; no sales. 

Thurs., Mar. 14.—Close: May 5.20 b; 
July 5.25 b. 

Friday, Mar. 15.—Close: Mar. 5.00 n; 
May 5.00 n; July 5.00 n; Sept. 5.00 n. 
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Cottonseed Oil Weakens As 
Lard and Commodities Fall 


March and May oil relatively strong 
due to buying in lifting hedges—Dis- 
tant months down 1/c—Russo-Finnish 


peace an adverse factor. 


veloped a weaker trend in the 

New York market this week, as 
a result of general selling, largely 
liquidation, which ran the market into 
stop loss orders. Pressure was primarily 
the result of the Russo-Finnish peace, 
which led to declines in allied markets. 
Support was limited to scale-down ab- 
sorption, a good part of which was profit 
taking by shorts. 

Hedge selling was light. There was 
buying of March and May oil by trade 
brokers in lifting hedges, partly against 
cash business, and this demand resulted 
in relative strength in the spot month, 
which was off only a few points, while 
the distant positions were down as much 
as %4c per pound. September and Oc- 
tober deliveries slipped to new lows. 

Refiners raised the price of winter 
oil in tanks %c to 8c in the metropoli- 
tan area. Some business passed with 
smaller producers at 7%c, and it was 
intimated that packers would still ac- 
cept business at the latter figure. Larger 
refiners were firm in their ideas. 


February consumption of cottonseed 
oil totaled 213,350 bbls. compared with 
221,915 bbls. in February, 1939. Con- 
sumption of oil for the seven months 
ended with February totaled 2,078,249 
bbls. compared with 1,795,700 bbls. in 
the same period last season. Visible 
supply of oil in all positions on March 1 
was 2,404,800 bbls. compared with 
2,571,700 bbls. on March 1, 1939. 

COCONUT OIL.—A slightly easier 
trend developed with other oils and 
lower copra prices, but offerings were 
not pressed. The New York market was 
3%c asked, while the Pacific Coast price 
was 2% @2%c. 

CORN OIL.—The market was soft in 
tone with other oils. Demand was mod- 
erate. A little oil came out of New 
York at 6%c. 


SOYBEAN OIL.—After holding firm 
with strength in soybeans, the oil mar- 


CC veloped a oil futures de- 





VEGETABLE OILS 


Crude cottonseed oil, Ly tanks, f.o.b. 

Wee WE, MNEs oc cc cccccccecses 
White deodorized, in bbls., f.o.b. Chgo.. 7% 
Yellow, deodorized 
Soap ap stock, 50% f.f.a., f.o.b. consuming 1% 
PR nan gp eee 5% 
Corn oil, in tanks, Tah MMR. <5ccs0.. 
Coconut oil, sellers’ tanks, f.o.b. coast. 


Refined coconut, bbis., f.o.b. Chicago. . :9 9% 
F. 0. B. Chicago. 

White domestic vegetable.............. 15 

. _~. + = as 12 

Dl 12 

Le ee @13 

ES TE Gaia. c occccnvccecccdenee’d @ 8% 
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ket eased with cottonseed oil. Sales of 
oil were made at 5%c, followed by sales 
at 5%c, Decatur. 


PALM OIL.—Trade was moderate 
and the market was steady at New 
York. Nigre was quoted at 4%c in 
drums and 4c in tanks. Sumatra oil 
was 3%c in tanks. 

OLIVE OIL FOOTS.—Trade was 
quiet at New York but prices were 
steady. Prompt foots were quoted 7%c¢ 
and forward at 7%c. 

PEANUT OIL.—Reports of business 
at around 6%c were unconfirmed. 

COTTONSEED OIL. — Valley and 
Southeast crude was quoted Wednesday 
5% n; Texas, 5% n at common points 
and Dallas, 5% nominal. 

Cotton oil futures were down \c in 
the New Orleans market this week. 
New Orleans also reported spot demand 
cotton oil showing signs of improvement 
with unsold stocks of crude very light. 
Dallas reported 43 per cent cake and 
meal at $34.00 for interstate shipment; 
prime oil at 55% @5%c on Thursday. 

Futures market transactions for the 
week at New York were: 


FRIDAY, MARCH 8, 1940. 


March ..... 1 711 711 705 15 
[ae os be ae 710 nom 
ae 13 717 714 714 15 
ME cchsidaes a6 ase ne 719 nom 
EF exist ? 724 722 722 trad 
August ..... on ons iain 727 nom 
September .. 10 733 730 730 trad 
October .... 2 730 729 730 731 
Sales 33 contracts. 
SATURDAY, MARCH 9, 1940. 
March ..... . 705 bid 
SS eee es ave eee 710 nom 
are 2 714 713 714 trad 
June ...... je ae abih 719 nom 
(Se 6 721 719 719 trad 
August ..... ae 0 ‘abe 724 nom 
September .. 1 727 T27 725 21 
October .... . iw ene 725 729 


Sales 9 contracts. 
MONDAY, MARCH 11, 1940. 
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7 SS SRpaer 2 1% 71 ™ 7% 
August <— cee he 718 ‘nom 
September . 14 726 721 721 trad 
October .... . pret owe 720 723 

Sales 24 cuntunete, 

TUESDAY, MARCH 12, 1940. 

March ..... 5 702 702 690 702 
0 ae _ ie «at 695 nom 
Pre 7 707 702 trad 
BE we <eces “ sae cicet 706 nom 
Pee 7 713 710 708 710 
oe ey Po ae 712 nom 
September . 6 720 715 713 715 
October .... 2 719 719 712 716 

Sales 27 contracts. 

WEDNESDAY, MARCH 13, 1940. 

March ..... 16 695 686 685 696 
[re oak ous nae 690 nom 
RES 37 700 687 687 trad 
June ....... ia “an a a 692 nom 
Gl sexeeys 49 707 695 trad 
August ..... Bs aie er 700 nom 
September . 54 713 700 700 trad 
October .... 11 702 701 700 703 

Sales 167 contracts. 

THURSDAY, MARCH 14, 1940. 

March ...... ao “ce 688 bid 
ST acces 24 698 688 691 nom 
——aE 18 701 693 698 nom 
September . 20 705 700 703 nom 
October .... 7 705 \700 702 nom 


(See page 33 for later markets.) 
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CREASEY ICE BREAKERS 














REASEY Ice Breakers will crack any quantity and give you, 
with great accuracy, the size flakes you want. The maximum 
size particles are fully controlled—you can change particle sizes 
while the Creasey is running. All the old reliability which for a half 
century has made it a saying that “A Creasey never wears out” 
is in the newest models, plus many modern improvements of 
utmost importance. Models range in capacity from 20 tons per 
hour down — all made and guaranteed by Gifford-Wood Co., 
headquarters since 1814 for ice handling and preparing machinery 
and tools. New data bulletin 11I3N tains complete information. 
Write for a copy. 


GIFFORD-WOOD CO. 
HUDSON, N. Y. 








Gees 


COOKING TIME REDUCED 


Vy +6 Yo By Grinding 
' jnthe 
M&M Hoc 


CUTS RENDERING 
COsTS 
Grinds fats, bones, 
carcasses, viscera, 














etc. — all with equal 
facility. Reduces 
everything to uni- 
form fineness. Ground 


Sizes and types to meet every 
product gives up fat 


EE — por mayo te — 
MITTS & MERRILL bower, iabor.” Low 
Builders of Machinery Since 1854 operating cost. In- 


creases melter capac- 
1001-51 S. Water St., Saginaw, Mich. ity. 




















G 2-STAGe S 
for CRACKLINGS, BONES, DRIED BLOOD 
TANKAGE and OTHER BY-PRODUCTS 
Grind. cracklings, tankage, bones, etc., to desired fineness 
in one operation. Cut grinding costs, insure more uniform 
grinding, reduce power consumption and maintenance ex- 


pense. Nine sizes—5 to 100 H.P.—capacities 500 to 20,000 
Ibs. hourly. Write for catalog No. 302. 


Stedmaw’s rounpry & MACHINE WORKS 


504 INDIANA AVE., AURORA, INDIANA, U.S. A. 
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Spiced meats are “going 
places” these days. Competi- 
tion? Of course. But the 
packer who turns out a su- 
perior product can build a 
nice business. Use Mapleine 
in your spiced meat for more 
delicious flavor. 


IMPROVES FLAVOR. 
Mapleine does not “cover 
up” other flavors. It improves 
spiced meats by accenting the 
natural meat flavors. 


"SWONDERFUL FOR ’SMEAT 


Mapleine Adds Zest to Canned Spiced Meats 


*Thanks to Printers’ Ink Magazine. 









EASY TO USE. Just add 2 
to 1 ounce Mapleine to each 
100 pounds of meat. This 
simple step will help you cre- 
ate a better product. 

HAS MANY USES. 
Mapleine adds zest to ham, 
bacon, pressed ham, meat 
loaf and sausage. Ask for 
free formulas. 

FREE: Profit-making las. Get 
your copies of tested-in-use form- 
ulas, plus free try-out bottle of 
Mapleine. Write now. Crescent 


Manufacturing Company, 663 
Dearborn Street, Seattle, Wash. 












STEDMAN 











Nirosta 


HAM BOILING 
EQUIPMENT 


for modern packers! 


Ham Boiler Adelmann Ham Boilers are 
manufactured in four foreign countries, as well as 
the United States, and exported to many more. 
This world-wide acceptance|is not mere coinci- 


dence, but rather the ‘consequence of proven, 


satisfactory results. 


Free booklet “The Modern Method” lists 12 
styles and over 100 sizes of Ham Boilers, as well 


as Foot Press, Washer, and 
other equipment. Get your 


copy today! 


HAM BOILER CORP. 


Office and Factory—Port Chester, N. Y. 


CHICAGO OFFICE: 


332 S. MICHIGAN AVE. 


European Representatives: R. W. Bollans & 
Co., 6 Stanley St., Liverpool & 12 Bow Lane, 
London—Australian and New Zealand Rep- 
resentatives: Gollin & Co., Pty. Ltd., Offices 
in Principal Cities—Canadian Representa- 
tive: C. A. Pemberton & Co., Ltd. 189 


Church St., Toronto 


FOOT PRESS 
































HIDES AND SKINS 





Packer hide market irregular in light 

trade — Extreme light native and ex- 

treme light Texas steers cleared at Yc 

up—Heavy cows move at 4c off— 

Heavy calfskins, city and packer, quot- 
able 2c higher. 


Chicago 


PACKER HIDES.—Trade was light 
this week in the packer hide market 
and of a rather inconclusive nature, 
with speculative interest dominating 
the market. Total sales of 18,000 hides 
have been reported so far. About two- 
thirds of this consisted of the movement 
of extreme light native steers, extreme 
light Texas steers and a few River point 
light cows early in the week at %c ad- 
vance, while sales of heavy native cows 
to traders and tanners at %c decline 
accounted for the remainder; one car of 
River point light cows from a fairly 
heavy average point moved later with 
the advance lost. 


The greater part of the trading oc- 
curred during a temporary advance of 
around 15 points in hide futures early 
in the week, which increased speculative 
interest. Later, hide futures sagged off 
around 9@15 points under last Friday. 
Tanners, for the most part, have been 
inclined to stay out of the market as 
much as possible until there is an oppor- 
tunity to sell leather at raw stock re- 
placement values. Packers, on the other 
hand, are in a very closely sold up posi- 
tion and feel confident that demand will 
broaden considerably when the better 
quality April hides are available. 

Native steers last sold at 13c to tan- 
ners and this figure is asked. A total 
of 5,100 Feb.-Mar. and 1,300 Jan. to 
Mar. extreme light native steers sold 
early at 13%c and these are closely sold 
up. 

Butt branded steers last actually sold 
at 12%c, paid to an outside packer late 
last week for Feb. take-off, but packers 
are asking 13c; Colorados are held at 
12 %c, with last actual business at 12%c. 
Heavy Texas steers are held at 13c; 
some feel that bids at %c less might 
result in business on the above branded 
steers. Light Texas steers are rather 
limited and quoted 12% @12%c nom. A 
total of 2,800 Feb.-Mar. extreme light 
Texas steers sold at 12%c, or 4c up. 


Late this week all packers moved a 
total of 6,000 Feb.-Mar. and 800 straight 
Mar. heavy native cows at 12%c, or %c 
down, part tanner and part trader busi- 
ness. One packer sold a car of Jan. to 
Mar. River point light native cows early 
at 13%c, and later moved a car of River 
light cows from a heavy average point 
at 13c; northern light cows offered at 
13e, with possibility of including a few 
River points same basis. Branded cows 
are held at 12%c, last trading price. 

Another packer moved a car St. Paul 
native bulls at end of last week at 9c, 
steady price; branded quotable 1c less. 
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LATER: Association sold 2,000 Mar. 
light native cows at 12%c. 

OUTSIDE SMALL PACKER HIDES. 
—Market quoted 11%@12c, selected, 
Chgo. freight, according to avge. weight 
and take-off. Some sales of hides around 
47-48 lb. avge. reported at 12c; some 
52-lb. avge. stock offered at 12c, f.o.b. 
point east of here, with buyer talking 
around 11%c, and 11%c bid on similar 
hides in another direction. 


PACIFIC COAST.—There was a sale 
reported in the Coast market at the end 
of last week, consisting of 2,000 Vernon 
packer Feb. hides, at 11c, flat, for steers 
and cows, f.o.b. Los Angeles; market 
quiet since. 

FOREIGN WET SALTED HIDES.— 
The South American market was com- 
paratively quiet, following an active 
trade previous week. One pack of 4,500 
Smithfield standard steers sold early 
this week at 100 pesos, equal to 14%c, 
c.i.f. New York, steady with last trading 
on standard steers previous week. 


COUNTRY HIDES.—Trade continues 
light in the country market; some deal- 
ers describe the present situation by 
saying that country hides are hard to 
buy and hard to sell. Demand is centered 
chiefly on choice light stock, of which 
offerings are limited, while heavy hides 
find a slow outlet. There is a good de- 
mand for anything suitable for side 
upper leather, in view of the strength 
in calfskins. Untrimmed all-weights, 
around 47 lb. avge., quoted 11@11%c, 
selected, del’d Chgo.; car of trimmed 
all-weights sold flat at 10%c. Heavy 
steers and cows quiet and dull, around 
9@9%e, flat, trimmed. Trimmed 
buff weights quoted 11%@l1l%ée, se- 
lected, with bid of llc declined. Some 
quote 13%c top for trimmed extremes 
but there is talk of 13%c bids having 
been declined and some claim it would 
be hard to buy choice light stock at 14c 
due to light offerings. Bulls quoted 
around 7c flat. Glues around 94c nom. 
All-weight branded hides quoted 10@ 
10%c flat, trimmed, with inside price 
last paid. 

CALFSKINS.—There is a good inter- 
est in packer calfskins, especially the 
heavy end, but packers not offering at 
the moment. One packer sold a car Feb. 
River point heavies, 9%/15 Ib., at the 
end of last week at 25%4c, in line with 
earlier sale of northern heavies at 26%c, 
although %c over last actual sale of 
River points. Late this week a bid of 
27c was declined for northern heavies. 
Light calf, under 9% Ib., last sold at 
23 %ec. 


Car Chicago city 8/10 Ib. calfskins 
sold this week at 20c, steady price, 
while the heavy end moved up %e on 
the sale of two cars 10/15 lb. at 23%c. 
Outside cities, 8/15 lb., quoted 20%@ 
21%c nom.; straight countries 16@ 
16%c flat. Chicago city light calf and 
deacons last sold at $1.35 and called 
steady. 


KIPSKINS.—As previously reported, 
one packer last week sold Feb. produc. 
tion of kipskins at 19¢ for northern 
natives, 18c for northern over-weights, 
southerns a cent less, and 16¢ for 
branded kips; other packers sold north. 
ern and a few southern over-weights 
same basis. Cleveland and Evansville 
native kips moved later at 19%4c basis, 
One packer this week reported Feb, 
natives and brands have been taken off 
the list quietly, while another packer 
indicated that some Feb. kips have 
moved and is thought to have booked 
to tanning account. Apparently none 
being offered at present. 

Chicago city kips quoted in a range 
of 17% @18c, with inside figure reported 
to have been paid. Two half-car lots of 
city over-weights sold at 16%4c. Outside 
cities quoted around 17@17%¢; straight 
countries 14% @15c flat. 

Packers last sold regular slunks at 
$1.10 for their Feb. production. 


HORSEHIDES. — Trade im_ general 
has been slow on horsehides but scat- 
tered sales passing in the range quoted. 
Good city renderers, with manes and 
tails, quoted $5.25@5.30, selected, f.o.b, 
nearby sections, in a car lot way, with 
l.c.l. lots moving at $5.10@5.20; ordinary 
trimmed renderers range $5.00@5.10 for 
car lots and 10c less for l.c.l. lots, del’d 
Chgo.; mixed city and country lots 
$4.60@4.75, Chgo. 

SHEEPSKINS. —Dry pelts quoted 
15% @l16c per Ib., del’d Chgo. Produc- 
tion of shearlings will probably continue 
light for the next few weeks; unfavor- 
able weather in some sections of the 
Southwest has interfered with shearing. 
Steady prices reported on small lot 
trading, basis $1.35 for No. 1’s, 85@90c 
for No. 2’s and 35 @40c for No. 3's. 
Buyers of small packer shearlings usu- 
ally figure one-half to two-thirds of big 
packer values, according to lot. Pickled 
skins showing firmness; one packer re- 
ports moving a car straight run of 
packer lamb early this week at $5.50 
per doz., and another car is thought to 
have moved same basis, as against $5.25 
paid earlier. Packer March wool pelts 
quoted $2.35@2.40 per cwt. live basis 
for good mid-western stock, with trad- 
ing reported in this range; outside small 
packer pelts moving around $2.10 per 
ewt. live weight basis. 


New York 


PACKER HIDES.—Packers well sold 
up to end of Feb. except for couple cars 
Feb. hides held at outside plant. No 
offerings of March steers as yet, with 
market nominally on a parity with the 
western market. 

CALFSKINS—No collector sales re- 
ported this week; quiet trading on a 
good scale during the past several weeks 
is thought to have placed collectors in 
a good position. Last trading in col- 
lectors’ 5-7’s was at $1.62% and 7-9’s 
at $2.45 but market nominally around 
5@7%c higher at present. Packers 
secured 5@10c advance on sales of 10,- 
000 of 7-9’s at $2.85; 12,000 of 9-12’s 
sold at $4.05; and 2,000 of 12/17 veal 
kips moved at $4.60. 
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HIDES AND SKINS 
IMPORTS AND EXPORTS 
Hides and skins imported into the 
United States during January, 1940, 


both by quantity and value, are reported 
by the U. S. Department of Commerce 


as follows: 


IMPORTS 
Pieces Lbs. 
wedereques 45,279 755, 
nes 287,470 13,422,182 
aes SS IOS re a 
eee 351,632 
canes, oa = Rl i 101,431 551,116 
and lamb skins, 
— and green & wooled.. 461,276 1,551,950 
pickled, fleshers, skivers. .1,435,963 3,086,594 
Sheep and lamb slats, dry.. 210,357 514,417 
Buffalo hides, dry and wet.. 5,584 154,715 
Indian buffalo hides, dry 
and Wet ....cccccererees 12,753 228,571 
Pieces Value 
It and ass skins, 
Moon rcncte Ces beees 452,041 $ 45,273 
Go. a5 hs pan aspen 2,021,588 : 188,859 
kid skins, dry....3, 3 
oe ” 2... te 49,701 
Kangaroo and wallaby..... 104,528 14 
Deon and elk sking......... 102,318 82,258 
Reptile skins.......-++-++++ 63,036 32,124 
Shark skine ........-+-s+- 15,904 1,413 
Other fish skins............ 266,486 4,918 
Other hides and skins...... 71,405 85,865 
EXPORTS 
Pieces Lbs. Value 
Cattle hides........ 28,415 1,115,556 $167,186 
Calf GRINS... .ccccces 21,259 213,128 45,904 
Kipskins ........++- 4,970 80,163 14,949 
Goat and sheep 
xine Sapien ee 144.308 8 sc cccce 37,554 
hides and 
“Tes Sievneehones ee 46,482 


CHICAGO HIDE FUTURES 


Saturday, Mar. 9.—Close: Mar. 13.80 
n; no sales; unchanged. 

Monday, Mar. 11.—Close: Mar. 13.80 
n; no sales; unchanged. 

Tuesday, Mar. 12.—Close: Mar. 13.80 
n; no sales; unchanged. 

Wednesday, Mar. 13.—Close: Mar. 
13.80 n; no sales; unchanged. 

Thursday, Mar. 14.—Close: Mar. 
13.80 n; no sales; unchanged. 

Friday, March 15.—Close: Mar. 138.80 
n; no sales; unchanged. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended March 9, 1940, were 65,- 
446,000 Ibs.; previous week 5,448,000 
lbs.; same week last year, 6,284,000 Ibs. 
Jan. 1 to date, 53,270,000 Ibs.; same 
period last year, 55,984,000 Ibs. 

Shipments of hides from Chicago for 
week ended March 9, 1940, were 3,668,- 
000 Ibs.; previous week 4,742,000 lIbs.; 
same week last year 3,922,000 lbs.; Jan. 
1 to date, 45,412,000 Ibs.; same period 
last year, 41,472,000 Ibs. 


MEAT AND LARD EXPORTS 


Exports through port of New York 
during week ended March 14, totaled 92 
bbls. of pork, 2,916,490 Ibs. of lard and 


837,380 Ibs. of bacon and 2,000 Ibs. of 
tallow. 








WEEK'S CLOSING MARKETS 





FRIDAY'S CLOSING 


Provisions 


Hog products and lard were weak 
during latter part of the week with all 
months hitting new lows, except May; 
liquidation on renewed peace talk was 
catching stop-loss orders. Liberal hog 
arrivals, expectations of fair increase in 
Chicago lard stocks with quieter foreign 
demand and hedge selling were all de- 
pressing factors. 


Cottonseed Oil 


Cotton oil was moderately active and 
easier on liquidation and selling, due 
to weakness in lard and limited support 
on account of peace talk. Southeast and 
Valley crude, 5%c lb.; Texas, 5% @5%e 
lb. Cash demand was moderate. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
May, 6.76; July, 6.82; Sept., 6.87; Oct., 
6.86@6.87; 188 lots; closing steady. 


Tallow 


New York extra tallow was quoted at 
5c Ib., sales. Three quarter million 
pounds extra reported sold at 5c, de- 
livered, off %c; producers were in- 
fluence by weakness in lard and rumors 
of sales of loose lard to soapers. 


Stearine 
Stearine was quoted 6c lb. 


Friday's Lard Markets 


New York, March 15, 1940.—Prices 
are for export. Lard, prime western, 
6.30@6.40c, middle western, 6.20@6.30c; 
city, 6@6%c; refined continent, 6%@ 
6%c; South American, 6% @6%c; Bra- 
zil kegs, 6% @6%c; shortening, 9%4c. 


NEW YORK HIDE FUTURES 


Saturday, Mar. 9.—Close: Mar. 13.85 
n; June 14.20; Sept. 14.45@14.47; Dec. 
14.67@14.73; Mar. (1941) 14.90 b; 28 
lots; 3@9 lower. 


Monday, Mar. 11.—Close: Mar. 13.80 
@13.85; June 14.28; Sept. 14.45@14.48; 
Dec. 14.68 n; Mar. (1941) 14.90 n; 33 
lots; 5 lower to 3 higher. 


Tuesday, Mar. 12.—Close: Mar. 13.77 
n; June 14.15@14.17; Sept. 14.45@ 
14.46; Dec. 14.68 n; Mar. (1941) 14.90 
n; 99 lots; unchanged to 8 lower. 


Wednesday, Mar. 13.—Close: Mar. 
13.71 n; June 14.09@14.10; Sept. 14.32 
@14.36; Dec. 14.55 b; Mar. (1941) 14.78 
b; 104 lots; 6@13 lower. 

Thursday, Mar. 14.—Close: Mar. 
13.76 n; June 14.14@14.15; Sept. 14.38 
@14.40; Dec. 14.61 n; Mar. (1941) 
14.83 n; 74 sales; 5@6 higher. 

Friday, March 15.—Close: Mar. 13.46 
n; June 13.83@13.84; Sept. 14.06; Dec. 
14.31 n; Mar. (1941) 14.54 n; 331 sales; 
29@32 lower. 
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CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for 
the week ended Mar. 15, 1940, with com- 
parisons: 

PACKER HIDES. 


Week ended Prev. Cor. week, 
ar. 15. week. 1939. 
Hvy. nat. strs. @13 @13 10%@11 
Hvy. Tex. @12% @12% @10% 
Ce. .astenn n n 
io butt brnd’d 12 a. “- 
OO caenias 
Hvy. Col. stra 12% G12 12y Gia Si8 
Ex-light Tex. 
ee 12) 1 10 
Brnd’d cows.. 12 12 10 
Hvy. nat. cows 12 12 10 
Lt. nat. cows. 13 1 10 
Nat. bulls.... 4 9 7 
Brnd’d bulls.. 8 8 6 
Calfskins ....23 27 23% @26: 1™%@19 
Kips, nat..... 19 19 19 ist 
Kips, ov-wt...18 18 8 13 
Kips, brnd’d..16 16% 16 12% 
Slunks, reg... 1.10 1.10 
Slunks, hbris... 60 385 40 


Light native, butt branded and Colorado steers 
le per Ib. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS. 


Nat. all-wts..11%@12 11%@12% 9%@10 
Branded ..... 11 11 114%¥@11 9%@ 9 
Nat. b 8 8 2 


ee 7 7 
Calfskins ... *” 23 20 23 15 16 


ME Se ceceses %@18n 17 17% 12%@13 
Slunks, reg... 1.00n 1.00n 70 Sn 
Slunks, hris.. 50n 50n 30n 


COUNTRY HIDES. 
Hvy. steers... 9 9% 


9%@ 9 7 7 
Hvy. cows.... 9 9 9%@ 9 7 7 
Buffs ........ 114% @l11 11 11 9 9 
Extremes ....13%@13 13 13 ll 11 
Bull 7 7 6 


D abascoen n 7 


Sues AGI YSIS sou Gib 
pskins ..... 
Horsehides 2B Gs.30 4. 5.30 ease 


SHEEPSKINS 


Pkr. shearlgs. 1.35 1.35 v6) 
Dry pelts..... 15% O16 15% $16 14 Six 


CHICAGO MID-MONTH STOCKS 


Stocks of provisions at Chicago at the 
close of trading on March 14 with com- 
parisons: 


Mar. 14, Feb. 29, Mar. 14, 
1940 1940 1939 
P.S. lard, made 
since Jan. 1, 
"40, Ibs...... 94,739,381 87,661,692 27,820,753 
S. lard, made 


to 
Jan. 1, '40... 54,785,678 55,199,510 12,026,478 


P.S. lard, made 
previous to 


Oct. 1, ’39 7,580,271 7,683,271 23,803,369 
Other kinds of 
Oe 6,799,730 6,706,253 4,646,604 





eoees 163,905,060 157,250,726 67,797,294 
D.S. cl. bellies— 





contract .... 4,678,625 4,236,898 
D.8. cl. bellies— 5,885,287 

CARE vesases 4,735,736 4,968,647 

Total D.S. 

cl. bellies.. 9,414,361 9,205,545 6,885,237 

D.S. rib bellies, 

made since 

Oct. 1, °39... 1,190,972 1,080,119 440,950 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to March 14, 1940: 
To the United Kingdom, 42,342 quar- 
ters; to the Continent, 111,254 quarters. 
A week ago, to the United Kingdom, 
6,898 quarters; to the Continent, 6,898 
quarters. 
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Figures don’t liel No one ever 
resurfaced a packing house floor 
with lasting material for less than 
patching the “bad” spots with 
Cleve-O-Cement. Cleve-O- 
Cement is a time-proved product. 
Used all over the world by leading 
packers and dairies. It satisfies because it fulfills all claims. 

Dries hard as flint overnight, ready for heavy traffic next day. 
Stronger in 24 hours than ordinary cement in 28 days. Unaffected 
by freezing temperatures or moisture. Use it on cooling room floors 
while refrigeration is in operation. Will not deteriorate, crack, dust 
or crumble. When properly applied, has a smooth, slip-proof, non- 
porous, waterproof surface. Resists lactic acid. NOT an asphalt 
composition. Write for FREE TEST offer. 


THE MIDLAND PAINT & VARNISH CO. 


9119 RENO AVE. CLEVELAND, OHIO 


CLEVE-O-CEMENT 


RPP ded edad dad ad ad ad ad ad ada lll ll ll ll ill tl il i dl ln i dl hn ln in il i lin i 
BABB PBL RP PD RD RA AP OP RP ADR RP RA OP RPO OP OP A PPR ORPORAO RP ARPPAPRPARD LLL POPP DP 








No. 412 BOSS Friction Dropper 


Patented 


This new, simple and effi- 
cient device has proved its 
worth to beef slaughterers. 
Not only is it very accurate 
in lowering carcasses from 
the bleeding rail to the floor, 
but it may be used for many 
other similar operations. 


It is very easily and quick- 
ly installed, as it does not 
require the supports needed 
for the older type droppers. 


This is only one of the many “BOSS” Appli- 
ances built to give 


Best-Or SatisractorY SERVICE 
The Cincinnati Butchers’ Supply Co. 


Gen. Office: 2145 Central Parkway, Cincinnati, Ohio 
1972-2008 Central Ave., Cincinnati, Ohio 
824 Exchange Ave., U. S. Yards, Chicago, Il. 
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INSULATED BODIES 
by 
HERCULES... THE PACKERS’ CHOICE 


You can depend on HERCULES insulated bodies . . . 
they will give you the kind of service that eliminates 
costly repair bills! Thousands are put to daily use by 
packers who have found the HERCULES Body 100% 
satisfactory under severest road and climatic condi- 
tions. Write for full particulars. 





HERCULES BODY CO. ‘iain 








AIR CONDITIONING 


Better Smoked Meats 
and Moxe Profits. 


are the results of Niagara Balanced Air Smoke Ovens. 
Positive control of yield and uniformity of processing 
are given by the Niagara controls of interior product 
temperatures and uniformity of smoke density tem- 
perature and humidity in the oven. Operation fully 
‘automatic, gives substantial savings over convention- 
al processing. Meats have better color, are cleaner, 
a more uniformly, are not affected by outside 
weather. , 


NIAGARA BLOWER COMPANY 


6 E. 45th Street, New York City 
Chicago Office: 37 W. Van Buren Street 










BRAND’S 


New System 
Rotary Oven 


est Fuel and Power Cost. 


Built for Service 
36 loaves or 24 roasts 
60 loaves or 48 roasts 
90 loaves or 72 roasts 


Where no gas is avail- 


BRAND BROS., INC. 
Sausage Casi - Machinery 6 
410 £. 49th Street on Yerk' they 
Bullders of Brand's Famous Re Track, Insulated Stee! Smokehouses; 
also Gas Fired Round or R Ketties; also Semi-Tele- 
scopic Smokehouse Cages in any size. 












ABATTOIR 
HOISTS 


A.C. and D.C. 


Modern Precision- 
Built Hoists at 
Attractive Prices. 


For full details 
write 


ROBBINS & MYERS, INC. 


HOIST DIVISION 
SPRINGFIELD, OHIO 
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Why Hog Prices Are Low 
(Continued from page 9.) 


tremely cautious. Factory payrolls cur- 
rently are about 12 per cent above a 
year ago, but as pointed out previously, 
the beneficial effects of this increase in 
consumer purchasing power have been 
offset by the low level of food prices 
in general. 

The demand for the fat cuts and lard 
is very inelastic. We figure that usually 
a 10 per cent decrease in loin and ham 
prices will bring about a 10 per cent 
increase in consumption. This is not so 
in the case of dry salt meats, bacon 
bellies, and lard. In these items it takes 
a substantial price decrease to bring 
about a small increase in consumer de- 
mand. As I stated above, dry salt belly 
prices are 45 per cent below last year 
and still the consumption has been ex- 
tremely unsatisfactory. 

In spite of the fact that the outlook 
for the entire year is for heavy produc- 
tion, the packers have tried to support 
the market by accumulating 22 per cent 
higher pork meat inventories than last 
year. The lard stocks are 60 per cent 
higher. We estimate that at the end of 
February, pork meat stocks were 660 
million Ibs. compared to 542 million Ibs. 
last year; lard 230 million lbs. compared 
to 142 million Ibs. last year. 


Inventories Large Enough 


Since the outlook is for a continued 
large increase in hog slaughter as com- 
pared to the same months last year, and 
since the business outlook picture is not 
encouraging, packers would be justified 
in not accumulating any larger inven- 
tories than last year; in fact, smaller 
inventories could be justified. Peak in- 
ventories are almost always reached at 
the end of February. Certainly this 
year, in view of the uncertainties ahead, 
packers cannot afford to accumulate any 
additional stocks. Production will have 
to move into consumption currently. 


The effects of the war in Europe have 
not been beneficial. There has been no 
significant increase in exports as a re- 
sult of the war. There has actually 
been a decrease in lard exports and only 
a slight increase in pork meat exports— 
an increase of about 8 million lbs. per 
month. 


Most of our pork meat exports have 
been going to Canada and that country 
has now taken steps to curtail these 
shipments almost ‘completely. Pork im- 
ports have decreased from 4 million lbs. 
per month last year to 1 million lbs. 
per month this year. However, this 
factor is not very important when com- 
pared to the average monthly consump- 
tion of 525 million lbs. 


Effects of Peace Feared 


The psychological effects of the war 
have also been unfavorable. Everyone 
believes that early peace would result in 
a serious business collapse in this coun- 
try and demoralized meat and food 
Prices. This fear has made everyone 
bearish and unwilling to take any un- 
hecessary risks. 


Pork operations have not been profit- 
able this year. Anyone can look at the 
trend of pork prices since November 
and the increase in stocks and figure 
that out for himself. Armour and Com- 
pany has many millions of dollars in- 
vested in pork inventories and our in- 
ventory loss since November 1 has been 
a very substantial figure. 

Hogs purchased in January showed a 
substantial cut-out loss, and since that 
time we have suffered an inventory loss 
on the products from those hogs. The 
hogs purchased in February, consider- 
ing cut-out value and price declines on 
accumulation, also show a loss. 


Factors in Price Outlook 


The outlook for prices depends en- 
tirely on the future trend of business 
activity and foreign orders for meat. 
If business expands the increased pur- 
chasing power should raise food prices 
and pork prices. If we get large foreign 
orders for foods, and particularly pork, 
we could have sharply rising prices. 
These depend upon the future of the 
war in Europe and I don’t believe any- 
one can accurately predict what will 
happen in Europe. If business continues 
to drift and Europe doesn’t come to us 
for meat, pork and hog prices will not 
show much improvement. 


The packers are deeply conscious of 
the serious nature of this problem and 
we are not neglecting it. It is to our 
advantage to have product prices and 
hog prices on a higher level than they 





are at present. For a purely selfish rea- 
son we don’t want the farmers to lose 
money on their hogs and go out of the 
hog raising business. We are doing 
everything we possibly can to get this 
pork and lard into consumption at the 
highest possible price. 


Packers Pushing Pork 


We are putting a terrific pressure on 
our salesmen to sell more pork. Armour 
and Company is constantly advertising 
branded hams, bacon and sausage, with 
every form of advertising. Other pack- 
ers are doing likewise. The Institute of 
American Meat Packers is currently 
conducting a nationwide campaign on 
pork sausage. Every packer in the 
country is cooperating. We are improv- 
ing the quality of lard and doing every- 
thing that can be done to expand lard 
consumption. 

The packers are going to continue to 
devote their undivided attention to the 
problem of increasing the demand for 
pork meat and lard and getting a higher 
price for it. We must continue to do 
this but we should not be criticized for 
not accomplishing the impossible. 

These are the facts in the present hog 
price situation. They can be verified 
from the figures of the U. S: Depart- 
ment of Agriculture and other sources. 
These conditions are beyond our control 
and we want the producers:to under- 
stand this because the livestock and 
meat industry must have understanding 
and mutual confidence. 
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For Better Satsage 
at Greater Profit— 


GET A JOURDAN 











JOURDAN’S patented cir- 
culating, percolating cooking 
action produces a superior 
product always. . yields sub- 
stantial savings in shrink . . 
operates more economicall 
and with far greater speed 
than other methods. 


modern JOURDA 


y Manufactured under the following patents: No. 1,690,449 
dated Nov. 6, 1928 and No. 1,921,231 dated Aug. 8, 1933. 


If you are still using the obsolete steam box, change over now to the 
N with full automatic control. You get exclusive results 


with a JOURDAN . . savings in shrink and time, uniform temperatures for 
perfect cooking, and the convenience of cooking and coloring in a single 
operation. Remember, for bettersausage at greater profit, geta JOURD, 





Other Patents Pending. 































JOURDAN PROCESS COOKER CO. 


814-32 WEST 20th STREET» CHICAGO, ILLINOIS 
Western Office: 3223 San Leandro St., Oakland, California 
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Canada's Hog Marketings 
Will Be Large in 1940 











MONTREAL.—Hog production and 
marketings in Canada this year will be 
the largest recorded in the history of 
the industry, according to the Dominion 
Bureau of Statistics. “This forecast,” 
the Bureau said, “is supported by re- 
ports of numbers of hogs on farms, the 
size of the fall pig crop, intentions to 
market hogs during the spring of 1940 
and by the expected increase in the 
1940 spring pig crop as revealed in 
calculations of farmers’ reports.” 

Number of hogs on farms on De- 
cember 1, 1939, totaled 4,769,600 head 
as compared with 3,568,600 on Decem- 
ber 1, 1938. This is the largest number 
recorded since the December surveys 
were instituted in 1931. The number of 
hogs intended for farm slaughter in the 
period December, 1939, to May, 1940, 
is 2,905,000 head compared with 2,071,- 
100 in the previous corresponding pe- 
riod, an increase of 40 per cent. 

Based on reports of the number of 
sows expected to farrow, the spring pig 
crop of 1940 will be 35 per cent greater 
than the pig spring crop last year. This 
will mean an increase in marketings in the 
late summer and throughout the fall of 
1940. 


EARLY SPRING LAMB CROP 


The early spring lamb crop in the 
principal producing states this year will 
be about the same as that of last year, 
according to reports received by the 
Agricultural Marketing Service, but the 
number of early lambs for slaughter 
before July 1 is expected to be con- 
siderably larger than last year. Many 
more of the early lambs in California 
and Texas are expected to reach 
slaughter weight and condition by July 


1. Last year early lambs in these areas 
developed very poorly because of un- 
favorable feed conditions. 

In the eastern early lambing states, 
weather and feed conditions have been 
unfavorable for the early lambs since 
the first part of the year. Record low 
temperatures in January and cold, wet 
weather in February resulted in rather 
heavy death losses. Very little winter 
grazing has been available and green 
feed from pastures and grain fields will 
be late. In the early lambing areas of 
the North Pacific States and Idaho, 
weather and feed conditions have been 
generally favorable, and especially so in 
Arizona. 

The situation early in March indi- 
cated that the slaughter of sheep and 
lambs, during May and June this year, 
would be considerably larger than the 
small slaughter during these months 
last year, but in April it is expected to 
be smaller. 


TREND OF HOG RECEIPTS 


Monthly receipts of hogs at eleven 
markets for January and February, 
1940, with comparison for the last ten 
years, were as follows: 





Two 
January February months 

SP evccdes 2,318,000 1,738,000 4,056,000 
FEED ccvccce 1,518,000 1,027,000 2,545,000 
1938 ....... 1,817,000 1,116,000 2,932, 

EE excuses 1,536,000 1,197,000 2,733,000 
RBBB .ccccce 1,554,000 1,016,000 2,570,000 
/ sage 1,473,000 1,074,000 2,547,000 
Be cvcceve 2,845,000 1,770,000 4,615,000 
TEE éccceces 2,207,000 1,719,000 3,926,000 
BEE cccccee 2,953,000 2,457,000 5,410,000 
3,163,000 2,473,000 5,636,000 
1980 .....06 3,187,000 2,545,000 5,732,000 
fee 3,365,000 2,618,000 5,983,000 


PACIFIC COAST LIVESTOCK 


Receipts for 5 days ended Mar. 9: 
Cattle Calves Hogs Sheep 


Los Angeles........ 3,267 755 2,925 1,514 
San Francisco....... 1,100 70 1,850 1,325 
DE scesceuceds 2,500 230 3,350 2,280 


eet 


WEEKLY INSPECTED KILL 


Number of animals processed in 27 
selected centers for week ended March 
8, with comparisons: 


Cattle Calves Hogs Sheep 
New York Area’. 8,871 18,545 651,521 62.915 
Phila. & Balt.... 3,703 1,331 36,685 1,¢99 
Ohio-Indiana 
ae 8,469 3,510 48,312 6.059 
Ohicage ......00- 25,203 6511 108,247 41,69 
St. Louis Area*.. 9,508 6,124 50,211 6,748 
Kansas City..... 9,284 3,711 21,772 17,7% 
Southwest Group*. 10,566 3,695 28,106 29.998 
GUE. ccccscccce 12,611 612 +=28,811 21,98 
Sioux City....... 5,974 230 «83,819 11,05 


seenenne 19,433 28,775 111,572 12,007 
Interior Iowa & 
So. Minn.*.... 14,461 6,008 164,300 36,49 


Total .....+0.. 128,084 74,053 692,306 


244,206 
eeeeese 149,029 74,508 T7D,582 289,498 
Total last year.121,399 74,241 488,632 255,692 


+ Includes New York City, Newark, and Jersey 
City. 2? Includes Cincinnati and Cleveland, 
and Indianapolis, Ind. * Includes National Stock- 
yards and East St. Louis, Ill, and 
* Includes So. St. Joseph, Wichita, Oklahoma , 
and Ft. Worth. ° Includes St. Paul, Minn., 
son, and Milwaukee, Wisconsin. * Includes Albert 
Lea and Austin, Minn., and Rapids, Des 
Moines, Ft. Dodge, Mason City, Marsha 
Ottumwa, Storm ke, and Waterloo, Iowa. 








BEE 


SLAUGHTER BY STATIONS 
Livestock slaughter under federal in- 
spection during February, by stations: 


= 


Cattle Calves Hogs Lambs 
Chicago’ .. 106,076 22,087 495,937 196,421 
7 26,264 


Denver ... ,900 1,587 30,869 
Kansas 
City 41,348 15,548 146,495 74,881 


New York® 33,630 47,757 204,188 238,78 

Omaha ... 59,682 4,809 191,698 

St. Louis*. 40,051 21,866 255,039 29, 

, City. 25,509 1,086 160,764 46,786 
t 


Paul* .. 50,681 42,004 270,194 50,990 
All other 
stations. 350,241 221,281 2,522,028 556,468 


Total: 

Feb. 1940. 715,118 378,025 4,277,212 1,312,041 

Feb. 1939. 652,567 384,789 2,890,428 1,360,964 

8 mos. ended 

Feb. 1940. .6,531,615 3,365,624 31,306,156 11,844,118 

8 mos. end 

Feb. 1939. .6,498,111 3,490,372 25,895,443 12,013,278 
4Includes Elburn, Illinois. *Includes Jersey City 

and Newark, N. J. *Includes National Stock Yards 

and East St. Louis, Ill. ‘Includes Newport and St, 

Paul, Minn. 







































































Offices 


THE VITAL LINK r 


BETWEEN YOU AND 
ECONOMICAL BUYING 


KENNETT-MURRAY 


nn 
eel 




















Dayton Ohio 
Omaha, Neb. 


City, lowa 


oe 





Mich, | Lvettock Buying Sewice 
bud. 


Montgomery, Ala. 








Page 36 


Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 











The National Provisioner—Maroh 16, 1840 























CORN BELT DIRECT TRADING LIVESTOCK PRICES AT LEADING MARKETS 
by U. 8S. Department of Agriculture, : : : 
(Reported O ivarel aes ot Ave Livestock prices at five leading Western Markets, Thursday, March 14, 1940, as 
Moines, Ia., March 14, 1940-—At reported by U. S. Department of Agriculture, Agricultural Marketing Service: 
Des ’ J ’ vie 
ee 16 concentration points and 10 packing "8" (soft & oily not quoted). CHICAGO WAT. STK. YDS. OMAHA XKANS.CITY 8T. PAUL 
plants in Iowa and Minnesota trade arn hapa 
undertone was fairly active most of the sateen 
, SOM 6 OBOE. cndekciise eet 4. 4.25 
— week. Prices on Thursday were mostly 4.15 5.00 4.40 5.00 4.50 5.10 4. 5.25 4.25@ 4.75 
: ’ e . 2 ; ¥ 5 : : : 4.75@ 5.30 
steady with last week’s close; spots 5.25@ 5.60 5.85@ 5.45 5.10@ 5.35 5.15@ 5.25 5.25@ 5.30 
were slightly higher and lower. He 4 2 ~= ee eo} ‘ce Pe os 530 
. a le le le le e: he - 
n 27 Current market, good to choice, 180- 2 ef = He = ht br he br eH 
arch 220-lb., $5.00@5.15 at plants, top, $5.25; 4.80@ 5.00 4.7%5@ 4.90 4. 47% | 4, 4% 4: 4.85 
yard bids, $4.90@5.05, few slightly 4.65@ 4.90 4.60@ 4.85 4.55@ 4.65 4, 4.65 4. 4.75 
i ; 220-240-lb., $4.75@5.00; 240- 
3heep higher; 2 ’ , 4.50@ 5.25 4.50@ 5.25 440@ 5.10 460@5.15 450@ 5.10 
62,915 270-lb., $4.65@4.85; 270-300-lb., $4.50@ sows: 
1,600 4.70; 300-330-lb., $4.35@4.60; 330-360- Geed. and Chchoe: 
6,089 Ib., $4.15@4.50; 160-180-lb., $4.35@5.00; 370-800 OO ae alae 4.60 4.75 188 4.7% 435@ 4.50 4. 4.40 4.30 only 
mereuicastwees .50@ 4.65 465@ 4.75  4.25@ 4. 4. " ‘ 
47,683 sows, 330-lb. down, $3.95@4.35, mostly 330-860 Ibs. ............ i4s@ 460 <450@ 475 4200440 Lone aes 30 ay 
A. $4.05@4.20 at plants; 330-400-lb., $3.85 Good: 

. 4.20; 400-500-lb., $3.60@4.00. 360-400 Ibs. ............ 4.40@ 4.55 445@ 4.65 425@440 4 4.80 4.30 only 
29,908 ’ pee Reeaae ss. 4. 4.5 4.35@ 4.50 4.15@ 4.25 415@ 425  4.25@ 4.30 
— Receipts at Corn Belt markets for 450-500 Ibs. ............ 4.20@ 4.40 425@440 415@425 4. 4.20 re | 4.30 

. arch 14: Medium: 
wie week ended M GOON Bi ovicinek seins 3.75@ 4.25 3.85@ 4.40 3.90@ 4.15 3.85@425  4.10@ 4.20 

This Last 
a week. week. PIGS (Slaughter): 
408 Med. & good, 90-120 Ibs. 3.25@ 4.00 3.85@ 4.00  ...cceceee  cene cece 3 4.00 
Mili, BNR Bi voces cccecssiee 29,700 37,800 , : 50@ 4. 
44,206 Saturday, Mar. 9............. 28,400 31,400 Slaughter Cattle, Vealers and Calves: 
Monday, Mar. 11........... 45,900 41,700 STEERS, choice: 
won Tecstay, Mar. 12............. — = 750- 900 Ibs. .......... 11.50@12.75 10.50@ 11.50 10.50@11.50 10.25@11.50 —9.50@10.75 
‘ Wednesday, Mar. 13.......... 19,500 37,700 900-1100 Ibs. .......... 11.50@12.75 i9so@iL.t0 10.50@11.50 10.25@11.50  9.75@11.00 

Ohie, Thursday, Mar. 14............ 42,400 28,800 1100-1300 Ibs. .......... 11.25@12.75 10.50@11.25 10.25@11.50 10.25@11.50 9.75@10.75 
Pe 1300-1500 Ibs. .......... 11.00@12.50 10.25@11.25 10.00@11.50 10.00@11.25  9.50@10.50 
8, Mo, STHERS, good: 
ig. 750- 900 Ibs. .......... 9.50@11.50 8.75@10.50 9.25@10.50 8.75@10.25 &75@ 9.75 
Albert ane ie = He age Rio@ioss | sbog Bt0 
Dee FEBRUARY TRUCK RECEIPTS 1300-1500 Ibs. .......... 9.00@11.00  8.50@10.25  8.50@10.00  8.75@10.00 8.50@ 9.50 
q STEERS, medium: 

Trucks hauled 440,312 cattle, 141,373 ; 
750-1100 Ibs. .......... 7.7%5@ 9.00 7.7%5@ 8.75 7.75@ 8.75 7.7%@8.75 7.25@ &50 

calves, 1,415,250 hogs and 250,684 sheep 1100-1800 Ibs. .......... 7.75@ 9.00 7.75@ 8.75 i 8.7% 7.7%5@ 8.7% 7.25@ 8.50 

of the total received at 13 markets dur- STEERS, common: 

ing February. This volume compared 750-1100 Ibs. .......... 6.75@ 7.75 6.7@ 7.75 650@ 7.75 6.75@ 7.7% 625@ 7.25 
5 with 308,462 cattle, 147,169 calves, aa oy the. “ iene 12.00 9.50@10.50 9.50@10.50 9.75@10.75 9.00@1 

: oice, 500-750 Ibs..... q \ ¥ i 4 , \ : 

ry 909,017 _ spe ge — in Feb- Good 50 Ibs....... 291100 850g 88> © «Bb0G Be | ReOe'S 18a 9.50 
ry ruary, , and represen an in- HEIFERS: 
noms: crease of 41,850 cattle, 506,233 hogs Choice, 750.900 Ibe coe 9.75@11.00 9.25 10.50 9.25 10.25 9.50 10.50 2.90 9.50 
Sheep and 3,686 sheep over that month. Medium, 500-900 Ibs... at 9.25 7.25@ 850 7.25@ 8.25  7.25@ 8.50 i 8.25 
a Following are the receipts by motor PO oa sng Ibs.... 6.25@ 7.75 625@ 7.25 6. 7.2 623@7.5 6 7.00 
196,421 ° 5 $ 

truck at 13 markets for February, with NE hc baresusick odes 7.00@ 7.75 625@ 7.00 6.50@ 7.00 650@ 7.00 625@ 475 

comparisons: WEEE doweeveccoccsce s00@ 7.00 5.50@ 6.25 5. 6.50 5.75@ 6.50 5.50@ 6.25 

74,881 Cutter and common..... 5.00@ 6.00 4.50@ 5.50 4.50@ 5.50 4. 5.7 4. 5.50 
238,793 Cattle Calves Hogs Sheep Canner (low cutter).... 4.00@ 5.00 3.75@ 4.50 4.00@ 4.50 3. 4.50 3. 4.50 
ae 100 ....440.812 141,373 1,415,250 250,684 BULLS (Yigs. Bxcl.), all weights: 

46.788 see 8 Sanaee Senate aaatane = Re 6.50@ 7.00 6.65@ 6.90 6.50@ 7.00 6.35@ 6.75  650@ 6.85 
am | ite ie me Hee mie ea: SBS ESSER RSE ERE ER fee te 

ay ’ ’ ’ usage, medium....... ‘ i i 2 y ‘ a “ c 

556,468 ee — — ecaed Sausage, cutter & com.. 6.00@ 6.50 5.75@ 6.50 5.25@ 6.00 5. 5.50 5. 5.75 
pe Truck receipts at these markets for VEALERS, all weights: 

is toe ow P ths of 1940. 1939 and Good and choice........ 10.00@12.00 10.50@11.75 9.00@11.00 9.00@11.00  9.50@11.50 

$12,541 e irs o months 0 ’ an a es a 8.25@10.50 Hes | 9.00 866. 9.00 ‘7. 9.50 

300,964 1988, were as follows: GUE occas atucrsasss<é 5.00@ 7.00 5.00@ 8.25  5.00@ 7.50 ey 6.50 5. 7.00 
CALVES, 400 Ibs. down: 

844,118 TWO MONTHS’ MOVEMENT Good and choice........ 7.50@ 8.50 7.75@ 9.25 7.50@ 9.00 17.75@ 9.50 8.00@ 9.50 

013,278 1940 1939 1938 Common and medium... 6. 7.50 6.25@ 7.75 é0o@ 7.50 6.25@ 7.75 6 8.00 

r Cattle enn.onn one see 901,482 ME Lc ccenusceeewiscss+ 5.00@ 6.00 5.00@ 6.25 5.00@ 6.00 ane 625 4, 6.00 
ry, Calves ......... "109 317,092 335,649 2 
yerts fs Calves ......... - 317, ’ Slaughter Lambs and Sheep: 

: MDs accceeced 8,237,840 2,187,889 2,174;800 
and St. asec 618,859 603,388 585,264 LAMBS: 
ee: Ce SN 6: . ctkcsoumis . ccabbebiseas  .cdssanbeed saci 4 ecb eee 
—— Totals ....... 5,124,869 3,941,275 3,987,145 *Good and choice........ 10.00@10.35 9.75@10.10  9.85@10.00  9.75@10.00 10.00@10.25 
saiiiial *Medium and good....... 9.35@ 9.85  9.00@ 9.50 one 9.75 8. 75@ 9.50 800g a 
a GEE sca kakcaxds nse 7.75@ 9.25 7.00@ 8.75 7.50@ 9.15 7.50@ 850  7.25@ 8.75 
YEARLING WETHERS (shorn): 
Good and choice......... De >, Sticvivece | Wkekatesice ~~! Wee Demers | wausaneues 
CHICAGO PACKER PURCHASES eens. Sis aE SER 7500 EE + ‘wnttuipeces?  --“gecawecads, --.“GieepeSeet \albeaateuebase 
Purchases of livestock at Chicago by Good and choice........ 5. 6.00 4.25@ 5.25 4.25@5.50 4.50@ 5.50 5.00@ 590 
the principal packers for the first three Common and mediam 3.25@ 5.00 2.75@ 4.25 3.25@ 4.25 50@ 4.50 = 3. 5.00 
days this week wore 18,523 onitle, 3/514 “outst terete esual of stems raneed slid wea ed Sm 
uotations on 8! e! 0 nd choice and of medium an ades, as combined, repre- 
calves, 40,296 hogs and 21,674 sheep. sent lots averaging within the top half of good and the top half of pave Fan gieten. respectively. = 
— 
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PRODUCERS 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, March 9, 
1940, as reported to The National Provisioner: 


CHICAGO. 


Aometp and Company, 4,243 hogs; Swift & Com- 
pany, 5,153 hogs; Wilson & 7,513 hogs; West- 
ern Packing Co., Ine., 1,913 hogs; Agar Packing 
eo 6,104 hogs; shippers, 9, 022 hogs; others, 35,325 
ogs. 

Total: 32,344 cattle; 3,553 calves; 69,273 hogs; 


44,318 sheep. 
EKANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 
Armour and Sper. 2,434 490 1,704 6,146 
Pkg. Co.. - 1,283 462 723 0«3,573 
n 226 «41,047 3,529 
431 7260 =«3,742 





"590 3,871 1,434 
2,199 8,286 18,424 











Cattle and 
Calves. Hogs. Sheep. 


Armour oat Company... 3,758 5,656 6,019 


Cudahy Pkg. Co......... 3,212 3,486 5,291 
Swift & Company....... 2,719 3,424 4,046 
.. Fy == 1,361 2,792 2,685 
GEES cccccccccoccscece ceee 7,352 


Cattle and calves: Eagle Pkg. Co., 18; Quete 
Omaha Pkg. Co., 93; Geo. Hoffmann, 62; Lewis 
Pkg. Co., 528; Nebraska Beef Co., 480; Omalia 
ane Co.,' 176; John Roth, 144; South Omaha Pkg. 

, 299; Lincoln Pkg. Co., 249. 


Total: 13,099 cattle and calves; 22,710 hogs; 
18,041 sheep. 
‘EAST ST. LOUIS, 
Cattle. Calves. Hogs. Sheep. 


Armour and Company. 2,328 1,157 7,633 1,918 
Swift & Company.... 2,147 1,078 5,860 2,483 











Hunter Pkg. Co...... 1,456 146 §=63,771 543 
, 5  § “Rees av ee aRen 
Krey Pkg. Co 2,371 
Laclede Pkg. Co...... ‘ pe 3,175 
Sieloff Pkg. Co....... oeee _weee 1,301 e 
Pa 2,231 2,299 20,482 oes 
GERSTD  ccccccccccese - 2,623 141 3,630 455 
Detal..vcccccccovece 10,785 4,821 50,753 5,399 


Not including 1,509 cattle, 2,949 calves, 29,683 
hogs, and 553 sheep bought direct. 


ST. JOSEPH. 


Cattle. Calves. Hogs. Sheep. 


Swift & Company.... 1,235 217 4,473 10,848 
y= and Company. 1,321 189 4,107 6,331 
65 

















CTR .eceee coveccee > 1071 305 2/258 
Total wcccccce cccse 3,627 471 8,885 19,437 
Not including 359 hogs bought direct. 

SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co...... 2,034 88 8,841 4,000 
Armour and Guess. 2,100 46 8,970 4,325 
Swift & Company.... 1,732 46 5,449 2,561 
EE anv tanescose 3110 39 867,544 1,142 

DE Ackansegeaes es 240 10 73 3 
TWOONE. oscccccceséas 9,216 229 30,877 11,031 


OKLAHOMA CITY. 


Armour and Company. 1,204 350 1,785 383 
Wilson & Company... 1,116 467 1,739 573 
1 











GURSED sicccccccccece 182 21 1,922 
Betas + iccccccececes 2,502 838 5,446 957 
Not including 50 cattle and 1,041 hogs bought 
irect. 
DENVER. 


Cattle. Calves. Hogs. Sheep. 
Armour and Company. 791 74 1,264 9,882 














Swift & Company.... 584 167 1,934 8,551 

Cudahy Pkg. Co...... 861 46 1,274 1,557 

GEREED cccccccccsesse 1,536 216 «61,6381 8,212 

Total ccccccccccces 3,772 503 6,103 28,202 
FT. WORTH. 


Cattle. Calves. Hogs. Sheep. 
Armour and Company.. 2,065 535 3,867 3,195 








Swift & Company.... 1,679 561 2,569 3,473 
Blue Bonnett Pkg. vee 95 8 1,606 94 
City Pkg. Co....... 159 11 649 
Rosenthal Pkg. Co... 19 6 214 etee 
Botad secccceses ++. 4,017 1,121 8,905 6,762 
WICHITA. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co...... 681 656 2,333 3,980 
Dold Pkg. Co......... 316 9 862 Gene 
Wichita D. B. Co..... exw Maine 
Dunn-Ostertag ....... . a 210 
Fred W. Dold........ a tives 490 
Sunflower Pkg. Co.... oe. *tan< 408 
Pioneer Cattle Co.... 42 


Interstate Pkg. Co.... a cals CP coce 
Keefe Pkg. Co....... cece eeece eoce 


Total .....++....+. 1,358 665 4,303 3,980 
Not including 35 cattle and 1,922 hogs bought 
direct. 
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ST. PAUL, 
Cattle. Calv 


es. Hogs. 


Armour and Company. 2,723 2,790 22,026 
Swift & Company.... 4,922 3,884 26,511 

















Rifkin Pkg. Co....... 746 32 . 
United Pkg. Co...... 1,995 204 _ 
Cudahy Pkg. Co...... 581 1,622 . 
GEE Ketan cnccowed 2,190 789 esee 
Total ..ccccccccccs 13,157 9,321 48,537 
INDIANAPOLIS. 
Cattle. Calves. Hogs. 
Kingan Co......... 1,328 410 16,070 
Armour and Company. 771 144 2,211 
Hilgemeier Bros...... sane 950 
Stumpf Bros......... odes 138 
Meier Pkg. Co........ 74 5 293 
tark & Wetzel...... 38 450 
Wabnitz and Deters. . 41 79 374 
Maass Hartman Co... 40 13 cece 
Shippers ........... 2,191 1,739 17,663 
re ye 627 97 380 
Detal .cecccecees -- 5,269 2,525 38,529 
CINCINNATI. 
Cattle. Calves. Hogs. 


S. W. Gall’s Sons..... 
BE. Kahn's Sons Co... 
Lohrey Packing Co. 








13 


‘500 421—Ss8,389 
2 238 





H. H. Meyer Pkg. Co. D . ecsn' ie 
J. Schlachter’s Sons.. 136 143 eons 
J. & F. Schroth P. Co. 128 ce, S088 
J. F. Stegner Co..... 374 370 cove 
eae 252 120 3,178 
DY sectngedacudgs 1,201 598 793 

Total ...ccccccecce 2,492 1,665 19,403 


Sheep. 
4,020 
4,703 











Not including 902 cattle, 2 calves, 4,683 hogs 

















and 661 sheep ught direct. 
RECAPITULATION.+ 
CATTLE. 
Week 
ended Prev. 
Mar. 9. week. 
EE 32,344 32,555 
EE Ecc dceceresne 9,125 9,740 
MET sactemeeeessaeeee 13,099 14,224 
East St. Louis........... 10,785 11,690 
ey SU scecescccceees . 4,369 
Be Gcnenscciccecves 9,216 8,549 
Oklahoma City.......... 2,502 3,054 
.. Jara yeerrrrre 1,358 1,514 
BE oc cc stcseuectauce 77 4,102 
Rei Geeenpee 13,157 12,788 
SEES RBS . 3,362 
Indianapolis ............ 5,269 6,788 
ee 2,492 2,702 
Pe Bn cespesucsctsus 4,017 3,830 
Total ..vcccce asesees «114,763 119,267 
HOGS. 
CRIED cc cccctvésionccées 69,273 73,317 
Kansas City............. 8,286 11,709 
BED, Sostrawedews oaee bec 22,710 31,502 
| 1. So Soeeponer es: 50,753 48,774 
—. Phhetueneneeses 885 5, 
Slouz ttn et eguilines 30,877 34,750 
_ Yoity ni weee ampaie 5,446 ,894 
MEE SgievvVucuesctoue 4,303 4,629 
ID acc atielale 6 aviewalevie 6,103 877 
ee Se 48,537 48,233 
Se. 11,522 10,925 
RGRRROOED 2. oc cccccccnse 38,529 44,319 
NN 19,403 12,572 
Wh < cvieccccvceane 8,905 8,783 
WORE cscs cvesenee «+++-333,532 357,980 
SHEEP. 
OS OUP EE 44,318 47,330 
| oy nwith.s-< eevee 18,424 19,229 
a 18,041 16,314 
Bast St. Ps. ccaceaene ig 514 
Se i ineesh0+ececut 19,437 20,220 
BO GeiPesccvcceccccces 11,031 8,037 
Oklahoma "its ipebecaeyes 957 1,302 
EET Sac ea b0eweds «ten 3,980 4,694 
+ dineaenng neha ha cemad¥aee 28, 29,324 
Pe ake s adc a ceh aha 8,723 2 
OO SESS 1,079 1,080 
Indianapolis ............ 4,593 4,642 
OT ea 1, 926 
WS Se cn ees0eedsas 6,762 6,321 
TARE .occcece ecvcescoee 172,611 172,219 


*Cattle and calves. 
TNot including directs. 








44,616 
6,569 


17, 091 
5,666 


230,441 





6,063 
193,191 


FEEDER STOCK SHIPMENTS 


Livestock inspected at markets for 
shipment to country (feeder stock only) 


in February, 1940: 


Cattle and 
calves 
No. 


February, 1940....117,893 
February, 1939.....139,449 
4-year av. 1936-39. .101,088 


Hogs 
No. 
22,451 


25,609 
20,908 


Sheep 
No. 


63,224 
58,283 


~ 59,687 


CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
Yards for current and comparative periods. 











tRECEIPTS 

Cattle Calves Hogs Sheep 
Mon., March 4....... 10,616 727 19,680 8,99) 
Tues., March 5....... ¥ 1,470 23,714 9619 
Wed., March 6....... 9,02: 866 22,597 6,551 
Thurs., March 7..... 4,422 959 19,333 14,507 
Fri., March 8........ 810 286 10,641 
Sat., March 9........ . +300 8,000 
*Total this week..... 34,520 4,310 100,266 49,979 
Prev. week.......... 35,033 4,207 113,727 53,194 
A wackweee awa 30,198 6, 427 66,603 
Two years ago....... 35, 9 57, 55,600 

SHIPMENTS 

Cattle Calves Hogs Sheep 
Mon., March 4........ 2,527 2 1,410 3,083 
Tues., March 5....... 2,390 16 ©61,337 2,802 
Wed., March 6....... 2,970 1,112 485 
Thurs., March 7...... 1,396 12 1,279 5,501 
Fri., March 8........ aes 2,202 1,064 
Sat., March 9........ 100—(i. ee wees 500 
Total this week...... 9,794 32 7,337 18,595 
Previous week....... 10,198 46 11,737 12,613 
YOGQP 880...c..e-c00e 8,361 194 3,714 16,072 
Two years ago....... 9,859 659 8,866 12,160 


*Including 436 cattle, 672 calves, 33,661 hogs 
and 11,022 sheep direct to packers from other 
points. 

tAll receipts include directs. 


MARCH AND YEAR RECEIPTS 


Receipts thus far this month and year to date 
with camparisons: 


—March—— Year. 
1940. 1939. 1940. 1939, 











Cattle 35,909 43,416 348,227 319,454 
Calves 4,5 41,947 415 
Hogs ...124,446 91,251 1,246,900 875,254 
Sheep . 59,043 103,377 463,312 591,024 


WEEKLY AVERAGE PRICE OF LIVESTOCE 
Cattle Hogs Sheep Lambs 
Week ended March 9. — $5.20 $5.50 bay 


Previous week....... 15 5.15 5.25 9. 
ME Grawatercesacae 10:3 7.70 4.75 9.00 
Er 8.45 .45 4.90 9.35 
rn 10.55 10.15 6.50 00 
BE nsivedeescceh bed 8.75 10.20 5.10 10.00 
per er oocekee 9.35 4.25 7.90 
Av. 1985-1939......$9.80 $9.35 $5.10 $9.65 

SUPPLIES FOR CHICAGO PACKERS 

Cattle Hogs Sheep 
Week ended March 9...2 36,454 





- 24,726 92,929 
- 24,780 102,016 40,215 
-21,877 56,434 51,128 





Previous wee 


938 ... - 25,739 48,290 44,255 
19BT wee 27,906 72,174 31,064 
19BB 2... cccccccccees ---27,051 46,276 45,776 

HOG RECEIPTS, WEIGHTS AND PRICES 
vy. 
No. Wt., —Prices— 


Ree’d. Ibs. Top. Av. 
*Week ended Mar. 9.100,300 248 $5.75 $5.20 





Previous week....... 113,727 247 5.60 5.15 

ESS a .427 252 8.40 7.70 

Gecsenteasaessen 57,438 10.00 9.45 

a br tdisla aclu ashe Ghd 79,232 244 10.50 10.15 

MEE Kuswaw cued ns auine 63,430 245 10.75 10.20 
REED. cceccese 7 9. 9. 

Av. 1935-1939...... 65,900 245 $9.90 $9.85 


*Receipts and average weight for week ending 
Mar. 9, 1940, estimated. 


CHICAGO HOG SLAUGHTERS 


Hog slaughter at Chicago under federal inspec- 
tion for week ending Friday, Mar. 8: 


Weoett -autine Mine. 6... 6. ciwsesipesncsweete 108,247 
eee er re 121,081 
MPU a6 a54's'0'6/3.5.6'9'06.0\6 ¥en ae 3d vde OW SO 486 
DHS FUND GRe cccccccusccceesscvesccesstas 52,190 


CHICAGO HOG PURCHASES 


Supplies of hogs purchased by Chicago — 
and shippers week ended Thursday, March 14: 


Week ended oa 
Mar. week 





14 
Packers’ purchases ........... 59,536 60,251 
Shippers’ purchases .......... 7,148 9,022 
ME since atnscetett<4aacee 66,684 69,278 





FEBRUARY BUFFALO LIVESTOCK 


February receipts, shipments and 
slaughters at Buffalo, N. Y., were: 


Cattle\ Calves Hogs Sheep 
Se a een 11,949. 13,547 27,402 46,746 
Shipments ......... 4,940 * 9,866 16,542 36,398 
Local slaughters.... 7,062 3,680 9,667 10,571 
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SLAUGHTER REPORTS 


Special reports to THE NATIONAL PROVI- 
SIONER show the number of livestock slaughtered 
at 16 centers for the week ended March 9, 1940. 





CATTLE, 
Week 
ended 
Mar. 9 
Chtcagot ..... 2 cccccivacce 24,039 
Kansas City*..........0. 11,324 
ee TOL ee 13,049 
East St. Louis.......... 8, 
See eee 3,473 
i Moc. sees eges aces }- 
Sea 2,058 
SS ae 5,138 
Philadelphia ............ 2,010 
Indianapolis ............ 1,642 
New York & Jersey City.. 8,871 
Oklahoma City*.......... 3,390 
Gincinnatd ........cccocs 3,177 
NE) Sac scccicviasiccees 8, 
2} * ae 10,386 
Milwaukee .............. 3, 
NE vc gvcecc.censsens 110,805 
*Cattle and calves. 
HOGS. 
EE. ccudceses-ceewen 108,247 
eee SE See ee 21,772 
OO ee eer 28,811 
Bast Gt. Lonis*......cc0 59,211 
eS acl. '6:6:5.0.00 eerie 9,039 
OS ee ee 33,819 
THIER. cece ccovescuncee ‘ 
Wart Wee once ccccccccr 8,905 
Philadelphia ............ 17,515 
Indianapolis ..........+. 16,929 
New York & Jersey City.. 51,663 
Oklahoma City........... 6,487 
Cincinnati 
Denver .. 
St. Paul .. 
Milwaukee .. 
Weta) ceccsccesecsgewss 451,107 


1Includes National Stock Yards, 


Ill., and St. Louis, Mo. 


SHEEP 
Cn CCC 81,175 
>: Se res 18,424 
Omaha - 20,821 
East St. ‘Louis. ee - 5,399 
eae 17,179 
SERS 9,889 
ee 3,980 
ke 6,762 
ON SEE 2,523 
NS eee 1,978 







New York & Jersey City 








Oklahoma City 957 
Cincinnati .. 1,219 
Denver .. 6,361 
St. Paul .. -- 8,723 
er Pt 1,073 

ee re 189,322 


+Not including directs. 











Cor. 


15,211 
4,5 
29,086 
8,418 
327,690 





. Louis, 


42,131 





TEXAS FAT STOCK SHOW 


Entries in the junior division of the 
Southwestern Exposition and Fat Stock 
Show at Fort Worth, Tex:, held in con- 
nection with the sixty-fourth annual 
convention of Texas and Southwestern 
Cattle Raisers’ Association, March 9 to 
12, were unusually large, with more 
than 200 calves entered in the Hereford 
division alone. A 950-pound, 13-month 
old Hereford steer won the grand cham- 


pionship. 





MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. S. Department of Agriculture, Agricultu.al Market Service) 


WESTERN DRESSED MEATS 


STEERS, carcass Week ending March 9, 1940................ 8,263% 2,730 
WE SEL oS iniaiieloccnes cenet sh weees se 8,835 2,757 
Same week year AZO0.......c.cccececsscees 7,786% 2,159 
COWS, carcass Week ending March 9, 1940................ 592 1,051 
WEE GUUUEUED conc cceccccccvdscvesssctvies 860 88: 
SO SE IR oo v0 on cid cneycchaticeen 1,369 1,172 
BULLS, carcass Week ending March 9, 1940................ 326 573 
Py IN GN vb dss <60 eKnndeccceseue 265 430 
SOUS WEE PORE BGO e oo cc cccds cccccvvceses 274 510 
VEAL, carcass Week ending March 9, 1940................ 11,576 1,221 
SO I ona ean kdeedees oe ceccageleede 12,675 1,003 
DOS WORE SORE BBs oink coc kev ceveavces 8,708 1,207 
LAMB, carcass Week ending March 9, 1940................ 37,331 14,730 
WE I AS ci ctisictedsonseeascesauns 39,028 15,007 
er 34,803 15,212 
MUTTON, carcass Week ending March 9, 1940................ 1,822 439 
Pe I (Fi on% Gane ncarecacecciatbes 1,720 212 
WRN WORE PORE GOD. oocisieg so 6 ceie ces Sstsee 3,159 493 
PORK CUTS, Ibs. Week ending March 9, 1940................ 2,651,232 521,542 
NE SN Gihtriccwtbecs <icucasccencta 2,737,192 533,135 
2 ee eer yt 2,047,144 373,494 
BEEF CUTS, lbs. Week ending March 9, 1940................ 331,585 mace 
Week previous ........... Srey re 432,261 
Same week YOO AF... cccccsecccccevecvet 394,011 
LOCAL SLAUGHTERS 
CATTLE, head Week ending March 9, 1940................ 8,871 2,010 
WOU PEE indy be dete secede aewisak 9,043 1,859 
Same week year 880. ........ccccccccecces 8,937 2,000 
CALVES, head Week ending March 9, 1940................ 13,574 2,290 
I IE oan od civacacewescnciencesan’ 13,956 3,053 
SAMS WEEK TPERE BOO. 6c cc ccccccceccccccese 12,184 2,458 
HOGS, head Week ending March 9, 1940......:......... 51,663 17,515 
WE EE seen Recess benetoeede t0as~ 00 50,970 18,118 
Same week year AO. .......cccccesesccces 42,552 17,688 
SHEEP, head Week ending March 9, 1940.............4.. 52,859 2,523 
WO: POST node hndhs ne csc cacenevases 59,595 3,195 
Same week year G0........-.ceeseccesess 56,259 2,651 


Country dressed product at New York totaled 6,389 veal, 115 hogs and 320 lambs. 


NEW YORE PHILA, 


veal, no hogs and 353 lambs in addition to that shown above. 





RECEIPTS AT CHIEF CENTERS 


Receipts for week ended March 9: 


At 20 markets: Cattle Hogs Sheep 
Week ended March 9..154.000 417,000 219,000 
233,000 


Previous week....... --167,000 473,000 i 
RS 152,000 295,000 282,000 
SEE cccetesesaeeskesee 167,000 253,000 268,000 
El <etetang oueareraaee 189,000 344,000 257,000 
At 11 markets: Hogs 
Week ended March 9..........-0+++eeeeees 355,000 
IE Cli 6:0 5:6.0-0009 Ft ac0weboseecheamn 411,000 
DE cagcusaeawernccgunetce gvecescoegenses 237, 
ae ee ee roe 198,000 
ee eae ee eee 274,000 
BE ten ent die tess cdensceecsncvesasd Sieakaun 255,000 
At 7 markets: Cattle Hogs Sheep 
Week ended March 9...111,000 303,000 150,000 
Previous week...... ---116,000 343,000 153,000 
Pe at ee 06,000 194,000 183,000 
SE ccinnbeeeetenedaye 119,000 158,000 162,000 
Er 124, 224,000 46, 
WED 60 vcseveacenrecden 128, 220, 199,000 





LIVESTOCK AND DRESSED MEAT PRICES COMPARED 


Prices of steers, lambs and hogs, Chicago, compared with wholesale and retail 


fresh meat prices, New York, during February, 1940: 


Live animal prices 


Dollars per 100 lbs. 


eb., Feb., 
1940 


Feb., Jan., 
1940 1940 
Steers— 
i ee $11.30 $11.00 
SE. Sancaan. $% 10.00 9.95 
Medium ...... 8.46 8.69 
Lambs—. 
Ghoice ....65% 9.62 9.32 
Br nes ediers 9.36 8.96 
Medium ...... 8.96 8.38 
Hogs 
_. . eee 5.47 5.63 


The National 


$12.26 
10.44 
8.76 


rips 
ae 
muse 


8.10 
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Wholesale meat prices 
New Y¥ 


Dollars per 100 Ibs. 
Jan., Feb., Feb., Jan., Feb., 
1939 


ork ew York 
Cents per pound. 


1940 1939 1940 1940 


$17.00 $16.78 $18.22 $33.06 $33.17 $34.71 
14.83 29. 


15.08 16.70 28.12 28.75 
14.80 23.30 23.96 


13.72 13.51 


17.59 16.52 17.86 27.13 27.23 
16.92 15.72 17.10 23.18 23.30 
15.12 13.72 15.65 20.46 20.10 


13.63 13.54 17.00 19.60 20.33 


Composite retail meat prices 


CANADIAN LIVESTOCK PRICES 






STEERS 

Week 

ended 

Mar. 7 
ers $ 7.65 
Montreal - 8.00 
Winnipeg 7.00 
Calgary .. 7.00 
Edmonton . 6.75 
Prince Alber 6.00 
Moose Jaw.. 6,50 
Saskatoon 7.25 
Regina - 6.50 
VQRCOUVEP .....cs000 - 7.00 

VEAL CALVES 
yee eee -$11.50 
| eae 11.00 
ee ee 9.50 
Calgary ........ cemeae 9.50 
Edmonton ........... 10.25 
Prince Albert......... . 
Moose Jaw..........- 8.50 
Saskatoon ........... 9.00 
Eee ea 9.00 
Vancouver ........... cece 
BACON HOGS 

Toronto . 9.00 
Montreal’ .. 9.40 
Winnipeg* 8.60 
Calgary .. 8.50 
Edmonton .. 8.50 
Prince Alber 8.30 
Moose Jaw 8.35 
Saskatoon 8.30 
Regina ..... 8.35 
Vancouver 8.60 





1Montreal and Winnipeg hogs sold ona “F. 


W.”’ basis; all others ‘‘off trucks. 


GOOD LAMBS 

Dem cc ccecccwvesecs 10.15 
Montreal ...........0. 10.00 
ee 9.25 

BEN i descuunmees 8.15 
Edmonton ............ 8.7 
Prince Albert.......... 7.75 
Moose Jaw............ 
Saskatoon ..........-. 
ROSNER cess vvciiveses 
Ki rae 








Previous week 5,642 
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NEW YORK LIVESTOCK 


March 12, 1940. 
CATTLB: 
Steers, good, 1505-lb..............-- & @10.25 
Steers, common and medium....... @ 8.75 
CR SUED cccccnescrésccececes S008 6.50 
Cows, cutter and common.......... 5. 5.50 
GOR, GUUMGP coccccccccesececescee 4. 4.75 
BURR, DOOR cc ccccccccccceccsccccce 6.50@ 7.25 
Bulle, medium ........-.eeeeeeeees 6.00@ 6.50 
CALVES: 
Vealers, good and choice........... $10.50@12.50 
Vealers, common and medium...... 7.50@ 9.50 
VERNER, CUED cccccccccccccccccece 5.50@ 6.50 
HOGS: 


Hogs, good and choice, 156-196-Ib. .$ g 5.55 
Packing sows, 385-lb 4.25 
LAMBS: 


Receipts of salable livestock at Jersey 
City public market, week ended Mar. 8: 
Cattle Calves Hogs* Sheep 
Balable receipts...... 1,668 334 264 25 
Total, with directs...6,595 8,916 28,112 26,406 
Previous week: 
Salable receipts... .1,850 243 382 
Total, with directs.5,943 26 28,902 


65 
9, 35,192 
*Including hogs at 41st street. 


« 


In the News 25 Years Ago 


(Continued from page 19.) 


about a half million dollars less than 
in the similar period a year ago, indicat- 
ing that war orders are not sufficient 
to affect the general downward trend 
of the meat export trade. 

The armies of the allies are heavy 
users of beef, and it is interesting to 
observe that in this war, more than in 
any previous conflict, the demand for 
fresh or frozen beef greatly outranges 
the call for canned meats. The French 


soldier, of course, is noted for his love 
of and demand for fresh meat, so that 
the French custom is to maintain field 
abattoirs at the rear of the French 
armies to supply their forces with the 
freshest meat possible. 

But in this war such methods do not 
provide an adequate supply, and the 
long-established French ban on foreign 
beef has been abolished. The French, 
as well as the English, are now taking 
immense quantities of chilled and frozen 
beef for army use. This beef comes 
chiefly from South America and Aus- 
tralia, but our own government figures 
indicate considerable shipments from 
this country also, though much of this 
is undoubtedly re-shipped South Ameri- 
can beef. 

Our domestic beef supply continues 
inadequate and our plentiful supply of 
pork finds a smaller rather than greater 
outlet abroad. The whole meat situation 
is unhealthy—whether considered from 
the standpoint of producer, packer, re- 
tailer or consumer—and the sooner this 
war is over the better it will be for all 
concerned. War orders are a poor substi- 
tute for steady trade under normal con- 
ditions. 


FRANKFURT MANUFACTURE 


This important process is discussed 
fully in THE NATIONAL PROVISIONER’S 
latest authoritative operating handbook 
for sausage manufacturers, “Sausage 
and Meat Specialties.” 







Applications Recently Filed 
With the Patent Office 





Chappel Bros., Inc., Rockford, Ill.— 
For Vitaminic food for dogs, cats, and 
other carnivorous animals. Trade mark: 
Ken-L-Lac. Claims use since Feb 
1938. Application No. 420,666. 

Griffith Laboratories, Inc., Chicago, 
Ill.—For Protein composition compris. 
ing animal hemoglobin and animal cas- 
ing rich in calcium, iron and protein for 
use as a food or beverage base, and par- 
ticularly useful as a nutritive water 
binding agent for sausage and other 
meat products. Trade mark: OXOLAC. 
Claim use since September 15, 1937, 
Application serial No. 422,543. 

F. G. Vogt & Sons, Inc., Philadelphia, 
Pa.—For canned scrapple. Trade mark: 
Vogt’s Philadelphia Scrapple, alongside 
drawing of town crier ringing hand bell. 
Claim use since December 8, 1939. Ap- 
plication serial No. 426,505. 

Kellogg Company, Battle Creek, Mich. 
—For food for dogs and other carnivor- 
ous animals. Trade mark: HEXIES, 
Claim use since November 29, 1916. 
Application serial No. 363,051. 

Los Angeles Sales Co., doing business 
as Sassy Brand Dog Food Co., Harbor 
City, Calif. For canned dog and cat food, 
Trade mark: SASSY. Claim use since 
December 20, 1939. Application serial 
No. 427,121. 











OLD PLANTATION SEASONINGS 


Its Flavor Sells Sausage 


BLENDED TO FIT YOUR PRODUCT—NATIONALLY USED 
IN LEADING SAUSAGE PLANTS—SAMPLES ON REQUEST 


A. C. LEGG PACKING 


MANUFACTURERS 


CO., Inc., BIRMINGHAM, ALA. 








a 











Fellow Packers Say: 


outlasts them by long odds.”’ 


CLEVELAND, OHIO 





“TUFEDGE is truly ‘The Successor to Wasteful, Old- 
Fashioned Shrouds.’ We've tried them all and TUFEDGE 
— Sacramento, Cal. 


“‘lufedaqe 


BEEF CLOTHING 


LOOK FOR THE BLUE STRIPE 





THE CLEVELAND COTTON PRODUCTS CO. 


~\) 
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BEEF e PORK « VEAL e« LAMB 
CANNED FOODS 
HAMS e BACON e LARD e SAUSAGE 


We specialize in carlot beef sales 


JOHN MORRELL & CO. 


General Offices: OTTUMWA, IOWA 
Packing Plants: OTTUMWA, IOWA; SIOUX FALLS, SOUTH DAKOTA; TOPEKA, KANSAS 
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THE E . K AHN’S SONS Co. Philadelphia Scrapple a Specialty 
CINCINNATI, O. 
‘6 9 7 ® 
‘AMERICAN BEAUTY ohnJ.Felin&Co., inc. | 
HAMS AND BACON | 
Straight and Mixed Cars of Beef, 4142-60 Germantown Ave., Philadelphia, Pa. | 
Veal, Lamb and Provisions New York Branch: 407-09 West 13th St. | 
Represented by 

Shear wou, cavsres, “rsmse || | HAMS - BACON - LARD - DELICATESSEN | 


PATENT CASING COMPANY 


Manufectur 





PATENT SEWED. casi 


MADE UNDER SOL MAY METHODS 


HAMS @ BACON @ LARD @ SAUSAGE 
CANNED MEATS @ OLEOMARGARINE 
CHEESE @ BUTTER ®@ EGGS @ POULTRY 








617-23 West 24th Pluce Chicago, Illinois 


PORK PRODUCTS=—SINCE 1876 


The H. H. MEYER PACKING CO. 
Cincinnati, Ohio 


Rath 


A full line of Fresh Pork @ Beef @ Veal 
Mutton and Cured Pork Cuts 


Hides @ Digester Tankage 


KINGAN & CO. 


PORK AND BEEF PACKERS 
Main Plant, Indianapolis Established 1845 









from the Land O’€Qrn 


—Saeaeaeaeaeaeae~s VPPePrPrPrPrrerr? 


CASING HOUSE 





Bearn. Levis Co., Inc. 

BLACK HAWK HAMS AND BACON ESTABLISHED 1682 
MEW YORK CHICAGO LONDON 
PORK - BEEF - VEAL - LAMB BUENOS AIRES AUSTRALIA WELLINGTON 


Straight and Mixed Cars of Packing House Products 
THE RATH PACKING CO. WATERLOO, IOWA 
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Clessifed ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. Position Wanted, special 
rate, $2.00 an inch for each insertion. Minimum Space 1 inch, not over 48 
including signature or box number. No display. Remittance must be sent with order, 





Position Wanted 


Business Opportunities 





Sales Manager, Provision Man 


A packinghouse man with 25 years experience in 
plant and sales management desires new connec- 
tion. Have thorough knowledge of plant opera- 
tions, sales promotion and product costs. Can ef- 
ficiently handle management of small or medium 
sized pe. Excellent record, honest, reliable and 
not afraid of hard work. Age 45, now employed. 
Interview appreciated. W-823, THE NATIONAL 
PROVISIONER, 407 So. Dearborn St., Chicago, III. 





Experienced Cattle Buyer 


Age 46 years, have had experience both large, 
small packers. Had complete charge of all buying 
of Cattle, Calves and Lambs. Experienced with 
feeder buying in Southwest, and yard buying in all 
principal markets—also country buying. 14 years 
with large packer. Will go anywhere. Salary sec- 
ondary if suitable opportunity presented. Best 
references. W-834, THE NATIONAL PROVI- 
SIONER, 407 So. Dearborn St., Chicago, Il. 





Dry Rendering Operator 


Position wanted by dry rendering operator with 
steam engineer's license. Can operate plant eco- 
nomically and get results. Produce quality prod- 
ucts. Several years’ experience, packing house and 
dead stock. Married, age 32. Prefer Central 
States. Best references. W-837, THE NATIONAL 
PROVISIONER, 407 So. Dearborn St., Chicago, Ill. 





Expert Available 


Have you need for a successful sau- 
sage expert and foreman? Has a wealth 
of experience in all phases of the sau- 
sage industry. Willing to go on trial. 
Prefer East. W-839, THE NATIONAL 
PROVISIONER, 300 Madison Ave., 
New York City. 





Sales Manager 


Sales Manager now employed with Western 
Packer desires change. Equipped to give results, 
understands plant operation, can work with plant 
department. Have operated routes in West, South 
and East. Can put my finger on your troubles in 
short time. Young, energetic. W-841, THE NA- 
TIONAL PROVISIONER, 407 So. Dearborn St., 
Chicago, Ill. 





Credit Manager Or Assistant 


Young man, with ten years packinghouse expe- 
rience, desires to make connection with a progres- 
sive packer where there is an opportunity for an 
ambitious worker. Experienced also in accounting 
procedure. Reasonable salary. Age 35, married. 
W-842, THE NATIONAL PROVISIONER, 407 So. 
Dearborn St., Chicago, III. 





Salesman 


Salesman with following among jobbing and man- 
ufacturing trade in Metropolitan New York and 
New Jersey desires connection. Salary or commis- 
sion—what have you to offer? W-827, THE NA- 
TIONAL PROVISIONER, 407 So. Dearborn St., 
Chicago, IIL 





Plant Superintendent 

37 years of age, married, 20 years experience with 
large packers, good personality Supervised all 
processing and slaughtering operations, figured 
costs, etc. Fully competent to handle all depart- 
ments and men. Can furnish best reference. Write 
W-824, THE NATIONAL PROVISIONER, 627 Mills 
Bldg., San Francisco, Calif., for full information. 
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Consultant Food Technologist 


If you require the services of a consultant meat 
specialist with long packinghouse experience in 
chemical and bacteriological processing, canning, 
curing and manufacturing, inquire of W-814, THE 
NATIONAL PROVISIONER, 800 Madison Ave., 
New York, N. Y. for full particulars. Member 
Institute of Food Technologists. 


a 
Packing Plant 


For Sale: An up to date Meat Pack- 
ing Plant fully equipped, also trucks. 
If interested get in touch with Al 
— 902 W. North St., Piqua, 

io. 








Attention Packers 


This company is desirous of making 
immediate connection with a reliable 
mid-western packer to represent him in 
this city and vicinity on all packing 
house products. We have the necessary 
organization, equipment and financial 
resources to handle straight or mixed 
cars. Our location is quite advantageous 
for distribution, being located in a large 
Middle Atlantic city. If interested, 
please write at once. W-838, THE 
NATIONAL PROVISIONER, 407 So. 
Dearborn St., Chicago, IIl. 





Run Yards And Plant 


Would be interested in contacting party or par- 
ties interested in operating stock yards together 
with small packing plant and cold storage lockers 
in Southern Alabama. W-843, THE NATIONAL 
PROVISIONER, 407 So. Dearborn St., Chicago, IIL 





Wanted To Lease 


Small Sausage or Provision Business by experi- 
enced packinghouse man. Must be in operation; 
should have space for installing slaughtering 
equipment, Central, Eastern, or Southern seaboard 
section preferred. Write W-840, THE NATIONAL 
PROVISIONER, 407 So. Dearborn St., Chicago, Ill. 


Men Wanted 


Sausage Foreman 


Wanted: Working sausage foreman for medium- 
sized packing house sausage department in New 
York State—very progressive in our locality—must 
have had successful actual experience in all phases 
of sausage and meat loaf manufacturing, particu- 
larly fast cures. Correspondences strictly confiden- 
tial. State age and give details of experience. 
W-832, THE NATIONAL PROVISIONER, 407 So. 
Dearborn St., Chicago, Ill. 











General Packinghouse Man 


Young man who has had practical packinghouse 
experience in killing, cutting, curing, manufactur- 
ing, processing and mechanical end, to assist plant 
superintendent in large middle western city. Good 
opportunity for an aggressive young man. Reply 
must include age, experience, present employment, 
business and character references and a snapshot 
if possible. Also state salary expected. Replies 
will be kept strictly confidential. W-836, THE 
NATIONAL PROVISIONER, 407 So. Dearborn St., 
Chicago, Ill. 


Plant Engineer 

Experienced plant engineer for packinghonse, 
Must be capable of assuming responsibility of en. 
gine room, refrigerating equipment, maintenance; 
possess knowledge of packinghouse practice so as 
to be of assistance to plant superintendent, ang 
assist in increasing production. Unless you possess 
these qualifications and have unusual amount of 
energy, do not apply. In replying state age, educa. 
tion, experience, references and salary desired, 
W-835, THE NATIONAL PROVISIONER, 407 §, 
Dearborn St., Chicago, Ill. 





Equipment for Sale 





Save Money On Your Purchases 


On receipt of your request we will 
mail you our 44 page Catalogue of 
Used, Rebuilt and New Equipment and 
Machinery. Included in this Catalogue 
are items ranging from small ham 
molds to large ice machines and com- 
plete plants. 


E. G. JAMES COMPANY 
Brokers 
Packing House Products—Machinery 
Equipment and Supplies 


332 S. La Salle St. 
Chicago, Ill. 





SPECIALS 


1—35-gal. Kneading & Meat Mixing Machine. 
1—Brecht 1000-lb. Meat Mixer. 

1—Brecht Enterprise No. 156 Grinder. 

1—Brecht 18” Filter Press. 

2—Brecht 200-lb. Stuffers, without tubes. 

1—Hand Operated Fat Cutter. 

2—Ice Breakers or Crushers. 

5—9’x19’ Revolving Degreasing Percolators. 

1000 Feet Drag or Scraper Conveyor. 

10—Vertical Fertilizer or Tankage Dryers. 

Dopp, Aluminum, Monel Metal, Copper Kettles. 
1—No. 5 Jay Bee Model T Hammer Mill. 

Boilers, Generator Sets, Power Plant Equip. 

Send for ‘‘Consolidated News’’ listing our large 
stock. Send us your inquiries—we desire to serve 
you. We buy and sell from a single item tos 
complete plant. What have you for sale? 


CONSOLIDATED PRODUCTS CO., INO. 
14-19 Park Row, New York City 





The Bunn Tying Machine 


is used very generally by packers for 
tying sausage boxes, bacon squares, 
picnics, butts, etc. Ties 20-30 packages 
per minute. Saves twine. Write for our 
10-day free trial offer. B. H. Bunn Co., 
7609 Vincennes Ave., Chicago, II. 





Equipment For Sale 

For sale at auction prices: 

Two steel digesters 8’x13’6” with 3’6" 
cone. 

One rotary dryer 54x40, direct heat, 
monel metal lined. 

One Meadows No. 20 Hammermill 

Five horizontal retorts or sterilizers 
54”x12’. 

One White racker 23”x8’ with door 
each end. 

Send for complete.catalog. 
FIRST MACHINERY CORPORATION 

827 East Ninth St. 





New York, N. Y. 
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Austin, Minnesota 


Main Office and Packing Plant 


HONEY BRAND 


Hams - Bacon 


Dried Beef 


a 


CONSULT US BEFORE 


HYGRADE’S 


Original West 
Virginia Cured Ham 
Re dy ide) Serve 















BICZYJA 


(Pronounced BE-CHI-YA) 
— AND — 
PRONOUNCED 


The finest Polish-Style 
Ham on the market to- 
day, by hundreds of sat- 
isfied Tobin customers! 


FORT DODGE, IOWA 


THE TOBIN PACKING CO., INC. 







YOU BUY OR 
SELL 


HYGRADE’S 


Frankfurters in 
IN Colligo] A @ett haters 
















Domestic and Foreign 
HYGRADE’S Connections 
Beef - Veal Invited! 


Lamb - Pork 





HYGRADE FOOD PRODUCTS CORP. 


30 Church Street, New York, N. Y. 











Reprints of Articles on 


Efficiency in the Meat Plant, Operating Costs 
and Accounting Methods, Published in 
THE NATIONAL PROVISIONER 


may solve the problems that are vexing you. 
Write today for lists and prices. 













HUNTER PACKING COMPANY 
East St. Louis, Illinois 
STRAIGHT AND MIXED CARS OF BEEF AND PROVISIONS 
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Liberty 
Bell Brand 
Hams—Bacon—Sausages—Lard—Scrapple 


F. G. VOGT & SONS, INC.— PHILADELPHIA, PA. 














NEW YORK a a. 
OFFICE 2 oA Boston, Mass. 
106 Gansevoort St. \ A € 
a | Pitodeenre, Pe. 























Used Equipment 


Reconstructed 250-lb, Self-Emptying Cutter 

1 No. 43-B “BUFFALO” Cutter and motor 

1 No. 38 ‘“‘BUFFALO”’ Cutter and motor 

1 1500-Ib. “‘BUFFALO” Mixer and motor 

1 U. S. Bacon Slicer with stacker and motor 

1 No. 66-B ‘“‘BUFFALO” Grinder and motor 
Address inquiries to FS-820, THE NATIONAL 
PROVISIONER, 407 So. Dearborn St., Chicago, Ill: 





Equipment Wanted 


Rendering Machinery 


Wanted for user, Hydraulic. Curb | 
Press and Pump; Rotary Dryer; Ket- 
tles; 2-Filter Presses; Evaporator; 
Cooker; Lard Cooling Roll. What have 
you to offer. W-718, THE NATIONAL 
PROVISIONER, 300 Madison Ave., 











New York City, 


The Authors of “’Profitable Meat Cutting”’ 
Spent 30 Years Gathering Material 


Here are some of the subjects discussed in this outstanding volume, every 
one with increased profit in mind. 









CUTTING PORK CUTTING LAMB CUTTING VEAL CUTTING BEEF 
STANDARD AND FANCY CUTS HOTEL AND RESTAURANT CUTS 
BONELESS CUTS SMOKED MEATS READY-TO-SERVE-MEATS 


Clear-cut illustrations aid the reader to visualize the various operations 
taken up in minute detail in the easily-read text pages. 


Order YOUR copy today—$7.50 postpaid. 


THE NATIONAL PROVISIONER 


407 S. DEARBORN ST. CHICAGO, ILLINOIS 














The National Provisioner—-March 46, 4940 





Page 43 








ALEM 
se PUMP | 


The Pickle Pump 
that yields 
100% satisfaction 


For curing meats by modern methods you need this SALEM SURE 

CURE PICKLE PUMP. Speeds up curing action, gives better pickle 

distribution, saves time and effort. Sturdily made of quality materials 
. has cr ample capacity to handle heavy production without 

ing « . results in the most delicious flavor obtainable anywhere. Write! 


Also monvufocturers of the Silver 
SALEM TOOL COMPANY fon Fenn, Rent See 
SALEM . OHIO Aluminum Scoops . . . Artery ond 
Spray Needles for every type of pump. 


F.C. ROGERS CO. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, General Manager 
Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 





























STATION USW Brings You 


buy ter "40. 
BEST & DONOVAN, Chicago Rep. 


(a A RNR NER TREE SS, TMM 2 
UNITED STEEL & WIRE CO. 


1000 FONDA AVE., BATTLE CREEK, MICHIGAN 


KEYSTONE GELATIN 


Manufactured ONLY by 


The AMERICAN AGRICULTURAL CHEMICAL Co. 


Originators of special gelatin 
for use in sausage kitchens 


BOX 2458 DETROIT, MICH. 





QUALITY STANDARD... FOR OVER 50 YEARS 








ADVERTISERS 


in this issue of Th 


Allbright-Nell Co., The..... Third Cover 
American Agricultural Chemical Co. 44 
Armour and Company............. 8 
Brand Brothers, Inc............... 34 
Brown Instrument Co.............. 8 
Coie. A. P.O Oe. ... 6.05.05 cae 27 
Cincinnati Butchers’ Supply Co..... 34 
Cleveland Cotton Products Co...... 40 
Corn Products Sales Co............ 5 
Commas Bile. Ce... oo. cc eee ee caer 31 
Cudahy Packing Co................ 87 
Du Pont de Nemours, E. I., & Co., 
rer mee 7 
Electric Auto-Lite Co., Moto-Meter 
Gauge & Equip. Div............. 16 
Felin, John J. & Co., Inc........... 41 
Gifford-Wood Co.........ccccecees 31 
Griffith Laboratories, The.......... 24 
Mame Dotter Corp... oss cscvccccnen 31 
Hlorewies Betty Co... .....ccccsnnnn 34 
Hormel, Geo. A., & Co...........5. 43 
Hunter Packing Co. ......+vecvecses 43 
Hygrade Food Products Corporation. 48 
Jueile, Premik Bh... . ccc cc cccccscstn 36 
Jamison Cold Storage Door Co...... 22 
Jourdan Process Cooker Co......... 35 
Robw’s, 1. Beme Ce... os .00+«se0en 41 
Kennett-Murray & Co.............. 36 
Kewanee Boiler Corp.............. 40 
Ben GB. oe onc cc cic ewceeuee 41 
Layne & Bowler, Inc..............: 24 
Legg, A. C., Packing Co., Inc........ 40 
Levi, Berth. & Co., Inc............. 4) 
Mayer, H. J., & Sons Co...........- 6 
Metierray, L. BH. o.ccccescccuskean 36 
Meyer, H. H. Packing Co..........- 41 


While every precaution is taken to insure accuracy, @ 











The Nationa! Provisioner—March 16, 1040 





















aL. 
{ 


_— 
a 





C= 
_ 


Se& k&BSKF SBEEES PE 


40 


o ® 
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Midland Paint & Varnish Co........ 34 
re 31 
Morrell, John, & Co................ 41 
Moto-Meter Gauge & Equip. Co., Div. 
Electric Auto-Lite Co............ 16 
Niagara Blower Co................ 34 
Patent Casing Company............ 41 
Paterson Parchment Paper Co...... 46 
Pure Carbonic Corp........ First Cover 
Rath Packing Company............ 41 
Robbins & Myers, Inc.............. 34 
eS, ee er ae 44 
ee a a ee 44 
Smith’s Sons Co., John E. .Second Cover 
WOU, a Sc Kies ov sve ov 00s 45 
Stedman’s Foundry & Machine Wks.. 31 
Stevenson Cold Storage Door Co.... 22 
Superior Packing Co............... 45 
RE: +. dk eéenws oad Fourth Cover 
Theurer Wagon Works, Inc......... 45 
- OR + ee 43 
United Steel & Wire Co............ 44 
EI, ss «uta babe be see 23 
Veet, . G., Mame, Te... cos cvcccuee 43 
Westinghouse Electric & Mfg Co.... 22 
Wilmington Provision Co........... 37 
York Ice Machinery Corp........... 20 


When these firms advertise their equipment, sup- 
plies and services, they bring you news more 
important to you than that contained in your daily 
newspaper. You wouldn't think of missing your 
Paper; you shouldn't miss the news these firms bring 
you in their advertisements. Collectively, they tell 
you about late developments that make possible 
better and more efficient ways of conducting all 
your operations. It pays to watch for and study 
their messages. 








ny, Marantee against the possibility of a change or omission in this index 
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SCIENTIFICALLY 
DEVELOPED 


Seven practical packing plant scien- 
tists are constantly at workin Stange’s 
three completely equipped laborato- 
ries developing new and improved 
methods for curing, coloring and 
seasoning. This is only one of the 
factors that guarantee profits for you 
by using Stange Products. 


Wa. J. STANGE Co. 


Westem Branchen: 923 E. 3rd St., Los Angeles, 1250 
Sansome St., San Francisco. in Canada: J. H. Stafford 
Industries, Ltd., 24 Hayter St., Toronto, Ont. 




















THE MODERN METHOD OF 
TRUCK COOLING 


The new THEURER ICEFIN 
unit operates on the dependable 
forced-circulation principle — 
insures total absence of hot 
4 4 4 4 spots in body. Highly efficient 
Warm Air and operates off of truck bat- 
tery for greater economy. Leading packers recom- 
mend it! Four standard sizes fit all needs. Write! 


THEURER WAGON WORKS, Inc. * 


New York, N. Y. 5 North Bergen, N. J. 
Builders of Commercial Insulated 
and Refrigerated Bodies 


Superior Packing Co. 


Price Quality _— Service 





Chicago 















DRESSED BEEF 
BONELESS BEEF and VEAL 
Carlots Barrel Lots 






How many 


COLO! 


orvYOUR meat 





: 
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Printing in one, two, three, 
or four colors is part of the com- 


plete wrapper service we offer to 





Patapar customers. A wide variety of 
beautiful effects can be obtained, using 
inks that are colorfast and harmless to health. 

Our modern plants are equipped with both letter- 
press and offset lithographic equipment, and manned 


by experts in all phases of printing. Would you like 





us to make a suggested design for a new wrapper for 
one of your products? Just mail us one of the wrappers 
you are now using, indicating the wording you wish 
included in the design, and mention the approximate 
quantity you require. 

& 


Paterson Parchment Paper Company 
Headquarters for Genuine Vegetable Parchment since 1885 
Bristol, Pennsylvania 
West Coast Plant: 340 Bryant Street, San Francisco, California 


Branch Offices: 120 Broadway, New York, N.Y. . 111 W. Washington St.,Chicago, IIL 


atapar Vegetable Parchment 


Coantri 


INSOLUBLE - A Stes RESISTING » ODORLESS 
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100 Ibs. 200 lbs. 
300 Ibs. 400 lbs. 
500 libs. 


These ANCO Stuffers are made to 
save time and trouble in Sausage 
Plants of all capacities. 


Write for Sausage Equipment 
Catalog No. 48 


“> SAUSAGE STUFFERS ARE 
SAFE—SURE—SPEEDY 





e Every possible feature of Safety, Sanitation 
and Easy Operation is built into ANCO’S 
improved line of five sizes of Sausage Stuffers. 
The safety rings, pistons, and cylinders are 
made of Nickel-iron, polished to a glass-like 
finish. The pistons have a unique means of 
holding the rubber gaskets with an even 
pressure against the smooth cylinder walls. 
Pistons go down instantly when pressure is 
released. Covers close quickly and securely. 
Stuffing cocks and tubes are also made of 
non-corrosive metal and are easily disas- 


sembled for cleansing. 


OTHER ANCO SAUSAGE EQUIPMENT 


Now is a good time to check the Equipment in 
your Sausage Manufacturing Department. ANCO 
representatives are ready to assist you in the selec- 
tion of new items such as Grinders, Silent Cutters, 
Ice Crushers, Stuffing Tables, Air Compressor 
Units, Sausage Measuring Fillers, Sausage Pattie 
Machines, Headcheese Cutters, Cube Meat Cutters, 
Sausage Cages, Processing Cabinets, Sausage Meat 
Trucks, Sausage Cooking Tanks, Hanging Trucks, 
Smokehouses, and Smoke-Producing Units. 





THE ALLBRIGHT-NELL CO. 


5323 S. WESTERN BLVD., CHICAGO, ILLINOIS 






NEW YORK, N. Y. 





117 LIBERTY ST. 832 FIRST NATIONAL BANK BLOG. 111 SUTTER STREET 
HOUSTON, TEXAS 


SAN FRANCISCO, CALIF. 








Accurate calibration and careful testing are two of the reasons why Swi : 
Selected Pearly-White Casings have a reputation for superior quality. ~~ 


IMPORTANT... 


Casings of pearly-whiteness 
improve the salability 
of your product. 





to makers of Pork Sausag 7 


... who are looking for a way to make their brands mo , 
salable! There is a reason why so many makers of fine pork sau 
sage are switching to Swift's Pearly-White Selected Hog Casingsy 


It's simply this: These amazingly white casings actually) 
improve the appearance of the meat—giving it greater appetite; 
appeal and salability. 3 


Swift is able to produce this superior whiteness through new, 
improved methods of processing. And maintenance of highest 
standards of quality is assured by expert selection, plus careful 
testing. In addition, accurate measurement guarantees standard 
units whenever you buy. 7 


Put more appetite appeal in your brand of pork sausage 
by using Swift's Selected Pearly-White Casings. You will be 
pleased at the improvement they make in the appearance 6 
your product. 


a 


Swift's Selected Casings 





